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BURLINGTON,  Vermont— America 
is  getting  older.  The  number  of 
retirement-age  people  gets  bigger 
every  year.  Ajid  the  problems  that 
they  face  get  tougher  every  year. 
The  high  cost  of  food,  housing, 
hospital,  medical  and  nursing- 
home  care  is  taking  a  terrible  toll. 
Poverty,  despair  and  mental  illness 
among  the  elderly  are  on  the  rise. 

In  three  separate  series, 
William  H.  Braun,  staff  reporter 
for  The  Burlington  Free  ftess,  a 
Gannett  newspaper,  investigated 
the  growing  problems  of  growing 
old  in  America— and  described  to 
the  citizens  of  Vermont  new  ways 
to  solve  them. 

These  series  showed  how 
programs  for  the  aging  that  stress 
prevention  can  be  more  effective 


than  those  that  scress  treatment. 
They  revealed  how  nursing  homes 
can  be  wrong  for  many  older  peo¬ 
ple  because  they  can  make  them 
feel  unwanted  and  abandoned, 
unable  to  make  their  own  choices. 
Many  of  these  people  simply 
surrender  to  despair.  Better  solu¬ 
tions  can  be  home  health  services, 
adult  day-care  centers  and  con¬ 
gregate  homes,  in  which  a  small 
number  of  older  people  live  to¬ 
gether  and  make  their  own  choices 
and  decisions  in  a  more  homelike 
atmosphere. 

Each  series  built  public 
awareness  of  increasing  problems 
for  the  elderly.  Each  drew  appro¬ 
priate  praise  from  professionals  in 
the  field. 

After  one  series  concentrated 
on  exposing  problems  in  Vermont’s 
community-care  homes— which 
house  the  aged,  mentally  ill  and 
retarded  people— some  homes 
were  closed  and  tighter  inspection 
programs  were  begua  The  state 
began  allocating  more  funds  to  aid 
the  elderly. 

All  the  people  of  Gannett 
take  special  pride  in  concerned 


journalism  and  community  com¬ 
mitment  like  that  expressed  by 
Bill  Braun  and  The  Burlington  Free 
Press. 

It  reflects  the  strong  commit¬ 
ment  to  excellence,  professional¬ 
ism  and  independent  community 
service  that  we  all  share. 

At  Gannett,  we  have  a  commit¬ 
ment  to  freedom  in  every  business 
we’re  in,  whether  it’s  newspaper, 
TV,  radio,  outdoor  advertising, 
mag^ine,  film  production  or  public 
opinion  research. 

Freedom  rings  throughout 
Gannett  in  news  coverage,  in  edi¬ 
torial  opinion,  in  public  service. 
From  Burlington  to  Boise,  Danville 
to  Denver,  Pensacola  to  Phoenix, 
each  Gannett  member  serves  its 
community  in  its  own  way. 


GAN^EIT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Now  is  the  time 
for  all  good  newspapers 
to  come  to  the  aid  ^ 
of  their  readers 


As  surely  as  the  sun  ccxnes  up  the  same  every  day,  some 
newspapers  si^  a  headline  on  the  latest  inflation  outrage  and 
consider  their  job  done.  Not  The  News  American.  We  krxjw  our 
readers  need  nrxxe.  They  need  help,  not  just  headlines.*  Here’s  how 
we  fight  inflation  with  our  newspaper; 


Plant  an  inflation  garden  One 

of  our  staffers  has  turned  her  backyard  into  a  1 980s 
version  of  the  Victory  Garden,  and  reports  each  \week  to 
readers  on  how  her  garden’s  growing.  The  aim:  Show 
readers  how  to  fight  inflation  by  growing  their  om. 

Find  supersaving  experts 

We’ve  asked.one  set  of  experts — a  high  school 
teacher,  his  wife  and  their  seven  children — to  show  us 
how  they  stretch  their  budget.  And  \we’re  asking  readers 
to  nominate  themselves  a  neighbors  as  SuperSavers.  ' 
For  sharing  their  secrets,  \we’re  buying  them  a  week’s 
worth  of  groceries. 


._te 
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Aim  your  food  coverage  our  ' 

readers  now  get  two  food  sections  each  week,  and  the 
emphasis  is  on  the  practical  in  both.  And  fa  the 
increasing  numba  of  people  turning  to\A«rd  fast  food, 
we’re  reporting  regularly  on  the  fast  food  world  — 
whae  the  bargains  are,  what’s  nutritious,  \what’s  not. 

How-to  consumer  reports 

Each  Wednesday,  we’re  offering  practical  inflation¬ 
fighting  advice  fa  consumers — how  to  cut  their  phone 
bill,  how  to  shop  the  thrift  staes.  Monday  is  Family 
Money  day,  v\#i  a  page  devoted  to  comparison 
shopping  and  helpiil  information  on  personal  finance. 

Free  classified  ads  For  people 

I  thrown  out  of  work  in  these  tough  times,  we’re  offering  a 
I  free  tv^ro-line  ’’situation  wanted”  ad.  Hundreds  and 
hundreds  of  readers  have  taken  us  up  on  our  offa. 


X  SSsSsaS  I 
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And  our  offer  to  you  If  you’d  like  to 

know  nrxxe  about  how  The  News  American  is  helping 
readers  fight  inflation,  drop  Edita  Ron  Martin  a  note. 

He’ll  send  some  nrxxe  tips  arxj  a  copy  of  Baltinrxxe’s 
best  nevi«papa. 

*We've  made  acme  headlines,  too,  by  waging  war  on  escalaling  beer  prices  at  the  balpark. 

The  News  Ameaican 

Thae’s  nrxxe  of  Baltinrxxe  in  it. 

Post  Office  Box  1 795,  Baltinrxxe,  Maryland  21 203 


Sll  Invites  you  to 


Demand  for  Sll  systems  and  services  ^ 
has  produced 

record  backlogs,  I  1 

and,  as  always,  Li  I 

our  customer 

commitments  come  first.  Consequently,  we 
won’t  be  exhibiting  at  this  year’s  ANPA 
Conference  in  Atlanta. 


Actually,  we  saw  this  coming  and  announced 

our  no-show  decision  well  before  the  1979  I  I  I 

ANPA  show.  We’re  not  exhibiting,  ■  ■  ■  ■ 

but  in  cooperation  with  the 

prestigious  California  Wine  Institute,  we’ve  created  a  unique  wine  tasting 

"  '  . .  ■  . experience  for  all  of  our 

newspaper  friends. 

Wine  tasting  experts  from 

^  wineries  will  be  on  hand  to 

offer  fine  points  on  their 

making  seems  somewhat 
:  \ .  Wr  :  •  distant  from  newspaper 

fc— Jf':'  publishing  systems,  keep  in 

M"*****^  I  mind  the  goal  we  share: 

'1^ ' 


For  further  information  and  a  copy  of  our  annual  report, 
send  your  request  on  your  letterhead  to;  System  Integrators,  Inc., 
1820  Tribute  Road,  Sacramento,  CA  95815. 

Attn:  Katie  Costello.  Telephone  (916)  929-9481 . 

Also,  plan  to  visit  our  new  facility  at  2  Technology  Park, 
Londonderry,  New  Hampshire  03053  Telephone  (603)  669-4110. 


System 

Integrators 

Inc. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


25-28 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 

30-June  1— National  Society  of  Columnists  workshop,  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

JUNE 

3-6 — AP  Sports  Editors,  Washington,  D.C. 

5-7— New  York  State  Dailies  Advertising  Managers  Bureau,  Grand  Is¬ 
land  Holiday  Inn,  Grand  Island,  N.Y. 

5-7— Wisconsin  Newspaper  Association,  Telemark. 

5-7 — Kentucky  Press  Association  convention,  Gilbertsville. 

5- 8 — Oklahoma  Press  Association  convention,  Eufaula. 

6- 7 — Investigative  Reporters  &  Editors  National  Conference,  Kansas 

City  Hilton  Airport  Plaza  Inn,  Kansas  City,  Mo. 

6- 8 — South  Carolina  Press  Association  convention,  Kiawah  Island. 

7- 8 — United  Press  International  Newspaper  Association  of  Louisiana 

21st  annual  convention.  Royal  Sonesta  Hotel,  New  Orleans. 

7-11 — America  Advertising  Federation,  Fairmont  Hotel,  Dallas,  Tex. 

7-11 — ^ANPA/RI  Production  Management  Conference,  Atlanta,  Ga. 

7-11 — Newspaper  Division,  Special  Libraries  Association  Conference, 
Washington  Hilton-Shoreham  Americana,  Washington,  D.C. 

9-12 — Newspaper  Division  of  Special  Libraries  Association,  Washington 
Hilton-Shoreham  Americana,  Washington,  D.C. 

11-12 — Certified  Audit  of  Circulations,  Opryland  Hotel,  Nashville,  Tenn. 

11- 15 — National  Association  of  Advertising  Publishers,  Opryland  Hotel, 

Nashville,  Tenn. 

12- 13 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

13 — UPl  Ohio  Sportswriters'  Association,  Marriott  Inn  East,  Colum¬ 
bus,  Ohio. 

12- 14 — Canadian  Managing  Editors  Conference,  Winnipeg. 

15-18 — Newspaper  Personnel  Relations  Association,  Royal  Orleans  Hotel, 
New  Orleans. 

15-19 — ^Association  of  Newspaper  Classified  Advertising  Managers, 
Sheraton- Boston,  Boston,  Mass. 

20-22 — Arizona  Newspapers  Association,  Little  America,  Flagstaff,  Ariz. 

22- 24 — New  England  Newspaper  Advertising  Executives  Association, 

Sheraton  Islander  Inn,  Newport,  R.l. 

23- 24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29- July  3 — National  Press  Photographers  Association,  Genesee  Plaza 

Holiday  Inn,  Rochester,  N.Y. 

JULY 

13- 16 — International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 

ton,  Boston. 

AUGUST 

30- Sept.  2 — Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 

Monterey,  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout's  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

25-28 — Florida  Newspaper  Advertising  Executives  sales  conference, 
Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Montic^lo,  N.Y. 
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Newsbriefs 


Governor  signs  closed  courts  bill 

A  so-called  “closed  courts”  measure  has  been  passed  by 
the  Connecticut  State  Legislature  and  signed  into 
law — effective  next  October  1 — by  Governor  Ella  Grasso, 
the  bill  making  it  more  difficult  to  close  Connecticut  courts 
to  newspeople. 

The  measure,  providing  that  anyone  has  a  legal  right  to 
challenge  a  judge’s  order  to  bar  the  public  from  a 
courtroom,  says  that  any  such  order  must  be  issued  72 
hours  in  advance.  If  an  appeal  is  filed,  the  order  is  to  be 
automatically  delayed  for  24  hours  until  the  Connecticut 
Superior  Court  appellate  sessions  makes  a  decision. 

The  legislation  is  a  reaction  to  a  1979  United  States 
Supreme  Court  decision  saying  the  public  and  news  media 
have  no  intrinsic  right  to  attend  a  criminal  trial. 

♦  *  ♦ 

Retrial  In  Belles  murder  set 

The  retrial  for  one  of  the  men  accused  of  murdering 
Arizona  Republic  investigator  reporter  Don  Bolles  was 
scheduled  to  begin  this  week. 

Max  Dunlap,  who  was  convicted  of  first  degree  murder  in 
the  1976  killing  and  sentenced  to  death  in  the  gas  chamber, 
recently  had  his  conviction  overturned  by  the  Arizona 
Surpeme  Court.  The  court  had  ruled  that  neither  Dunlap, 
nor  another  man  convicted  in  the  case,  Jim  Robison,  were 
permitted  fair  opportunity  to  question  the  man  that 
implicated  them  in  the  murder — John  Harvey  Adamson. 

Adamson  confessed  that  he  planted  the  bomb  in  the 
reporter’s  car  and  was  sentenced  to  20  years  in  a 
plea-bargaining  arrangement  in  exchange  for  testimony 
about  his  alleged  accomplices. 

*  t  ^ 

Antitrust  Unit  opposes  Joint  plan 

The  Antitrust  Division  of  the  Justice  Department 
recommended  this  week  that  Attorney  General  Benjamin 
Civilette  disapprove  an  application  by  the  Chattanooga 
Times  and  the  Chattanooga  News,  Free-Press  to  enter  into 
a  joint  operating  agreement. 

In  its  recommendation  to  Civiletti,  the  Antitrust  Division 
stated  its  opposition  to  the  joint  agreement  because  the 
newspapers  had  already  bypassed  the  Justice  Department 
when  they  entered  into  a  joint  printing  agreement  earlier 
this  month.  (E&P,  May  17.) 

Civiletti  must  wait  30  days  for  public  comment  before  he 
rules  on  whether  to  permit  the  joint  arrangement  under  the 
Newspaper  Preservation  Act. 

>|c  Ik  * 

Hearst  acquires  tv  station 

The  Hearst  Corporation  has  reached  an  agreement  in 
principle  with  Grinnell  Communications  to  purchase 
WDTN-tv,  Dayton,  Ohio. 

The  purchase  price  was  not  announced,  but  industry 
sources  said  Hearst  paid  more  than  $40  million  for  the 
station. 

It  is  Hearst’s  first  broadcast  acquisition  in  more  than  15 
years  and  the  sale  is  subject  to  Federal  Communications 
Commission  approval. 

Hearst  owns  13  newspapers,  21  magazines,  three  tv 
stations,  seven  radio  stations,  three  book  companies  and 
King  Features,  the  newspaper  syndicate. 

Howard  E.  Stark  of  New  York  City  was  the  broker  in  the 
transaction. 
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One  of  the  secrets  to  cutting  unnec¬ 
essary  waste  is  to  use  Huherset 
offset  news  ink.  Huherset  has 
been  specially  designed  for  the 
newspaper  industry  to  give  you  the 
qtiickest  start-ups ...  time  after  time. 

A  imique  formulation  creates  an 
“extended  tolerance  range”  which 
maintains  ink/water  balance  from 
start  to  finish  of  the  run. 

All  of  this  means  less  press  down 
time;  minimum  paper  waste; 
improved  mileage  and  increased 
economy. 

Add  to  this,  highly  dependable 
delivery  with  skilled  and  knowl¬ 
edgeable  service  and  you  have  all 
the  reasons  why — 

Huherset  is  the 
smart  choice! 


Serving  the 
entire  nation 


J.  M.  Huber  Corp., 
Ink  Division 
Thornall  Street 
Edison,  N.J.  08817 
(201)  549-8600 


These  newspapers  all  placed  orders 
for  Goss  presses  in  1979.  When  you 
realize  that  they  represent  just  a  sam¬ 
ple  of  1979  Goss  press  orders  from  this 
Asia/Pacific  area  —  Japan  (Kon-nichi 
Shimbun.  Yamagata  Shimbun, 
Shimotsuke  Shimbun,  Asahi  Shimbun, 
Kobe  Shimbun  and  Tookai  Shimpo), 
Thiwan,  Hong  Kong,  Sri  Lanka, 
Thailand,  Malaysia,  Indonesia  and 
Australia  —  you  might  conclude 
that  we  have  little  competition.  Not 
so.  On  an  international  scale,  our 
competition  is  the  world. 

On  other  scales,  however  —  press 
features,  system  flexibility,  quality, 
service,  speed  —  you  could  say  we 
have  no  competition.  That  must  be 


why  we  have  an  overwhelming  market 
share  in  this  area.  And  why  32 
Asia/Pacific-area  newspapers,  in  1979 
alone,  ordered  a  total  of  125  units  of 
Goss  presses. 

The  75,000  pph  Goss  Metroliner  — 
the  press  that  made  offset  possible  for 
large-circulation  dailies.  180 
worldwide  installations:  1,844  Metro 
units  and  growing  —  and  the  list  of 
users  reads  like  a  Who’s  Who  of 
newspapers.  The  Goss  Metroliner 
family  is  available  in  three  distinct 
feature  combinations,  tailored  to  suit 
specific  needs.  All  are  designed  to 
fulfill  high  production  requirements 
with  minimum  waste,  low  operating 
costs  and  the  finest  print  quality 


possible  from  a  4-page-wide  press. 

The  fully  automated  Metroliner 
offers  a  choice  of  cutoffs  (546  mm, 

560  mm,  578  mm,  and  598  mm),  of 
folders  (3:2  or  2: 1)  and  of  RTPs 
(two-  or  three-arm  reels).  A  tailored 
arrangement  of  halfdecks  and  ded¬ 
icated  4-color  units  assures  the 
flexibility  necessary  to  place  color 
virtually  anywhere  in  the  product. 

The  25,0()0  pph  Goss  Community 
SSC  —  the  world’s  most  popular 
single-width  web-offset  press. 

Almost  10,000  Community  units  are 
in  operation  worldwide.  Goss  now 
offers  a  whole  line  of  Community 
presses  designed  for  a  dual  role. 

All  offer  the  versatility,  reliability  and 


m^aysia 


*UkinM« 


press  orders  came  from. 


operating  economies  demanded  by 
publishers  and  printers  to  enable  them 
to  handle  a  wide  range  of  work.  And 
they  incorporate  the  construction  and 
operational  advantages  which  have 
been  acclaimed  throughout  the  world. 

Goss  Community  presses  are  avail¬ 
able  in  four  different  cutoff  sizes  (546 
mm,  560  mm,  578  mm,  630  mm),  dif¬ 
ferent  printing  unit  configurations, 
and  with  a  range  of  folder  options  and 
accessories.  A  special  advantage  of  all 
Community  presses  is  the  range  of 
features  available  to  aid  in  the  produc¬ 
tion  of  quality,  multicolor  work. 

The  50,000  pph  Goss  Urbanite  — 
another  favorite  of  printers  and  pub¬ 
lishers,  as  evidenced  by  the  4.0()0 


units  installed  worldwide.  This 
single-width,  semicylindrical  press  is 
designed  specifically  to  meet  the 
varied  production  needs  of  medium¬ 
sized  dailies  and  large-circulation 
weeklies.  It  can  be  equipped  with  a 
3-color  unifwhich.  together  with  one 
standard  unit,  produces  a  web  with 
four  colors  on  one  side  and  spot  color 
on  the  other. 

The  New  40,000  cph  Goss  Signature 
HV  —  this  horizontal-vertical  press 
was  designed  for  multiple  use.  Its  un¬ 
matched  speed  of  40,000  cph  is  made 
possible  by  a  patented  Goss  innova¬ 
tion  —  the  vibration  damping  design. 
The  press  is  equipped  with  a  superior 
100  to  0  inking  system,  a  new  specially 


designed  2:2  jaw-type  folder  with 
three  modes  of  folding  and  many  other 
new  features. 

For  more  information,  contact  Goss 
Newspaper  Printing  Products, 

Graphic  Systems  Division, 

Rockwell  International,  3100 
S.  Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 

Rockwell 

International 

...where  science  gets  down  to  business 
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Editor  St  Publisher 

THE  FOURTH  ESTATE  ■ 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Recession  or  not! 

The  answer  to  the  question  of  whether  or  not  there  is  a 
recession  seems  to  depend  upon  where  you  sit — in  the  pub¬ 
lisher’s  or  the  editor’s  chair. 

The  editors  are  printing  on  the  news  pages  reports  of 
recession  (in  varying  degrees)  from  Washington  authorities 
and  assorted  economists. 

Publishers  are  sitting  in  their  offices  reviewing  a  com¬ 
pletely  different  and  more  optimistic  set  of  statistics  for 
their  own  businesses. 

There  are  reports  from  many  newspapers  of  circulation 
gains.  And,  despite  claims  by  some  retail  establishments 
that  business  has  fallen  off,  the  nations  newspapers  have 
recorded  a  14.8%  increase  in  retail  advertising  dollars  for 
the  first  three  months  of  this  year  and  an  18.3%  increase  for 
the  months  of  March.  Total  advertising  dollars  for  three 
months  were  up  15.9%  and  March  was  ahead  17%. 

The  Newspaper  Advertising  Bureau  has  released  a  report 
that  advertisers  invested  nearly  $1.8  billion  in  preprinted 
advertising  inserts  last  year,  up  28%  from  the  year  before. 
Much  of  this,  of  course  was  in  the  retail  area,  and  a  good  deal 
of  that  carried  cents-off  coupons. 

A  gloomy  note  in  this  picture  is  that  some  experts  believe 
burgeoning  cable  and  specialized  television  services  may 
spell  doom  for  newspapers  in  this  century. 

We  have  said  we  don’t  believe  it,  and  we  are  now 
bolstered  by  an  expert  opinion  in  E&P,  April  26,  page  17. 

Richard  Wiley,  former  chairman  of  the  P''ederal  Communi¬ 
cations  Commission,  told  the  recent  ANPA  convention  that 
although  newspapers  will  face  new  competition  from  video 
teletext  systems  in  both  advertising  and  news  areas  in  the 
coming  decade  he  expects  newspapers  will  remain  alive  and 
kicking  in  the  ’90s. 

“Despite  all  the  technological  innovations  of  the  future, 
the  low  cost,  portability  and  ease  of  reading  of  the  newspa¬ 
per  will  enable  it  to  remain  in  much  the  same  form  as  we 
know  it  today,”  he  said. 

Women  publishers 

Election  of  the  first  women  as  president  and  chairman  of 
the  American  Newspaper  Publishers  Association  has  caused 
some  people  to  speculate  about  how  many  women  are  pub¬ 
lishers  of  daily  newspapers  in  the  U.S.  today. 

A  count  of  publishers  of  1,756  daily  newspapers  shows  57 
are  women.  This  does  not  include  the  new  head  of  ANPA, 
who  has  the  corporate  title  of  “chairman”  of  her  newspa¬ 
pers,  nor  of  48  other  women  who  are  listed  as  “president”  or 
“chairman”  of  their  newspapers,  sometimes  without  a  “pub¬ 
lisher”  being  listed.  Nor  does  this  mean  that  women  with 
varying  titles  are  the  heads  of  106  newspapers  because 
many  of  them  preside  over  multiple  newspaper  operations. 

The  figure  may  not  be  too  impressive  but  it  is  larger  than 
most  people  believe  and  it  is  growing. 


Charter  Member 
I  Audit  Bureau 
,  ofdrculations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  net  paid  March  31,  1980 


^ABP 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate  March  1,  1894;  Editor  & 
Publisher.  June 29, 1901 ;  Advertising,  January  22, 1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 


Associate  Editors;  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken 


Midwest  Editor:  Celeste  Huenergard 
Washington  Correspondent;  I.  William  Hill 


West  Coast  Correspondent:  M.L.  Stein 

Promotion  Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Sales  Representatives:  Steven  Ahmuty, 
Richard  J.  Flynn,  Norman  Messer,  Robert  J. 
Mathes,  Durland  Stewart 


Advertising  Production  Manager:  Louise  A. 
Villani 


Circulation  Manager:  Donna  Lea  Waick 

Classified  Advertising  Manager:  Donna  P. 
Bates 

Librarian:  Adelaide  Santonastaso 


OFFICES 

General;  575  Lexington  Ave.,  New  York,  N.Y. 
10022.  Phone  212-752-7050.  TELEX  12  5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
312-565-0123.  Celeste  Huenergard,  Editor. 
Norman  Messer,  Ad  Representative. 

Los  Angeles:  3450  Wilshire  Boulevard  Suite 
407,  90010.  Phone  213-382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley. 

Long  Beach,  Calif:  5050  Garford  St.  90815. 
Phone  213-597-2931.  M.L.  Stein,  West  Coast 
Correspondent. 

San  Francisco:  433  California  St..  Suite  505, 
94104.  Phone  415-421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshall,  Sands  & 
McGinley. 


Washington:  1295  National  Press  Building. 
Washington,  D.C.  20045.  Phone  202-628- 
8365. 1.  William  Hill,  Correspondent. 


INDEX  TO  THIS  ISSUE 


Ad  Scene  .  29 

Calendar  .  2 

Newspeople  in  news  .  30 

Stock  prices  . 37 

Suburban  newspapers  .  13 

Syndicates  .  39 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International,  300  North 
Zeeb  Road.  Ann  Arbor,  Ml  48106.  London;  18  Bedford 
Row.  London.  WC1R  4EJ.  England. 


EDITOR  &  PUBLISHER  for  May  24,  1980 


Letters _ 

ACCURACY 

The  editorial,  Accuracy  (April  19), 
was  very  welcome,  but  your  defense  of 
the  routine  correction  of  errors  of  sub¬ 
stance  misses  the  problem  that  accuracy 
of  information  and  understanding  is  de¬ 
clining. 

Wire  service  stories  from  Washington, 
D.C.  are  classic  examples  of  the  failure 
of  newspapers  to  maintain  high  stan¬ 
dards  of  accuracy.  They  inevitably  re¬ 
peat  a  party  line  or  distort  the  substance 
with  meaningless  jargon  or  adjectives 
and  adverbs. 

Here  is  a  fictional  but  typical  example 
from  my  own  experience,  a  story  lead 
which  is  totally  meaningless  and  inaccu¬ 
rate;  “A  Senate  panel  today  passed  a 
stringent  mine  labor  law  to  prevent  mine 
accidents.” 

Here  is  a  more  accurate  version;  “The 
Senate  subcommittee  of  mines  of  the 
Labor  and  Health  Committee  today 
voted  to  pass  to  the  full  committee  a  bill 
that  would  impose  punitive  fines  on  min¬ 
ing  companies  which  exceeded  average 
industry  accident  rates. 

“Labor  leaders  described  the  measure 
as  ‘stringent’  and  predicted  that  it 
would  help  prevent  accidents. 

“Industry  spokesmen  said  the  mea¬ 
sure  would  have  no  impact  whatever  on 
current  safety  practices  or  accident 
rates,  but  would  generate  additional  rev¬ 
enue  to  the  mine  safety  administration.” 

The  biggest  ethical  question  facing  the 
editors  of  the  1980’s  is;  “Is  it  accurate  or 
is  it  popular?” 

Frank  R.  Harris 

(Harris  is  a  public  relations  officer  for  a 
large  mining  company.) 

PERSONAL  BELIEF 

I  read  with  interest  the  article  of  March 
29,  1980,  in  Editor  &  Publisher  that  was 
promoted  on  the  cover  as  “Group 
editors  found  to  have  independence”. 

It  was  interesting  to  find  that  the 
American  Society  of  Newspaper  Editors 
(ASNE)  did  find  this  after  conducting 
their  survey.  In  speaking  for  a  small  in¬ 
dependently  owned  newspaper  I  feel  that 
possibly  ASNE  overlooked  another  ob¬ 
vious  conclusion  that  would  reveal  that 
generally  speaking  the  jobs  of  editors  and 
publishers  in  group  newspapers  differ 
from  those  in  independently  owned 
newspapers. 

As  stated  in  the  results  in  the  survey 
“Group  editors  are  younger,  less  experi¬ 
enced,  newer  to  the  community  and  earn 
less  money  than  independent  group 
editors,”  and  I  have  a  personal  belief  that 
group  publishers  qualify  as  well,  have 
lived  in  their  respective  communities 
shorter  lengths  of  time  than  those  pub¬ 
lishers  of  independent  newspapers. 

Often,  independent  publishers  and/or 
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their  families  have  lived  in  communities 
for  10,  20  and  30  or  more  years.  Because 
of  this,  the  publisher  often  takes  an  ac¬ 
tive  interest  in  the  editorial  policy  of  his 
newspaper.  In  fact,  in  most  instances  I 
know  of  in  independently  owned  news¬ 
papers,  the  publisher  serves  as  the  editor 
of  the  editorial  page.  While,  the  editor  of 
the  newspaper  directs  the  editorial  staff 
in  the  editorial  content  of  the  balance  of 
the  newspaper.  This  obviously  gives  a 
different  structuring  to  the  administra¬ 
tion  of  editorial  policy  and  editorial  con¬ 
tent  of  the  newspaper.  Therefore,  I  think 
that  there  is  probably  an  inherent  bias 
which  should  have  been  considered  in 
conducting  the  survey. 

I  have  never  been  one  to  believe  that 
group  or  independent  newspapers  are 
necessarily  inferior  to  the  other  due  to 
the  fact  of  the  structure  of  their  owner¬ 
ship.  However,  1  do  think  that  one 
should  take  into  consideration  that  there 
are  inherent  differences  in  the  structures 
of  the  newspapers  be  it  group  or  inde¬ 
pendent  because  of  the  ownership  as¬ 
pects.  I  think  that  you  will  find  this  to  be 
the  root  of  a  great  number  of  the  differ¬ 
ences  in  the  results  of  the  survey. 

Dan  Dwelle 
(Dwelle  is  co-publisher,  Athens  (Tex.)  Re¬ 
view. 


THANK  YOU 

As  one  of  the  two  resigned  professors 
at  Baylor,  I  want  to  thank  E&P  for  the 
very  balanced  article  about  the  Baylor 
situation.  More  than  anything  else,  it 
helps  to  explain  to  outsiders  why  I  re¬ 
signed. 

One  day  after  its  publication  I  received 
a  personal  phone  call  from  a  chairman  at 
a  Big  Ten  journalism  department,  and  a 
week  later  I  received  a  letter  from  a  very 
prominent  journalism  professor  at 
another  Big  Ten  school. 

Such  a  multifaceted  controversy,  with 
all  its  contradictions  and  innuendos,  pre¬ 
sents  a  real  challenge  to  a  journalist.  You 
did  an  excellent  job. 

Dennis  Hale 

BEST  COVERAGE 

The  pre-conference  and  post¬ 
conference  coverage  of  INPA  by  Editor 
&  Publisher  was  undoubtedly  the  best  I 
have  ever  seen.  In  fact,  my  boss  com¬ 
mented  Monday  that  he  had  never  seen 
such  dramatic  coverage  of  a  newspaper 
meeting. 

I  have  had  several  calls  this  week  from 
others  in  INPA  who  responded  in  the 
same  way. 

I  know  that  E&P  worked  long  and 
hard  on  this  effort,  and  1  just  want  you  to 
know  that  all  of  INPA  appreciates  it, 
along  with  all  the  other  contributions 
made  by  E&P  to  our  group.  Thanks  a 
million. 

Donald  Towles 
(Towles  is  president  of  INPA  and  vicepres¬ 
ident,  director  of  public  affairs,  theLouis- 
ville  Courier-Journal  and  Times.) 


Zachary  Vincent  Wenger  of  Eagle 
River,  Alaska,  is  the  winner  of  the  25th 
annual  Thoroughbread  Racing 
Associations-Grantland  Rice  Memorial 
Scholarship  to  Vanderbilt  University. 

The  four  year  scholarship  is  valued  at 
$21,500  and  is  awarded  to  the  “most 
promising  sportswriter  among  high 
school  applicants.” 


SERVICE  HIGHLIGHTS 

Beginning  June  /,  1980,  Flora  Lewis  becomes  the 
Foreign  Affairs  columnist  of  The  New  York  Times.  She 
takes  up  this  important  post  after  serving  as  the  paper’s 
Paris  bureau  chief  and  European  diplomatic 
correspondent.  Her  predecessor  as  Foreign  Affairs 
columnist  was  C.L.  Sulzberger.  Subscribers  to  The  New 
York  Times  News  Service  will  find  Ms.  Lewis’  material 
sensitive,  incisive — and  particularly  illuminating  in  view 
of  her  long  experience  as  a  columnist,  author  and 
analyst  of  the  international  scene.  Winner  of  numerous 
honors  in  her  special  field  of  journalism.  Flora  Lewis 
holds  three  Overseas  Press  Club  awards. 
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CanTou  identify 
this  I^.Y.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income . . .  $21,100. 

•  Has  no  local  TV  or  Radio  stations. 

•  The  youngest  median  age . . .  30.2. 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Over  seventy  percent  of  the  adults  are  homeowners. 

•  Over  2,000  acres  of  prime  undeveloped  land. 

•  Total  Retail  Sales. . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year. . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper. . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven't  already  guessed ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 

Staten  IfBlanli  Aliuance 
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NIOSH  study  finds  no 
radiation  danger  in  VDTs 


A  study  by  the  National  Institute  for 
Occupational  Safety  &  Health  has  found 
that  video  display  terminals  do  not  emit 
radiation  levels  which  present  a  hazard 
to  employees. 

The  study,  conducted  in  January  at 
San  Francisco  Chronicle  and  Examiner 
and  the  Oakland  (Calif.)  Tribune,  was 
described  by  one  NIOSH  official  as  “the 
most  comprehensive  study  ever  done” 
to  determine  if  VDT  usage  had  an  ad¬ 
verse  effect  on  the  health  of  employees 
(E&P,  Feb.  2.) 

In  issuing  its  preliminary  draft  reports 
on  the  results  of  the  testing  at  the  three 
newspapers,  NIOSH  said  the  potential 
for  radiation  exposure  from  the  machines 
is  very  small. 

“Based  on  the  measurement  data,  the 
current  safety  standards  and  present 
knowledge  of  biological  effects  of  radia¬ 
tion,  the  VDT’s  do  not  emit  radiation 
levels  which  present  a  hazard  to  the 
employee,”  the  draft  report  stated. 


In  the  wake  of  the  National  Institute 
for  Occupational  Safety  and  Health 
study’s  revelation  that  video  display 
terminals  pose  no  radiation  danger. 
Newspaper  Guild  execs  have  ordered 
members  to  seek  what  they  call  “greater 
and  more  specific  safeguards”  for  those 
working  on  VDTs. 

Following  a  recent  meeting,  the 
Guild’s  International  Executive  Board 
issued  an  expanded  collective  bargaining 
program  for  all  local  unions.  The  lEB 
said  local  unions  must  include  these  pro¬ 
visions  in  all  contract  proposals: 

•  Regular  rest  breaks  for  persons 
working  steady  on  VDTs.  Specifically, 
the  board  called  for  rest  breaks  of  15 
minutes  after  one  hour  or  30  minutes 
after  2  hours  of  work  on  a  VDT.  Also, 
employees  working  on  VDTs  within  the 
final  two  hours  of  their  shift  should  be 
free  from  VDT  work  for  a  half  hour  be¬ 
fore  the  end  of  the  shift  so  their  eyes  can 
readjust. 

•  Employer-paid  eye  examinations  for 
persons  using  VDTs  and  employer-paid 
eyeglasses  or  contact  lenses — either  new 
or  replacement — for  those  working  on 


The  NIOSH  testing  did  show  that  a 
larger  percentage  of  VDT  operators 
complained  of  such  things  as  eye  strain 
and  sore  shoulders  than  did  non-VDT 
users  and  the  NIOSH  report  suggested 
that  anxiety  problems  might  be  inten¬ 
sified  with  VDT  use. 

The  NIOSH  draft  reports  on  the  tests 
at  both  the  San  Francisco  and  Oakland 
newspapers  contained  recommendations 
for  correction  of  only  one  problem  re¬ 
lated  to  VDTs — ^glare. 

The  general  recommendations  for 
glare  correction  included: 

•  Drapes  or  blinds  should  be  closed, 
especially  during  sunlight  conditions. 

•  Terminals  should  be  positioned  cor¬ 
rectly  with  respect  to  overhead  lighting. 

•  Hoods  may  be  installed  to  com¬ 
pletely  or  partially  shield  the  screen. 

•  Glare  shields  may  be  installed. 

•  Diffusers,  which  prevent  glare,  may 
be  used  to  cover  fluorescent  fixtures. 

On  May  7,  NIOSH  officials  met  with 


VDTs. 

•  Regular  inspection  and  maintenance 
of  VTDs  to  “assure  adequate  clarity  and 
focus.” 

•  Adequate  grievance  channels  to  re¬ 
solve  problems  of  glare,  inadequate  light¬ 
ing  and  “other  conditions  that  cause 
eyestrain  and  discomfort.” 

•  The  employer  to  retain  a  lighting  ex¬ 
pert,  approved  by  the  Guild,  to  deter¬ 
mine  the  “levels,  quality  and  placement 
of  lighting.” 

•  The  Guild  to  be  consulted  on  the  de¬ 
sign  of  VDT’s  to  be  installed  and  that  the 
machines  not  be  introduced  until  Guild 
agreement  is  obtained  on  features  such 
as  separate  keyboards,  tiltable  screens, 
phosphor  colors,  brightness  controls, 
etc. 

•  Adjustable  chairs,  desks  and  foot¬ 
rests  to  be  provided  for  employees 
operating  VDTs. 

The  Guild’s  executive  board  also  called 
upon  locals  to  consult  with  International 
headquarters  before  requesting  investiga¬ 
tion  of  alleged  VDT  problems  by  govern¬ 
ment  and  other  agencies. 


[sp 

Every  Saturday  since  1884 


representatives  from  the  San  Francis- 
co-Oakland  Newspaper  Guild,  the  Bay 
Area  Typographical  Union,  and  execu¬ 
tives  from  the  San  Francisco  and  Oak¬ 
land  newspapers,  to  discuss  the  draft  re¬ 
port. 

During  the  May  7  meeting,  steps  that 
can  be  taken  to  minimize  potential  com¬ 
plaints  about  VDT  usage  were  discussed. 

A  final  NIOSH  report  is  not  expected 
to  be  released  until  the  fall. 

The  San  Francisco  Bay  area  study  was 
undertaken  after  a  coalition  of  local 
unions,  supported  by  their  International 
officials,  filed  a  written  request  with 
NIOSH  last  July. 

The  study  was  conducted  during  con¬ 
tract  negotiations  and  at  the  time  man¬ 
agement  objected  to  the  timing.  As  the 
preliminary  study  results  were  revealed 
this  month  to  both  sides,  contract 
negotiations  were  still  continuing  be¬ 
tween  management  of  the  Chronicle, 
Examiner,  Oakland  Tribune  and  rep¬ 
resentatives  of  the  Guild. 

Negotiations  began  in  September  and 
the  Guild  contract  expired  on  January  1 . 

Guild  exec  board 
seeks  wage  goal 
of  $900  per  week 

The  International  Executive  Board  of 
the  Newspaper  Guild  has  recommended 
that  the  Guild’s  1980  Convention  should 
raise  the  union’s  wage  goal  for  the  top 
minimum  for  jobs  in  key  classifications 
to  $900,  an  increase  of  $75  over  the  cur¬ 
rent  goal. 

According  to  the  lEB,  the  revised  fig¬ 
ure  results  from  applying  increases  in 
cost-of-living  and  productivity  indexes 
since  1946  to  the  $100  wage  goal  estab¬ 
lished  by  the  Guild’s  Convention  that 
year. 

The  starting  minimum  in  key  classifi¬ 
cations  in  the  advertising,  business,  cir¬ 
culation,  data  processing,  editorial  and 
electronic  maintenance  departments 
should  be  at  least  two-thirds  of  the  $900, 
or  $600,  the  lEB  recommended. 

The  lEB  said  top  minimum  in  any 
other  classification  should  be  no  less 
than  $450. 

The  lEB  pointed  out  that  the  average 
reporter  top  minimum  during  the  fiscal 
year  ending  March  31,  set  a  record  in 
dollars. 

The  Guild  lEB  also  urged  the  U.S. 
Equal  Employment  Opportunity  Com¬ 
mission  to  make  the  issue  of  equal  pay 
for  work  of  equal  value  a  priority  item. 
The  lEB  noted  that  “on  the  average, 
men  earn  70%  more  than  women”  and 
said  this  disparity  should  be  changed. 


Guild  execs  recommend 
new  VDT  user  safeguards 
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N.Y.  deliverers  union  head 
convicted  of  taking  payoffs 


The  head  of  the  New  York  Newspaper 
and  Mail  Deliverers  Union,  Douglas 
LaChance,  was  convicted  on  May  15  in 
Federal  District  Court  on  124  counts  of 
racketeering,  extortion  and  tax  evasion. 

The  jury  found  that  the  38  year  old 
union  president  had  obtained  more  than 
$300,000  in  illegal  payoffs  since  taking 
over  as  head  of  the  union  in  1976.  Sen¬ 
tencing  was  set  for  June  26.  LaChance 
said  he  intends  to  appeal. 

During  the  trial,  seven  officials  of 
wholesale  newspaper  delivery  com¬ 
panies  testified  that  they  had  made 
payoffs  either  to  LaChance  directly  or  to 
LaChance  through  an  intermediary. 
Most  of  the  delivery  company  officials 
were  granted  immunity  in  exchange  for 
their  testimony  against  LaChance. 

Testimony  presented  indicated  that: 
$1,000  monthly  payoffs  were  made  by 
delivery  company  execs  in  exchange  for 
“labor  peace;”  $5,000  payments  were 
made  as  Christmas  gifts;  and  $3,000 
payoffs  were  made  each  time  a  union 
worker  was  laid  off.  Testimony  also  indi¬ 
cated  that  money  was  paid  out  for  sign¬ 
ing  union  contracts  and  a  half-cent 
kickback  was  paid  for  each  copy  of  the 
interim  newspapers  delivered  during  the 
1978  New  York  City  newspaper  strike. 

LaChance  took  the  stand  in  his  own 
defense  and  continually  denied  accepting 
any  payoffs.  He  said  he  had  been  offered 
payoffs,  but  had  rejected  them. 

There  are  16  principal  wholesale  deliv¬ 
ery  companies  within  a  50  mile  radius  of 
New  York  City.  These  delivery  com¬ 
panies  distribute  copies  of  the  major 
New  York  City  dailies  to  retail  outlets  in 
portions  of  the  city  and  suburbs.  Drivers 
of  delivery  trucks  for  both  the  wholesale 
delivery  companies  and  the  newspaper 
companies  are  represented  by  union 
headed  by  LaChance. 

Allegations  about  payoffs  to 
LaChance  by  delivery  companies  first 
surfaced  during  the  trial  of  longshore¬ 
men’s  union  leader  Anthony  Scotto  last 
year.  During  that  trial,  Walter  O’Heam, 
Jr.,  president  of  McGrath  Services 
Corp. ,  said  payments  had  been  indirectly 
deipanded  by  LaChance  from  a  McGrath 
subsidiary — Metropolitan  News  Com¬ 
pany,  a  newspaper  delivery  company. 

After  a  lengthy  Federal  Investigation, 
LaChance  was  indicted  on  February  20, 
1980  in  a  136  count  indictment.  During 
his  trial.  Judge  Milton  Pollack  dismissed 
12  counts  of  the  original  indictment. 

Testifying  during  the  LaChance  trial, 
O’Heam  said  he  and  officials  from  Met¬ 
ropolitan  News  Company  gave  cash 
payoffs  to  Leon  Braunstein,  who  the 
prosecution  contended  acted  as  an  in¬ 
termediary  for  LaChance. 
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Braunstein,  the  key  prosecution  wit¬ 
ness,  is  a  former  union  official  who  has 
also  acted  as  a  consultant  to  different 
delivery  companies. 

O’Hearn  testified  that  one  of  his 
partners,  David  Rosen,  told  him 
LaChance  in  1976  had  demanded  $3,000 
for  each  union  worker  laid  off.  He  also 
testified  that  two  other  partners  told  him 
that  Metropolitan  News  had  given  cash 
to  Braunstein  for  LaChance  as  payoffs  to 
obtain  “labor  peace”  and  to  deliver 
interim  newspapers  during  1978  strike. 

Under  cross  examination.  O’ Hearn 
admitted  never  having  paid  any  money  to 
LaChance  directly. 

LaChance’s  chief  defense  attorney, 
John  Tigue,  Jr.,  argued  that  payments 
had  been  made,  but  that  the  “money 
stopped  with  Braunstein.”  He  said  no 
money  had  reached  LaChance. 

Robert  Nicol  of  the  Metropolitan 
News  Company,  said  he  gave  cash 
payoffs  to  Braunstein  between  1976  and 
1978.  He  testified  that  Braunstein  told 
him  the  money  was  going  to  LaChance. 

Braunstein  testified  that  he  carried 
numerous  cash  payoffs  from  newspaper 
delivery  companies  to  LaChance.  He 
told  the  court  that  as  an  intermediary,  he 
handed  more  than  $200,000  personally  to 
LaChance. 

Braunstein  also  said  payoffs  had  been 
made  to  Carl  Levy,  who  was  president  of 
the  deliverers  union  before  LaChance. 
Levy,  who  is  currently  the  president  of 
Metropolitan  News  Company,  has  de¬ 
nied  these  allegations. 

Under  cross-examination,  Braunstein 
said  he  had  pleaded  guilty  on  February 
28  to  five  misdemeanor  charges  involv¬ 
ing  union  payoffs. 

Alexander  Feldman,  owner  of  Cres¬ 
cent  News  Distributors,  testified  that  he 
had  paid  LaChance  through  an  inter¬ 
mediary,  for  signing  a  collective  bargain¬ 
ing  agreement  that  included  a  clause  to 
lay  off  union  members.  He  also  said  he 
gave  one  payment  directly  to  LaChance 
amounting  to  $6,725.  He  said  he  also 
made  payments  to  Braunstein. 

Feldman,  who  was  testifying  after 
being  granted  immunity,  said  the 
kickbacks  he  paid  in  order  to  deliver  the 
interim  newspapers  during  the  1978 
strike  totaled  some  $25,000. 

Leon  Rosenband,  an  accountant,  tes¬ 
tified  that  he  had  given  more  than 
$85,000  in  cash  payments  from  a  truck 
company  to  LaChance.  Rosenband,  who 
was  also  granted  immunity  in  exchange 
for  his  testimony,  said  LaChance  asked 
him  to  establish  a  company  called  Russ 
Trucking,  which  employed  non-union 
drivers.  The  company  was  set  up  to  de¬ 
liver  EL  Diario,  the  Spanish  language 


newspaper  in  New  York  City  from  a 
Connecticut  plant  to  distributors  in  the 
city. 

Rosenband  testified  that  he  cashed 
numerous  checks  from  Russ  Trucking  at 
LaChance’s  instructions,  and  had  given 
the  cash  to  him. 

Defense  attorneys  contended  that  all 
Russ  Trucking  checks  were  signed  by 
Rosenband,  not  LaChance. 

The  prosecution  contended  that  some 
of  the  money  LaChance  obtained 
through  payoffs  was  used  to  pay  off 
gambling  debts  and  to  make  improve¬ 
ments  to  his  property. 

Several  employees  of  Las  Vegas 
hotels  testified  that  since  1975, 
LaChance  had  been  extended  credit  for 
gambling. 

A  contractor  also  testified  that  he  built 
a  swimming  pool  at  LaChance’s  home 
and  LaChance  paid  $17,000  of  the 
$18,000  cost  in  cash. 

(Continued  on  page  33) 

Judge  seals  Gannett 
financial  data  in  triai 

United  States  District  Judge  Santiago 
Campos  has  placed  under  court  seal 
documents  on  the  financial  performance 
of  newspapers  belonging  to  Gannett 
Company.  The  data  was  admitted  as  evi¬ 
dence  at  the  trial  of  Robert  McKinney’s 
lawsuit  to  have  the  Santa  Fe  New  Mexi¬ 
can  returned  to  his  ownership  for  breach 
of  contract. 

The  seal  means  only  Judge  Campos, 
the  attorneys,  and  the  jurors  can  look  at 
or  get  copies  of  the  documents.  The 
order  also  forbids  court  personnel  from 
discussing  the  documents  outside  the 
courtroom. 

Journalists  covering  the  trial  can  only 
report  on  those  facts  brought  out  during 
testimony. 

The  Gannett  documents  rank  each  of 
the  group’s  newspapers  according  to 
percent  change  in  profits  from  the  previ¬ 
ous  year,  percent  of  profits  above  or 
below  the  company’s  profit  plan,  and  the 
ratio  of  profits  to  sales  compared  with 
the  average  of  all  Gannett  papers. 

McKinney’s  attorney,  Victor  Mar¬ 
shall,  said  the  documents  were  important 
to  his  case  because  Gannett  used  them  to 
evaluate  the  performance  of  Stephen 
Watkins,  former  general  manager  of  the 
New  Mexican. 

Gannett  dismissed  Watkins  in  March 
1978.  McKinney  has  claimed  Gannett 
violated  his  employment  agreement  by 
firing  Watkins  without  informing  him  and 
seeking  his  approval. 

McKinney  is  seeking  return  of  the  pa¬ 
per,  $25  million  in  damages,  or  both.  His 
suit  alleges  that  by  taking  personnel  and 
editorial  actions  without  his  consent 
Gannett  had  breached  a  clause  in  the  sale 
contract  which  said  McKinney  was  to 
retain  key  positions  of  responsibility  in 
the  New  Mexican’s  management. 
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Hectic  pursuit  pays  off 


Boston  Globe  trio 

gets  balloon  landing  scoop 


“Mr.  Anderson,  I’m  Chris  Black  of 
the  Boston  Globe.  How  was  your  trip?” 

Thus  in  a  Quebec  forest  on  the  north 
side  of  the  Gaspe  Peninsula  did  Globe 
reporter  Chris  Black  greet  famed  bal¬ 
loonist  Maxie  L.  Anderson  upon  his 
landing  last  Monday  in  St.  Felicite. 
(May  12). 

Anderson,  after  the  shock  of 
touchdown,  peered  over  the  edge  of  the 
gondola  “looking  incredulous,”  said 
Black,  and  asked,  “How  did  you  get 
here?  I  didn’t  plan  this  (landing  in  a 
forest).” 

“Actually,”  said  Black,  “he  landed  at 
my  feet.  He  had  to  yell  at  me  to  get  out 
of  his  way  because  I  was  standing  in  its 
path,  staring  at  it  as  it  was  coming 
down.” 

Black,  assistant  chief  photographer 
Bob  Dean  and  photographer  John 
Blanding  were  the  first  newspaper 
people  on  the  scene  as  the  Kitty  Hawk 
completed  the  first  nonstop  cross-conti¬ 
nental  balloon  flight  shortly  after  7:30 
a.m.  It  was  several  miles  from  the  St. 
Lawrence  River  where  Anderson  and 
his  son,  Kristian,  had  hoped  to  splash 
down  until  they  ran  out  of  ballast. 

For  the  Globe  trio,  the  hectic  pursuit 
of  the  balloon  had  begun  Sunday  at  4 
p.m.  when  they  boarded  a  two-engine 
charter  plane  at  Logan.  (May  II). 


By  5:30,  utilizing  various  radio  con¬ 
tacts,  they  sighted  the  Kitty  Hawk  as  it 
drifted  southwest  of  Quebec  City  in  an 
easterly  direction  at  60  mph  and  at 
26,300  feet. 

“We  were  at  26,500  feet  and  had  to 
use  oxygen  masks,”  Black  said. 

After  taking  photos  of  the  Kitty  Hawk 
in  flight,  the  three  newsmen  were  landed 
at  Presque  Isle,  Maine,  where  they 
rented  a  car  and  headed  north  (it  was  to 
be  more  than  300  miles)  on  a  fast,  wild 
journey  with  Dean  at  the  wheel  in  an 
effort  to  witness  the  landing  of  the  Kitty 
Hawk. 

Most  of  the  driving  was  done  in  the 
dark  on  strange  roads  in  New 
Brunswick  and  Quebec  cmd  at  speeds 
somewhat  above  the  posted  Canadian 
speed  limit  of  90  kilometers  an  hour. 

“Pilot  Randy  Johnson  and  I  were 
operating  a  portable  multi-frequency  re¬ 
ceiver  in  the  back  seat  with  the  antenna 
out  the  window,”  Black  said,  “tuned  to 
an  aircraft  frequency  to  monitor  the 
conversations  between  the  Kitty  Hawk 
and  its  support  crew.  Blanding  was  up 
front  with  Dean  and  had  all  the  maps.” 

They  also  checked  locations  by  using 
payphones  which  were  usually  50  miles 
apart  and  manned  by  French-speaking 
operators. 

“At  one  point,”  Black  said,  “we 


"KITTY  HAWK"  SIGHTED— The  bal¬ 
loon  was  photographed  by  Bob  Dean 
of  the  Globe  about  20  miles  Southwest 
of  Quebec  City  at  26,500  feet. 

contacted  Weather  Services  Corp.  of 
Bedford  and  they  told  us  to  drive  to 
Metane,  Quebec,  and  take  a  right.  It 
sounds  wild  but  we  did  it  and  it  helped 
keep  us  on  the  right  course.” 

She  said  it  was  “amazing  when  the 
Kitty  Hawk  started  to  descend  near 
Metane,  trying  to  make  the  water.  IDean 
(Continued  on  page  34) 


MISSION  ACCOMPLISHED — Boston  Globe  staffers  (from  left)  Bob  Dean,  Chris  Black  and  John  Blanding  relax  aboard  a 
chartered  aircraft  after  they  chased,  found  and  photographed  the  balloon  "Kitty  Hawk"  at  26,500  feet.  The  photo  was 
taken  using  a  self-timer  on  a  camera  being  held  at  arm's  length  by  Dean. 
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Ad  agency  execs  urged 
to  enforce  the  2%  discount 


By  Bill  Gloede 

Advertising  agency  top  executives 
were  urged  last  week  by  American  As¬ 
sociation  of  Advertising  Agencies’  presi¬ 
dent  Leonard  Matthews  to  examine  their 
billing  and  paying  practices  and  to  stop 
any  abuses  in  rapid  payment  or  else  face 
a  loss  of  the  2%  discount  offered  by 
newspapers. 

Addressing  the  agency  execs  during 
the  4A’s  annual  meeting  at  the  Green¬ 
brier  Hotel  in  White  Sulphur  Springs,  W. 
Va.,  Matthews  ui^ged  them  to  “stay  on 
top  of  receivables,  get  frequent  reports 
from  your  financial  people,  and  don’t  be 
ashamed  to  ask  for  your  money.” 

“The  cash  discount  was  instituted 
many  years  ago  as  an  incentive  for 
clients  to  pay  agencies  and  for  agencies 
to  pay  media  promptly,”  Matthews  said. 
“Over  the  years,  this  incentive  has  been 
abused — clients  pay  agencies  late  and 
take  the  discount;  agencies  pay  media 
late  and  take  the  discount. 

“Very  few  agencies  or  media  have  the 
financial  courage  to  enforce  the  rule,  so 
naturally,  media,  being  the  ultimate 
loser,  are  dropping  the  cash  discount  in 
increasing  numbers,”  he  said. 

Matthews  and  outgoing  4A’s  chair¬ 
man  Stuart  B.  Upson,  chairman  of 
Dancer  Fitzgerald  Sample,  Inc.,  deliv¬ 
ered  some  bleak  economic  news  to  ad 
agency  execs  in  attendance. 

The  long  anticipated  recession,  which 
by  official  estimates  began  late  in  the 
first  quarter  of  1980,  will  breed  tighter 
advertising  budgets,  late  payments  and 
lower  ad  agency  profit  margins,  accord¬ 
ing  to  Matthews  and  Upson. 

“We  have  finally  succeeded,  with  a 
boost  from  our  leadership  in  Washing¬ 
ton.  We  have  talked  our  way  into  a  re¬ 
cession,”  said  Upson.  “I  can  find  no 
rational  reason  to  believe  it  will  be  short 
and  mild.” 

Upson  also  said  he  could  find  no  rea¬ 
son  to  believe  that  the  “inflationary  spi¬ 
ral  is  under  control”  and  he  predicted 
that  “this  combination  of  inflation  and 
recession  is  going  to  be  rough — rough 
on  our  cleints,  rough  on  our  people, 
rough  on  our  profits.” 

He  predicted  that  during  the  coming 
months,  current  advertising  budgets  will 
be  trimmed  as  sales  slow  due  to  cus¬ 
tomer  uncertainty,  the  high  cost  of  bor¬ 
rowed  funds  and  retail  inventory  reduc¬ 
tions.  Further,  he  expects  investments  in 
new  products  and  programs  to  slow,  par¬ 
ticularly  in  cases  where  high  cost  equip¬ 
ment  and  plant  modifications  are  in¬ 
volved. 

Matthews  reported  that  a  recently 
completed  survey  of  over  half  the  as- 
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sociation’s  membership  indicates  that 
the  economy  is  already  affecting  the  in¬ 
dustry.  Of  some  300  agencies  surveyed, 
36.8%  reported  an  increase  in  late  re¬ 
ceivables.  Despite  the  increase  in  slow 
pay  he  urged  agencies  to  cooperate  with 
media  in  enforcing  the  rules  related  to 
the  2%  cash  discount. 

Besides  hearing  how  the  recession  is 
expected  to  affect  the  industry,  the  ad¬ 
vertising  executives  at  the  Greenbrier 
heard  an  economist’s  view  of  how  the 
recession  is  going  to  affect  the  long-term 
economy  from  Dr.  Michael  Wachter,  a 
professor  of  economics  at  the  Wharton 
Graduate  School  of  Business  of  the  Uni¬ 
versity  of  Pennsylvania. 

Wachter,  who  serves  as  a  consultant 
to  Wharton  Econometric  Forcasting  As¬ 
sociates,  the  Joint  Economic  Committee 
and  the  National  Commission  for 
Employment  Policy,  is  one  of  a  growing 
number  of  economists  who  are  advocat¬ 
ing  a  shift  in  national  economic  policy 
from  Keynesian  to  supply-side 
economics. 

He  believes  the  current  recession  will 
last  a  year  to  a  year-and-a-half,  at  the 
most. 

However,  once  the  nation  emerges 
from  the  recession,  it  will  face  a  critical 
decision,  in  Wachter’s  view.  He  believes 
the  U.S.  should  shift  the  economy  to 
supply-side  economics,  thereby  aban¬ 
doning  the  Keynesian  theories  used  ex¬ 
tensively  during  the  60s  and  70s.  A  con¬ 
tinuation  of  those  policies,  he  said, 
would  likely  lead  to  continued  inflation, 
wheras,  a  shift  to  supply-side  economics, 
and  the  pessimism  which  surrounds 
those  theories,  could  repair  the 
economy,  although  it  would  take  a  great 
deal  of  time. 

Uli 

Matthews,  having  dealt  with  economic 
issues  in  the  early  portions  of  his  annual 
address,  turned  to  non-monetary  issues 
like  press  coverage  of  advertising  and  the 
association’s  struggle  to  free  itself  from 
federal  regulation. 

On  the  press  coverage  issue,  Matth¬ 
ews  said  some  progress  was  made  in  the 
AAAA’s  drive  to  “improve  the  handling 
of  business  and  advertising  news”  by  the 
news  media. 

Matthews,  referring  to  a  controversial 
speech  he  delivered  last  year,  said. 
“Last  November,  I  spoke  out  on  this 
sighly  sensitive  subject  and  was  accused 
(by  ^e  press)  of  threatening  economic 
reprisals  even  though  I  said  specifically  I 
was  not  implying  such  a  threat.  It’s  ex¬ 
tremely  difficult  to  get  into  a  debate  with 
the  guy  who  owns  the  soapbox,”  he  said. 

(Continued  on  page  18) 


Kummel  named 
4A  chairman 

The  American  Association  of  Adver¬ 
tising  Agencies  last  week  elected  Eugene 
H.  Kummel,  chairman  of  the  board  of 
McCann-Erickson  Worldwide,  to  serve 
as  its  chairman  for  the  next  year  during 
the  association’s  annual  meeting  at  The 
Greenbrier  in  White  Sulphur  Springs,  W. 
Va. 

Kummel,  who  previously  served  as 
AAA  vicechairman,  a  member  of  the  as¬ 
sociation’s  Operations  Committee  and 
chairman  of  its  Government  Operations 
Committee,  succeeds  Stuart  B.  Upson, 
chairman  of  Dancer  Fitzgerald  Sample, 
Inc.  in  the  chairman’s  post. 


EUGENE  H.  KUMMEL 


Don  Johnston,  chairman  of  the  board 
and  chief  executive  officer  of  the  J.  Wal¬ 
ter  Thompson  Company,  was  elected 
vice  chairman  of  the  AAAA.  Johnston 
has  served  as  a  AAAA  director  at  large, 
chairman  of  the  association’s  committee 
on  Education,  Employment  and  De¬ 
velopment,  a  member  of  the  AAAA 
Educational  Foundation  and  of  the 
Agency  Management  Committee. 

Elected  to  the  AAAA  Secretary- 
Treasurer  post  was  Robert  G.  Wilder, 
president  and  chief  executive  officer  of 
Lewis  &  Gilman,  Inc. 

Continuing  as  president  of  the  organi¬ 
zation  is  Leonard  S.  Matthews,  who 
joined  the  AAAA  in  January  of  1979  after 
resigning  as  president  of  Young  & 
Rubicam’s  national  division.  Matthews 
had  also  served  as  president  of  Leo  Bur¬ 
nett,  Inc.  from  1973  to  1975,  when  he 
joined  the  Ford  Administration  as  assis¬ 
tant  secretary  of  commerce. 

During  the  AAAAs  annual  meeting, 
Matthews  officially  acknowledged  the 
appointment  of  Harry  Paster,  a  long-time 
AAAAs  employee,  to  executive  vice- 
president  in  the  association’s  New  York 
office.  He  also  noted  the  appointment  of 
Charles  F.  Adams  to  the  executive  vice- 
president’s  post  in  Washington.  Adams 
recently  retired  as  president  and  chief 
executive  officer  of  D’Arcy-MacManus 
&  Masius  Worldwide,  Inc. 
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Suburban  papers  advised 
to  ignore  metro  dailies 


By  I.  WiUiam  HUl 

“Don’t  kick  the  dragon;  it’s  asleep.” 

With  these  words,  suburban  newspa¬ 
pers  were  warned  last  week  that,  in 
meeting  the  challenge  of  the  ’80s,  not  to 
disturb  any  existing  complacency  of  big 
metro  dailies  toward  suburban  competi¬ 
tion. 

Two  former  suburban  publishers,  now 
big  city  publishers,  were  addressing  the 
subject  “Looking  around  Town  from 
Downtown”  before  the  annual  conven¬ 
tion  of  the  Suburban  Newspapers  of 
America  in  New  Orleans. 

One — George  W.  Hoyt,  who  headed 
Chicago’s  Pioneer  Press  before  becom¬ 
ing  publisher  of  the  Washington  Star  in 
1978 — summarized  his  views  in  this  way: 
“Don’t  compete  with  the  metros. 
Exploit  the  characteristics  of  your  news¬ 
paper  and  your  market.  Don’t  worry 
about  what  the  metros  do.  Seek  to  per¬ 
petuate  what  you  have.  Do  things  the 
metros  won’t  do.  Be  local  and  promote 
yourself  constantly  in  the  same  way  tele¬ 
vision  sells  itself.” 

The  other — James  B.  Shafer,  who  was 
publisher  of  Stromberg  Publications, 
Inc.  in  suburban  Baltimore  until  he  last 
year  became  associate  publisher  of  the 
Buffalo  Courier-Express — declared  that, 
in  the  suburbs,  “life  is  great”  and  that 
there  is  definitely  “a  niche  for  suburban 
newspapers  under  the  umbrella  of  the 
metros”.  He  advised  his  hearers  to  be 
happy  there,  but  to  remember  that 
“sleepy  giants  wake  up  when  they’re 
hungry”  and  so,  while  doing  their  own 
thing,  suburban  publishers  should  keep 
looking  back  over  their  shoulder. 

“Suburban  newspapers  are  in  an  envi¬ 
able  position,”  Hoyt  said.  “They’re  just 
not  big  enough  to  shoot  at.  But,  if  the 
metros  turn  on  you,  you  can  be  badly 
beaten.  Still,  the  cost  to  a  big  newspaper 
of  competing  in  the  suburbs  is  high.” 

After  saying  that  The  Washington  Star 
zones  in  five  areas,  Hoyt  pointed  out  that 
zoning  in  the  Washington  area  is  espe¬ 
cially  difficult  because  reporters  scorn 
covering  the  county  courthouse  because 
they’re  only  interested  in  covering  the 
White  House  and  the  Capitol. 

Shafer  went  into  the  production  dif¬ 
ficulties  of  having  zoned  editions  when 
often  one  zone  calls  for  only  5,000  news¬ 
papers  instead  of  a  practical  30,000. 

Shafer  also  made  an  11-point  compari¬ 
son  of  dailies  versus  suburban  newspa¬ 
pers,  touching  on  such  points  as  distribu¬ 
tion,  postage  costs,  journalistic  focus 
(window  on  world  v.  window  on  com¬ 
munity),  unionization,  and  the  basic 
similarities  of  dailies  that  make  them 
susceptible  to  group  ownership  whereas 
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the  wide  differences  between  one  subur¬ 
ban  newspaper  and  the  next  discourage 
group  ownership. 

The  SNA  convention,  which  ran  from 
May  13  through  May  16,  opened  with 
San  Francisco  attorney  Timothy  H.  Fine 
discussing  “Competition  and  Antri- 
Trust;  what  they  and  you  can  and  cannot 
do.” 

Fine  began  by  declaring  that  the  gov¬ 
ernment  fails  to  protect  the  small  news¬ 
paper  publisher  and  painted  a  satiric  pic¬ 
ture  of  the  newspaper  industry  in  1W8, 
when  “Gannett  and  Knight-Ridder  own 
all  the  newspapers,”  actually  a  parody  of 
an  Art  Buchwald  column. 

He  went  on  to  say  that,  although  anti¬ 
trust  laws  are  sometimes  seen  as  re¬ 
straints  on  newspapers,  they  often  serve 
as  a  protection  or,  as  Judge  Learned 
Hand  once  said,  anti-trust  laws  comple¬ 
ment  the  First  Amendment. 

In  making  his  presentation.  Fine  used 
a  question  and  answer  method  in  each  of 
three  areas — circulation,  advertising  and 
acquisitions  or  mergers,  asking  the  pub¬ 
lishers  to  note  down  in  each  case, 
whether  a  situation  was  illegal,  probably 
illegal,  probably  legal,  or  legal. 

Seven  circulation  situations  were  de¬ 
scribed,  such  as  whether  a  written  con¬ 
tract  between  the  publisher  and  the  car¬ 
rier  is  legal  when  it  holds  that  the  carrier 
must  sell  the  newspaper  at  a  pre¬ 
determined  price,  or  whether  it  is  legal 
for  a  carrier  to  have  an  exclusive  area  for 
sale  that  the  publisher  agrees  not  to  vio¬ 
late. 

In  the  same  manner,  eight  advertising 
situations  were  explored  for  their  le¬ 
gality.  For  instance,  whether  two  pub¬ 
lishers  can  legally  agree  on  what  shall  be 
an  advertising  rate  or  whether  they  can 
agree  on  accepting  only  advertisements 


without  abbreviations,  or  whether  a  pub¬ 
lisher  can  refuse  advertising  “like  adult 
movies  or  books”  that  he  considers  not 
in  the  public  interest. 

Three  merger  situations  involving 
mergers  were  also  dealt  with. 

Fine  stated  several  conclusions,  in¬ 
cluding  saying  that  the  “pygmies  can’t 
get  together  to  fight  the  giants”.  He  went 
on  to  say  that  the  Justice  Department  is 
forced  to  police  small  business,  including 
small  newspapers,  whereas  publicity  in 
such  a  newspaper  as  the  Wall  Street 
Journal  tends  to  keep  big  business,  in¬ 
cluding  big  newspapers,  honest. 

Fine’s  overall  advice  was  to  operate 
on  the  premise  that  “The  facts  will  al- 
.ways  come  to  light”  and  to  avoid 
lawyers  as  much  as  possible. 

Whether  cable  television  is  a  fnend  or 
foe  of  newspapers  was  discussed  by 
Craig  Magher,  vicepresident  of  Metro- 
Vision,  in  Atlanta  and  Walter  J.  Schaar, 
vicepresident  of  Cox  Cable  Communica¬ 
tions,  also  of  Atlanta,  with  Bruce  Sagan, 
publisher  of  Chicago’s  Economist 
Newspapers,  as  moderator. 

All  agreed  that,  at  present,  cable  tele¬ 
vision  is  no  real  threat  to  newspapers  but 
that  it  will  become  more  and  more  so. 

“Movies  on  cable  are  the  best  thing 
offered  now,”  Schaar  said,  “but  as  time 
goes  by,  it  will  be  up  to  the  people  to  say 
whether  cable  television  is  worth  it.  I 
predict,  however,  that  it  will  never  re¬ 
place  the  newspaper  in  the  bathroom  in 
the  morning.” 

Sagan  brought  out  that  cable  has  the 
advantage  of  operating  without  paper 
and  without  little  delivery  boys,  while 
possessing  an  “enormous  capacity.”  He 
pointed  out  that  all  the  information  in  a 
newspaper  could  be  put  on  cable.  He 
made  the  prediction  that,  within  20 
years,  at  least  75  per  cent  of  the  homes  in 
the  U.S.  will  be  wired  for  cable. 

The  speakers  brought  out  that  various 
newspapers  already  are  experimenting 
with  cable,  including  the  New  York 
Times  and  the  Knight-Ridder  Newspaper 
in  Coral  Gables,  Fla. 

Magher  advised  the  suburban  pub¬ 
lishers  to  consider  whether  to  cooperate 
with  a  cable  operator  in  the  newspaper’s 
area,  whether  to  set  up  a  dialog  with 
whoever  has  the  cable  franchise  and 
whether  to  have  access  to  cable  on  a 
channel-lease  basis. 

Retta  B.  Kelley,  advertising  director, 
Longview  News-Journal,  Longview, 
Texas,  gave  the  SNA  an  hour  and  a  half 
of  instruction  with  slides,  samples  and 
visual  displays  to  show  how  to  promote  a 
newspaper. 

She  strongly  urged  participation  in  the 
International  Newspaper  Promotion  As¬ 
sociation,  so  as  to  have  instant  help  with 
all  promotion  problems. 

She  then  outlined  what  she  regards  as 
a  crucial  step — namely,  deciding  “what 
you  want  your  promotion  to  accomplish, 
(Continued  on  page  36) 
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Editors  urged  to  get  out 
and  solicit  subscriptions 

By  M.L.  Stein 


Circulation  departments  can  tell 
editors  who  their  readers  are,  what  they 
want  in  their  newspapers  and  why  they 
cancelled  their  subscriptions,  California 
editors  were  told  May  17. 

The  speaker  was  Ron  Hemig,  Penin¬ 
sula  Times  Tribune  circulation  director, 
who  also  urged  editors  to  join  other 
newspaper  department  heads  in  selling 
their  papers  door-to-door  to  learn  first 
hand  what  turns  readers  on  and  off. 

Hemig  wasn’t  just  spouting  theory.  He 
said  the  idea  has  been  practiced  at  the 
Times  Tribune  and  that  its  editor,  David 
Burgin,  sold  three  subscriptions. 

In  his  address  at  the  42nd  annual 
Editors’  Conference  in  Palo  Alto,  Hemig 
deplored  what  he  described  as  a  ten¬ 
dency  for  the  editorial  and  circulation  de¬ 
partments  to  maintain  a  distant  relation¬ 
ship  even  though  both  have  a  common 
goal  in  “publishing  the  best  product  pos¬ 
sible  in  the  most  profitable  manner.” 

The  conference  was  sponsored  by  the 
California  Newspaper  Publishers  As¬ 
sociation  and  Stanford  University. 

“If  1  were  an  editor,”  Hemig  noted,  “I 
would  want  to  learn  that  the  circulation 
department  has  the  capability  to  provide 
valuable  input  through  comments  from 
old-time  readers,  former  readers  and 
new  readers. 

“We  can  compile  specific  information 
requested  by  the  editorial  department. 
We  send  letters  to  new  subscribers  ask¬ 
ing  for  editorial  comments  or  make  per¬ 
sonal  calls  to  subscribers  who  have 
stopped.  This  information  then  can  be 
tabulated  and  referenced  against  geo¬ 
graphical  and  demographic  data.” 

Hemig  said  the  circulation  department 
can  also  develop  subscriber  question¬ 
naires  in  cooperation  with  the  editorial 
department  for  their  mutual  benefit. 

“In  addition,  we  can  save  subscribers 
from  stopping  by  asking  the  editorial  de¬ 
partment  to  communicate  with  those  dis¬ 
enchanted  readers,”  the  speaker  con¬ 
tinued. 

Hemig  reasoned  that,  since  the  circu¬ 
lation  department  sells  the  paper  in  dif¬ 
ferent  segments  of  the  market,  it  requires 
a  product  that  satisfies  readers’  needs  in 
those  various  segments. 

“The  mobility  of  our  readers  con¬ 
tinues  to  increase  to  such  an  extent  that  a 
stable  subscriber  base  is  no  longer  pos¬ 
sible,”  Hemig  informed  editors. 

“Circulation  departments  must  gener¬ 
ate  thousands  of  new  subscriptions  every 
month  to  offset  stops  caused  by  moving, 
poor  service  and  competitor  newspa¬ 
pers.  The  editorial  product,  no  matter 
how  excellent,  must  be  sold  by  the  circu- 
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lation  department  every  day  to  maintain 
or  expand  circulation  numbers.  The  ex¬ 
cellence  of  the  product  has  great  impact 
on  subscriber  retention,  but  it  does  not 
create  circulation  growth  by  itself.” 

Hemig  said  circulation  departments 
today  are  armed  with  better  tools  for  ob¬ 
taining  marketing  information  and  also 
are  more  involved  with  the  editorial 
product  so  they  can  relate  their  sales  ef¬ 
forts  to  portions  of  the  market  area  that 
are  most  receptive  to  the  newspaper. 

“We  also  are  becoming  more  open 
minded  about  providing  final  stocks, 
zoned  news  content  and  holding  for  late 
stories”  he  said. 

Hemig  uiged  editors  to  be  flexible  in 
adding  new  features,  columnists  and  sec¬ 
tions  or  changing  the  paper’s  format 
based  on  market  information. 

“The  key  is  to  establish  that  there  is  a 
need  for  a  change,”  Hemig  explained. 
“All  too  frequently,  changes  are  made 
without  consultation  or  concern  for 
readers’  opinions.  Equally  important  is 
the  proper  explanation  of  the  changes  or 
new  ideas  to  the  readers.” 

Hemig  said  he  favored  zoned  editorial 
content  only  under  certain  conditions 
and  that  editorial  staffing  should  be 
adequate  to  support  zoned  coverage. 

“But  before  I  would  consider  zoning, 
there  would  have  to  be  an  absolute  need 
for  it  such  as  market  segmentation,  ex¬ 
panded  area,  competition  or  circulation 
growth,”  Hemig  declared. 

“And  a  clear  definition  of  the  zoning 
concept  would  be  necessary.  Would 
zoned  news  boundaries  be  flexible  or 
not?  Would  local  news  occurring  in  one 
zone  be  published  in  adjacent  zones? 
Would  zoning  take  place  every  day? 
Would  advertising  and  editorial  zones  be 
concurrent?  How  much  space  would  be 
allocated  to  zoned  news?  Where  would  it 
appear?” 

Hemig  said  that  if  zoning  is  estab¬ 
lished,  the  readers  should  be  fully  in¬ 
formed  of  what  it  means  and  why  it  is 
being  initiated. 

In  the  session  called,  “If  I  were 
editor,”  the  editors  were  offered  other 
advice  by  non-editorial  sources. 

Al  Aguiar,  Macy’s  senior  vice-presi¬ 
dent  for  marketing  and  sales  promotion 
in  California,  said  people  do  not  buy  the 
newspaper  for  news. 

“If  you  believe  that  you’ve  got  prob¬ 
lems,”  he  added.  “They’re  looking  for 
entertainment,  in-depth  analysis  and 
leadership.” 

Asserting  that  radio  and  television  are 
people’s  main  news  sources,  Aguiar 
suggested  to  editors  that  they  not  com¬ 


pete,  “Where  you’re  sure  to  lose.” 

Instead,  the  executive  recommended, 
editors  should  concentrate  on  serving  up 
“lively  features,  real  weather  and  take 
unequivocal  positions  on  tough  issues. 
Editorial  pages  need  not  be  dull.” 

Aguiar,  whose  company  is  a  major  ad¬ 
vertiser  in  Northern  California  newspa¬ 
pers,  said  he  sometimes  disagrees  with 
their  editorial  stands,  but  assured  listen¬ 
ers  that  his  reactions  had  no  effect  on 
where  Macy’s  allocates  its  advertising 
dollars. 

“All  I’m  saying  is  that  newspapers 
should  provide  customers  what  they 
need  and  want,”  he  declared.  “You 
don’t  have  to  be  fastest  with  the  news 
but  be  the  best.” 

In  a  session  on  education  news,  the 
editors  received  further  advice — this 
time  from  reporters. 

Rich  Connell,  former  education  re¬ 
porter  for  the  Daily  Breeze  in  Torrance, 
charged  that  newspapers  “are  covering 
school  boards,  not  education.” 

“They  are  quite  different,”  Connell 
observed.  “We  dwell  on  budgets  and 
political  squabbles  that  have  little  to  do 
with  instruction  and  the  lives  of  kids  in 
the  classroom.” 

Connell  said  education  writers  should 
visit  classrooms  and  acquaint  themselves 
with  the  crucial  education  issues  of  the 
day. 

Connell  and  Annie  Nakao,  education 
reporter  for  the  San  Francisco 
Examiner,  complained  that  editors  often 
downgraded  school  coverage,  assigning 
several  staffers  to  city  and  county  gov¬ 
ernment  while  only  one  reporter  is  ex¬ 
pected  to  handle  the  entire  education 
beat  from  kindergarten  to  college. 

“Education  is  not  sexy  enough,” 
Connell  noted.  “It’s  not  like  city  gov¬ 
ernment.  School  board  members  are 
dull.  The  quality  of  discussion  is  not  at¬ 
tractive  enough.  But  we  don’t  take  the 
high  road”.  We  don’t  reach  for  a  com¬ 
pletely  different  story.  The  real  story  is 
not  on  the  school  board  but  what  is  phys¬ 
ically  happening  in  the  classroom. 

“The  experts  are  not  on  the  school 
board.  Newspapers  should  look  beyond 
the  board’s  agenda  and  seek  current 
trends  and  issues  in  education.  Don’t  let 
the  school  administration  and  trustees 
define  education  news.” 

Nakao  said  education  reporters  should 
go  into  the  classroom  “on  a  consistent 
basis.”  She  also  advocated  giving  educa¬ 
tion  writers  more  time  to  develop  stories 
from  expert  sources. 

The  Miami  Herald's  financial  support 
of  an  anti-gambling  campaign  has 
“ominous  implications  for  American 
journalism  today,”  a  Herald  staffer  who 
covered  the  story  told  the  California 
editors. 

“For  other  publishers  to  follow  suit 
conceivably  could  endanger  the  survival 
of  a  free,  unfettered  press,”  said  Robert 
(Continued  on  page  36) 
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Coupon  verification  pian 
unveiied  by  Audit  Bureau 


The  Audit  Bureau  of  Circulations  offi¬ 
cially  unveiled  its  new  voluntary 
“Coupon  Distribution  Verification  Ser¬ 
vice"  on  May  20  amid  optimism  that  “it 
has  a  real  chance  to  make  a  significant 
contribution”  in  advertiser  efforts  to 
combat  coupon  misredemption. 

The  service,  which  was  given  the 
green  light  by  the  ABC  Board  of  Direc¬ 
tors  last  month  (E&P,  April  19),  will  ini¬ 
tially  provide  objective  audits  of  coupon 
distribution  procedures  for  132  U.S.  and 
19  Canadian  newspapers  with  circula¬ 
tions  exceeding  100,000.  Eventually  the 
service  is  expected  to  expand  to  include 
coupon  distribution  audits  for  all  ABC 
member  dailies  which  request  them. 

Its  purpose,  as  explained  by  George 
Simko,  the  Benton  &  Bowles  senior 
vicepresident  who  has  worked  on  the 
project  throughout  its  3-year  develop¬ 
ment,  is  to  tighten  newspapers’  controls 
over  coupon  distribution,  standardize 
controls  and  procedures  throughout  the 
industry,  create  a  ripple  effect  down  to 
the  retail  level  (where  most  abuse  oc¬ 
curs),  and  to  heighten  the  advertising 
community’s  awareness  of  the  mis¬ 
redemption  problem,  which  experts  say 
costs  manufocturers  upwards  of  $200 
million  annually. 

According  to  Simko,  the  service  can 
do  little  to  stem  the  tide  of  misredemp¬ 
tion  at  the  retail  level.  What  it  can  do,  he 
believes,  is  make  it  more  difficult  for  un¬ 
scrupulous  retailers  to  obtain  coupons  in 
bulk. 

“Clearly,  the  biggest  part  of  the  prob¬ 
lem  occurs  at  the  retail  level,”  said 
Simko.  He  said  the  Audit  Bureau,  acting 
as  a  “bureau  of  practices  and  standards 


into  disfavor,  with  advertisers  seeking 
other  promotional  opportunities.” 

The  plan  provides  for  the  issuance  of 
guidelines  by  the  audit  bureau;  the  filing 
of  a  statement  of  practices  and  proce¬ 
dures  by  participating  newspapers;  a  ver¬ 
ification  (at  the  time  of  the  annual  circu¬ 
lation  audit)  by  ABC  auditors  of  the  in¬ 
formation  reported  by  the  publishers; 
and  the  issuance  of  verification  reports 
by  ABC.  Those  reports  will  be  made 
available  only  to  those  ABC  member 
newspapers  which  authorize  the  verifica¬ 
tion  and  to  those  advertiser  and  advertis¬ 
ing  agency  members  who  subscribe  to 
the  service. 

In  conducting  the  audit,  the  ABC  will 
seek  verifiable  information  concerning 
free  standing  coupon  inserts,  run  of  press 
coupon  section,  and  the  distribution  and 
recovery  of  copies  containing  free  stand¬ 
ing  coupon  inserts  and  ROP  coupon  sec¬ 
tions. 

In  the  area  of  free  standing  inserts,  the 
ABC  will  seek  information  such  as  audit- 
able  records  or  statements  from  persons 
responsible  for  handling  the  inserts  at  the 
newspaper  office  to  affirm  that  the 
number  of  inserts  received  agrees  with 
the  number  shipped,  that  inserts  were 
placed  in  a  secure  area  until  removed  by 
authorized  persons,  and  that  inserts  were 
placed  in  the  newspaper  for  distribution 
and  leftover  inserts  were  disposed  of  so 
as  to  make  them  unusable  for  redemp¬ 
tion. 

For  ROP  coupon  sections,  the  ABC 
will  gather  pressroom  reports  or  state¬ 
ments  pertaining  to  the  number  of  sec¬ 
tions  run  for  each  issue  to  affirm  the  total 
number  of  sections  printed,  the  number 


spoiled  and  the  number  left  over  after 
printing.  The  ABC  will  affirm  the  de¬ 
struction  of  spoiled  sections  and  left¬ 
overs,  and  it  will  check  on  pre-printed  sec¬ 
tions  by  affirming  that  they  were  kept  in 
a  secure  area  prior  to  publication  and 
removed  only  by  authorized  persons  and 
that  printing  plates  and  other  material 
used  to  print  the  sections  were  disposed 
of  properly. 

In  the  distribution  and  recovery  areas, 
the  ABC  will  gather  information  from 
records  regarding  the  number  of  copies 
in  excess  of  regular  or  normal  draw  pur¬ 
chased  by  distributors,  dealers  and  car¬ 
riers  on  days  when  the  newspaper  con¬ 
tains  fi-ee  standing  and/or  ROP  coupon 
sections.  It  will  gather  statements  from 
independent  carriers  or  reports  from 
publisher  personnel  regarding  tests  made 
to  determine  that  increases  in  draw  of 
copies  of  newspapers  container  adver¬ 
tiser  coupons  are  for  delivery  to  indi¬ 
vidual  custonriers  or  bulk  purchasers. 

Finally,  the  ABC  will  obtain  auditable 
records  or  statements  to  affirm  the  dis¬ 
position  of  returns,  leftover  and  unsold 
copies  from  employees,  distributors, 
carriers,  drivers  or  other  persons  re¬ 
sponsible  for  recovery  and  destruction  of 
newspapers  containing  coupons.  The 
ABC  will  also  seek  statements  and  affi¬ 
davits  from  waste  paper  companies  that 
coupon-carrying  newspapers  are  dis¬ 
posed  of  so  as  to  make  the  coupons  un¬ 
usable  for  redemption. 

The  cost  of  the  service  will  be  borne 
jointly  by  advertisers,  advertising  agen¬ 
cies  and  newspapers.  It  is  expected  to 
cost  S600,0(X)  to  run  the  service  in  its  first 
year.  Advertisers  will  pay  70%  of  that 
bill,  ad  agencies  will  pay  10%  and  news¬ 
papers  will  pay  20%  of  the  total  cost. 

Advertisers  which  participate  in  the 
ABC  service  will  be  assessed  according 
to  the  volume  of  coupons  distributed 
through  newspapers  which  are  redeemed 
(Continued  on  page  37) 


in  this  area,”  could  prevent  newspapers 
from  “unwittingly  contributing  to 
coupon  misredemption.” 

The  newspaper  industry  derives 
roughly  $250  annually  in  revenues  from 
couponing,  according  to  Simko.  He  said 
some  76%  of  the  81  billion  coupons  dis¬ 
tributed  annually  are  routed  to  consum¬ 
ers  through  newspapers.  However, 
Simko  said  that  his  agency  (which  handles 
such  couponing  heavyweights  as  general 
Foods  and  Procter  and  Gamble),  be¬ 
cause  of  the  misredemption  problem,  is 
“actively  seeking  other  options”  for 
coupon  distribution. 

The  ABC  believes,  “The  principal 
benefit  to  publishers  could  be  the  protec¬ 
tion  of  coupon  advertising  revenues.  If 
misredemption  can  be  reduced  as  a  result 
of  tighter,  verified  controls,  the  use  of 
newspapers  could  increase  as  a  coupon¬ 
ing  medium.” 

On  the  other  hand,  the  Audit  Bureau 
fears  that  “if  misredemption  is  not  cur¬ 
tailed,  newspaper  couponing  could  fall 


DETERMINED  TO  UNDERMINE  coupon  misredemption  are  three  key  members 
of  the  ABC  Coupon  Distribution  Verification  Service  Committee:  (from  left) 
committee  chairman  George  J.  Simko,  senior  vicepresident  and  group  executive 
for  Benton  &  Bowles;  William  M.  Claggett,  division  vicepresident  and  director  of 
advertising  services  for  the  Ralston  Purina  Company  and  ABC  board  chairman; 
and  Alan  T.  Wolcott,  president  and  managing  director  of  the  ABC. 
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Editor’s  idea  for  trip  yieids  unexpected  story - ^ 


When  Fort  Worth  Star-Telegram  as¬ 
sistant  city  editor  Paul  Rowan  suggested 
to  his  editors  that  he  and  a  photographer 
go  to  Liberia,  he  told  them  he  would  find 
stories  and  photos  that  would  surprise 
them. 

He  went,  but  the  persons  who  were 
most  surprised  about  what  they  found 
turned  out  to  be  Rowan  and  the  photo¬ 
grapher. 

He  sold  his  idea  for  the  trip  on  the 
grounds  that  Liberia,  more  than  any 
other  nation,  had  attempted  to  model  its 
government  after  that  of  the  United 
States  and  that  the  presence  of  a  large 
number  of  Baptist  missionaries  there 
made  the  story  of  great  local  interest, 
since  many  of  the  missionaries  were 
trained  at  Southwestern  Baptist  Theolog¬ 
ical  Seminary  in  Fort  Worth.  He  pro¬ 
posed  to  write  about  the  effects  the  mili¬ 
tary  coup  of  April  10  was  having  on  the 
African  nation. 

His  plan  won  the  approval  of  Star- 
Telegram  editors,  and  special  projects 
editor  Mike  Blackman  was  put  in  charge 
of  ordinating  news  plans  and  travel  de¬ 
tails. 

Photographer  Larry  Price  was  selected 
to  accompany  Rowan.  They  had  a  quick 
trip  to  Houston  to  get  visas  and  innocula- 
tions  and  a  passport  for  Price,  who  had 
never  been  out  of  North  America  before. 
They  arrived  at  recently  reopened 
Roberts  Field  on  Sunday,  April  20,  and 
made  it  to  Monrovia  just  before  the  6 
p.m.  curfew. 

They  spent  most  of  the  next  day  ac¬ 
quiring  the  necessary  press  credentials 
and  touring  the  city. 

Tuesday  morning,  they  checked  in  at 
the  information  ministry  and  were  told 

Judge  who  disclosed 
files  is  reinstated 

A  Los  Angeles  Workers’  Compensa¬ 
tion  judge,  who  was  demoted  for  giving 
the  press  access  to  case  records,  has 
been  reinstated  by  the  Superior  Court 
which  said  he  had  disobeyed  “unlawful” 
restrictions. 

David  L.  Rosen  was  demoted  from 
Presiding  Judge  to  Staff  Judge  in  the  Los 
Angeles  Workers’  Compensation  office 
in  1978.  He  had  refused  to  carry  out  a 
directive  to  withhold  Workers’  Compen¬ 
sation  case  files  from  the  press  and  pub¬ 
lic,  claiming  the  public  had  a  right  to 
know  how  the  compensation  system 
functioned. 

Rosen’s  agency  also  charged  that  he 
had  improperly  contacted  a  Los  Angeles 
Times  Reporter  in  the  Fall  of  1978  to 
announce  that  he  would  defy  the  direc¬ 
tive. 

Rosen’s  superiors  said  access  had  to 
be  restricted  by  the  State  Information 
Practices  Act  of  1977,  which  prohibited 
release  by  state  agencies  of  certain  per- 
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the  new  head-of-state.  Master  Sgt. 
Samuel  K.  Doe,  would  hold  his  first 
news  conference  for  foreign  journalists 
in  the  city  ...  “so  we  decided  to  at¬ 
tend.” 

The  newsmen  waited  and  waited,  with 
Doe  finally  showing  up  two  hours  late. 
The  news  conference  turned  out  to  be 
routine — but  what  followed  didn’t. 

From  this  point.  Rowan  described 
what  happened: 

“As  Wee  and  I  turned  to  leave  (the 
news  conference)  a  government  minister 
held  up  his  hands  and  said,  “There’s  a 
public  execution  at  the  Barclay  Training 
Center  (on  the  beach)  if  you  want  to.” 

“We  got  there  in  a  hurry,  but  nothing 
happened  right  away.  We  stood  in  the 
shade  of  some  kind  of  a  thin  little  tree 
with  some  other  newsmen,  sweating  like 
the  devil,  everybody  a  little  nervous  and 
talking  about  how  awful  it  was  that  it  was 
our  jobs  to  get  here  fast  to  watch  some¬ 
body  else  die.  Most  of  us  really  felt  like 
that,  I  think,  but  talking  about  it  even 
made  it  seem  more  ghoulish.  I  really 
didn’t  think  it  was  going  to  happen. 

“They  already  had  four  posts  set  up  on 
the  beach  because  they  had  shot  some 
people  earlier  for  looting,  so  we  just 
stood  there,  watching  electric  company 
workers  putting  up  five  more  posts.  Price 
waded  into  the  mass  of  soldiers  around 
the  posts  and  started  taking  pictures,  and 
I  started  talking  to  the  people  he  got  pic¬ 
tures  of. 

“We  were  standing  right  there  when 
they  took  nine  men  out  of  a  little  van. 
Those  nine  had  to  watch  all  of  that,  and 
then  they  took  them  out  and  tied  them  to 
the  post  and  shot  them  too,  with  them 
knowing  what  was  going  to  happen  after 

sonal  or  confidential  information. 

Superior  Court  Judge  Thomas  T. 
Johnson  ruled  that  the  order  Rosen  dis¬ 
obeyed  “unlawfully  restricted  public  ac¬ 
cess”  to  Workers’  Compensation  files. 

Judge  Johnson  further  stated  that  Ro¬ 
sen’s  contact  of  the  Times  reporter  was  a 
“protected  activity  and  may  not  be  the 
basis  of  disciplinary  action.” 

Rosen  is  a  candidate  for  a  Superior 
Court  seat  in  Los  Angeles. 

After  his  case  arose,  the  Information 
Practices  Act  was  amended  to  make  case 
files  generally  accessible. 

JWT  tapped  by 
U.S.  Energy  Dept. 

A  national  energy  awareness  and  con¬ 
servation  public  service  advertising 
campaign  on  behalf  of  the  U.S.  Depart¬ 
ment  of  Energy  will  be  launched  this 
summer,  it  was  announced  by  Robert  P. 
Keim,  president  of  The  Advertising 
Council. 

The  campaign  will  be  created  for  the 
Ad  Council  and  the  Department  of 


they  were  dead. 

“It  took  maybe  30  minutes.  After  they 
finished  they  let  the  crowd  run  up  to  the 
bodies  and  there  was  red  dust  all  over 
everything,  covering  our  clothes  and 
clogging  our  noses.  The  smell  of 
gunsmoke  heavy.  Price  was  in  the  middle 
of  it  the  whole  time.  He  got  hit  with  an 
ejected  shell.  He  told  me  later  that  he 
had  no  idea  what  was  on  his  film;  he  had 
worked  on  instinct.  I  had  page  after  page 
of  notes,  so  I  guess  I  did  too,  because  it 
was  really  a  shattering  experience.” 

The  two  had  planned  to  stay  longer  in 
Liberia,  but  realized  that  what  they 
had — the  photographs — was  something 
more  than  what  they  had  promised  to 
deliver.  Rowan  decided  they  should 
leave  as  soon  as  possible. 

They  telephoned  in  stories,  but  it  was 
Thursday  morning  before  they  could 
leave  with  Price’s  film.  They  almost  had 
to  surrender  the  film  at  the  airport,  but 
with  a  combination  of  bluster  and 
luck — and  using  press  credentials  that 
didn’t  really  mean  anything — they  flew 
to  Zurich  with  everything  they  needed. 

“The  tension,  the  fear  of  losing  the 
film,  was  incredible.  Price  had  an  upset 
stomach  for  most  of  the  flight  to  Zurich.  I 
had  a  drink,”  Rowan  said. 

Originally,  Price  had  planned  to 
transmit  from  Zurich,  but  instead  the  two 
caught  a  flight  to  New  York.  Price  pro¬ 
cessed  there  and  transmitted  back  to  Fort 
Worth — and  to  Associated  Press  mem¬ 
bers  across  the  country — the  first  execu¬ 
tion  film  available  from  Liberia.  News¬ 
week  bought  magazine  rights  to  the  pic¬ 
tures  and  the  Associated  Press  handled 
distribution  in  the  U.S.  and  syndicated 
sales. 

Energy  by  the  Corporate  Communica¬ 
tions  Division  in  the  Washington,  D.C., 
office  of  the  J.  Walter  Thompson  Com¬ 
pany,  which  was  selected  as  the  volun¬ 
teer  advertising  agency  by  the  American 
Association  of  Advertising  Agencies. 

As  a  first  step,  research  studies  will  be 
undertaken  in  at  least  four  cities  in  ad¬ 
vance  of  actual  creative  work  underta¬ 
ken  on  the  campaign.  The  primary  focus 
of  the  campaign  in  its  first  stage  will  be  to 
reduce  gasoline  consumption  during  the 
peak  summer  driving  months.  Televi¬ 
sion,  radio,  newspaper,  magazine, 
transit  and  outdoor  advertising  are  the 
media  selected  for  the  campaign,  which 
will  begin  during  the  Memorial  Day  holi¬ 
day  period. 

In  requesting  the  campaign  from  the 
Ad  Council,  the  Department  of  Energy 
indicated  that,  with  no  immediate 
shortfall  of  gasoline  anticipated,  they 
were  most  concerned  that  the  driving 
public  might  return  to  its  historic  pattern 
of  demand  and  that  the  decline  in 
gasoline  consumption  we  have  experi¬ 
enced  so  far  in  1980  might  be  reduced  or 
obliterated  despite  higher  prices. 
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study  shows  most  viewers 
misunderstand  tv  programs 


A  major  American  Association  of  Ad¬ 
vertising  Agencies’  study  of  viewer  mis¬ 
comprehension  of  televised  communica¬ 
tions  indicates  that  the  vast  majority  of 
television  viewers  misunderstand  some 
part  of  what  they  see,  regardless  of  the 
type  of  program  they’re  watching. 

The  study,  which  was  made  public 
May  17  during  the  Four  A’s  annual  meet¬ 
ing  in  White  Sulphur  Springs,  W.  Va., 
found  that  “viewers  undoubtedly  will 
miscomprehend  some  portion  of  any¬ 
thing  viewed  on  television  and,  in  fact, 
(that)  perfect  audience  comprehension 
may  not  be  possible,’’  according  to  the 
association’s  summary. 

The  Four  A’s  intercepted  some  2,700 
people  in  shopping  malls,  showed  each 
two  30  second  television  “communica¬ 
tions’’  (which  were  selected  from  25 
commerical  advertisements,  13  non¬ 
commercial  advertisements  and  22  pro¬ 
gram  excerpts),  and  then  administered 
two  6  true/false  question  tests  to  each 
person  surveyed.  The  survey  found: 

•  “The  vast  majority  of  television 
viewers  more  than  90%  misunderstand 
some  part  of  what  they  see,  no  matter 
what  kind  of  broadcast  they  are  watch¬ 
ing. 

•  “Normally,  the  range  of  misun¬ 
derstanding  is  between  one-fourth  and 
one-third  of  any  broadcast,  whether  it  is 
an  entertainment-news  program,  com¬ 
mercial  or  public  service  announcement. 

•  “On  the  whole,  viewers  are  less 
likely  to  misunderstand  commercials 
than  entertainment  and  news  programs, 
although  the  difference  is  slight. 

•  “While  most  key  demographic 
characteristics  appear  to  have  no  bearing 
on  viewer  misunderstanding,  there  does 
seem  to  be  a  slight  relationship  between 
the  level  of  misunderstanding  and  the 
level  of  viewer  education  and  age. 

•  “  Regardless  of  what  they  are  watch¬ 
ing,  television  viewers  seem  to  misun¬ 
derstand  facts  equally  as  much  as  they 
misunderstand  inferences  in  a  broad¬ 
cast.’’ 

According  to  Rena  Bartos,  senior 
vicepresident  for  the  J.  Walter 
Thompson  Co.  and  a  member  of  the  Four 
A’s  Educational  Foundation,  which  con¬ 
ducted  the  study,  the  purpose  of  the 
study  was  “to  provide  objective  evi¬ 
dence  of  the  extent  and  nature  of  con¬ 
sumers’  perceptions  and  misperceptions 
of  various  forms  of  communication,  in¬ 
cluding  advertising.”  She  cautioned  the 
print  media  against  using  the  study  in 
media  corporation  since  no  similar  study 
of  reader  miscomprehension  has  been 
produced. 

Alfred  J.  Seaman,  chairman  and  chief 


executive  officer  of  SSC&B,  Inc.  and 
president  of  the  Educational  Foundation, 
said,  “Like  all  significant  research,  this, 

1  think,  raises  as  many  questions  as  it 
answers,  indicates  as  many  dark  corners 
as  it  lights  up.” 

He  continued,  “The  challenge  to  the 
regulators  and  the  legislators  will  be  to 
open  their  minds  to  this  surprising  new 
information  and  to  base  their  decisions 
on  fact  instead  of  opinions  often  derived 
from  erroneous  assumptions  printed  in 
prestigious  publications.” 

Nonetheless,  the  study  peaked  interest 
among  the  32  newspaper  industry  people 
who  attended  the  Four  A’s  convention. 
(Among  the  newspaper  organizations 
represented  at  the  meeting  were  the 
Chicago  Tribune,  New  York  News,  New 
York  Times,  Chicago  San  Times,  Wash¬ 
ington  Post,  Atlanta  Journal  &  Constitu¬ 
tion,  Newsday,  Bergen  Record,  San 
Diego  Union  &  Tribune,  St.  Petersburg 
Times  &  Independent,  Wall  Street  Jour¬ 
nal,  Dallas  Times-Herald,  Los  Angeles 
Times,  Gannett,  the  Newspaper  Adver¬ 
tising  Bureau,  Branham  Newspaper 
Sales,  Story  &  Kelly-Smith,  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  and 
Metropolitan  Sunday  Newspapers.) 

According  to  NAB  Western  Region 
Manager  Mike  Kelly,  this  year’s  Four 
A’s  meeting  drew  the  most  newspaper 
industry  representatives  in  recent  mem¬ 
ory,  despite  early  booking  problems 
which  were  eventually  ironed-out  by  the 
Four  A’s  staff. 

Among  highlights  of  the  study  are  that 
in  83.2%  of  the  total  of  5,400  viewings, 
the  audience  misunderstood  at  least 
some  part  of  what  they  saw,  with  the 
levels  of  misunderstanding  ranging  from 
a  high  of  50%  to  a  low  of  1 1%. 

Of  the  2,700  viewers,  only  3.5% 
answered  all  12  questions  concerning  the 
communications  they  saw  correctly.  No 
one  communication  was  understood  by 
every  person.  The  standard  range  of 
misunderstanding  of  all  60  communica¬ 
tions  tested  was  between  23%  and  36%. 
Overall,  the  viewers  answered  29.6%  of 
the  32,400  questions  correctly. 

Dr.  Jacob  Jacoby  of  Purdue  Univer¬ 
sity,  who  was  commissioned  by  the  Four 
A’s  to  develop  a  standard  measure  of 
miscomprehension  from  the  study,  be¬ 
lieves  one  implication  of  the  study  is 
“that  broadcast  advertising  may  not  be  a 
suitable  communicating  medium  for 
communicating  substantial  amounts  of 
product  information.”  However,  he  be¬ 
lieves  there  is  a  “positive”  implication  to 
the  study  in  that  the  major  proportion  of 
most  televised  communications  seem  to 
be  correctly  comprehended. 


2%  discount 

(Continued  from  page  12) 


“The  bottom  line  is  that  apparently  the 
journalists  answer  only  to  God  and  their 
own  conscience.  I  guess  we’ve  got  to 
find  ways  to  heighten  their  conscience 
since  we  can  apparently  expect  very  lit¬ 
tle  help  from  corporate  media  manage¬ 
ment,”  he  continued. 

“Very  few  people  know  the  advertis¬ 
ing  business  better  than  those  who  run 
our  media  companies,”  Matthews  said, 
“they  have  a  large  stake  in  helping  us 
improve  the  image  of  advertising.” 

He  continued,  “Farsighted  manage¬ 
ment  among  the  networks  and  the  pub¬ 
lishers  should  be  just  as  interested  as  we 
are  in  seeing  a  balanced  presentation  of 
advertising  and  business  news  in  their 
media  instead  of  standing  by  while  the 
investigative  reporters  unfairly  dissect  us 
for  the  sake  of  a  few  extra  rating  points 
or  a  sensational  headline.” 

On  a  brighter  note,  Matthews  reported 
to  the  AAAA’s  membership  that  sub¬ 
stantial  progress  has  been  made  in  Wash¬ 
ington  over  the  past  year  in  the  indus¬ 
try’s  battle  with  federal  regulations. 

Said  Matthews,  “Compared  to  last 
year  when  we  stood  before  you,  we  can 
reflect  a  cautious  optimism.  Not  that  our 
problems  are  solved  or  that  there  are  no 
regulatory  threats  to  the  advertising  bus¬ 
iness,  but  that  the  tide  of  public  opinion 
seems  to  have  turned  in  our  favor.” 

Referring  to  the  Federal  Trade  Com¬ 
mission  authorization  legislation  now 
under  consideration  by  both  the  U.S. 
Senate  and  House  of  Representatives, 
Matthews  said,  “The  Senate  and  House 
compromise  FTC  bill  is  almost  ready  for 
presidential  signature,  and  if  you  can 
interpret  the  double-speak  language  com¬ 
ing  out  of  1600  Pennsylvania  Avenue,  it 
appears  it  will  not  be  vetoed. 

He  said  that  although  the  bill  makes  if 
possible  “for  everybody  to  claim  they 
won,”  he  assured  advertising  executives 
that  “the  broadest  smiles  are  being  worn 
by  the  critics  of  the  FTC,  including  our¬ 
selves.” 

He  said  the  most  significant  issue  de¬ 
cided  by  the  House  and  Senate  conferees 
was  the  elimination  of  the  work  “unfair” 
from  the  FTC’s  rulemaking  vocabulary. 
The  commission,  under  the  proposal, 
would  have  to  restrict  its  terminology  in 
reviewing  advertising  to  the  words  “de¬ 
ceptive”  and  “misleading,”  both  of 
which  are  qualifiable  terms.  Matthews 
called  the  deletion  of  unfair  as  an  evalua¬ 
tive  criterion  “a  very  significant  victory 
for  business  and  advertising.” 

CBS  forms  cable  unit 

CBS  Inc.  has  formed  a  cable  tv  unit 
which  will  produce,  acquire  and  distrib¬ 
ute  entertainment  and  informational  pro¬ 
gramming  via  satellite  to  cable  systems 
across  the  country. 
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Design  expert  suggests 
ways  to  get  readership 


By  Bill  Kirtz 

Good  design  “can’t  make  readers 
read,  but  it  can  encourage  them,”  na¬ 
tionally-recognized  design  expert  Jack 
Sissors  said  as  he  stressed  the  need  for 
simplicity,  contrast  and  drama. 

The  Northwestern  University  profes¬ 
sor,  who  supervises  the  Inland  Daily 
Press  Association’s  makeup  contests  and 
who  has  redesigned  papers  into  prize¬ 
winners,  shuns  past  rules  and  flashy 
graphics. 

For  example,  he  told  the  New  England 
Press  Association’s  spring  workshop  in 
Wakefield,  Mass.,  the  traditional  ban  on 
tombstone  or  butting  heads  isn’t  neces¬ 
sary  when — as  he  recommends — there’s 
a  pica  of  space  between  columns.  And 
placing  pictures  in  comers  to  “anchor” 
the  page  is  an  artificial  device  which  calls 
attention  to  itself,  Sissors  said. 

“Good  design  is  unobtrusive,”  he 
stated.  “It’s  not  out  to  win  awards. 
Over-clever  makeup  will  turn  the  reader 
off.” 

But  too  much  grey  space  (Sissors  says 
subheads  are  one  way  to  avoid  this),  too 
many  bold  headlines  and  too  much  clut¬ 


ter  will  also  impede  readers.  His  re¬ 
search  has  shown  that  people  scan  heads 
on  every  page  before  plunging  in  to  read 
and  that  squared-off  stories  with  con¬ 
trasting  horizontal/vertical  shapes  will 
produce  the  drama  needed  to  keep  read¬ 
ers  from  turning  to  another  page. 

Traditionally,  editors  have  been  told  to 
put  pictures  at  the  top  of  a  page.  But 
Sissors’  research  indicates  that  an  illus¬ 
tration  gets  twice  the  attention  that  a 
story  produces,  and  so  he  recommends 
“pushing  pictures  down  on  the  page  be¬ 
cause  people  will  hunt  for  them.”  This 
both  pulls  people  down  to  the  ads  and 
frees  up  the  top  of  the  page  for  an  impor¬ 
tant  story,  he  said. 

Never  use  square  pictures,  or  too 
many  single  column  head  shots,  Sissors 
says,  because  readers  find  them  boring. 
Instead,  contrast  a  strong,  large  picture 
with  a  significantly  smaller  one  on  the 
same  page — with  one  vertical  and  one 
horizontal. 

Aren’t  squared  off  stories,  which  Sis¬ 
sors  says  avoid  the  problem  of  jigsaw 
puzzle  makeup  of  unevenly-wrapped 
columns,  boring?  Not  if  their  shapes  dif¬ 
fer,  the  expert  believes. 


This  unequal  division  of  space  is  the 
key  to  the  “grid”  makeup  technique  Sis¬ 
sors  says  is  sweeping  the  country,  but 
“grid  makeup  without  large  pictures  is 
dull.” 

Sissors,  who  started  in  the  newspaper 
business  as  a  linotype  operator,  criticizes 
paste-up  people  for  not  paying  the  atten¬ 
tion  to  spacing  he  recalls  from  hot  metal 
days.  He  rapped  crowded  heads  and  lack 
of  space  between  stories,  and  recom¬ 
mended  extra  leading  as  well  as  a  larger 
body  type  size  for  editorials. 

Boxes  are  fine  to  give  a  page  drama,  he 
thinks,  but  more  than  one  on  a  page  de¬ 
tracts  from  the  overall  effect.  Similarly, 
he  said,  a  bold  rule  around  a  picture  calls 
attention  to  itself  and  can  therefore  dis¬ 
tract,  not  attract,  the  reader. 

Sissors,  author  of  a  standard  editing 
textbook,  doesn’t  claim  design  “is  nearly 
as  important  as  content.  When  the  news 
is  scintillating,  you  can  throw  the  paper 
together.  But  what  happens  when  the 
news  is  not  scintillating?” 

Dramatizing  news  with  large  pictures, 
adequate  space,  an  absence  of  cutoff 
rules  and  other  potentially-distracting 
lines  may  help  capture  the  elusive  youth¬ 
ful  reader,  Sissors  thinks.  His  research 
shows  them  sensitive  to  good  design. 

Every  paper  has  an  image,  Sissors 
stated,  and  “design  can  either  help  or 
hurt  that  image.  Be  consistent  with  the 
image  you  want  your  paper  to  have — 
conservative,  progressive  or  whatever.” 

And  the  expert  believes  that  though 
the  terms  are  often  used  interchange¬ 
ably,  there’s  an  important  difference  be¬ 
tween  makeup  and  design,  as  graphics 
aims  for  the  primary  objective  of  helping 
readers  read  faster. 

“Makeup  is  a  mechanical  technique, 
starting  from  the  top  and  working  down. 
In  design,  the  whole  page  is  important. 
It’s  a  thoughtful  process  to  maximize 
readership  and  readability.” 

Street  heads 
regional  ad  group 

C.  Murphy  Street,  ad  director  of  the 
Fredericksburg  (Va.)  Free  Lance-Star, 
has  been  elected  president  of  the  Mid- 
Atlantic  Newspaper  Advertising  Execu¬ 
tives  Association. 

Street  succeeds  James  Holton,  ad  di¬ 
rector  and  assistant  general  manager  of 
the  Columbia  (S.C.)  State-Record. 

Other  officers  elected  were  Robert  A. 
Lindsay,  advertising  director.  High 
Point  (N.C.)  Enterprise,  executive 
vicepresident;  W.  Thomas  Williams, 
general  mgr.  and  advertising  director. 
Concord  (N.C.)  Tribune,  first  vicepres¬ 
ident;  Fred  D.  Crisp,  Jr.,  advertising  di¬ 
rector,  Raleigh  (N.C.)  News  & 
Observer-Times,  second  vicepresident; 
June  S.  Warlitner,  advertising  manager, 
Harrisonburg  (Va.)  Daily  News-Record, 
secretary;  Edward  R.  Bryant,  sales  rep¬ 
resentative,  Metro  Associated  Services, 
Aiken,  S.C.,  treasurer. 
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The 

RANSBOnOM 
XR-2000 
“Recirculating” 

System 

is  the  Most  Advanced 
Silver  Recovery 
System  Today  in 
the  Graphic  Arts 
Industry _ 

□  Recovering  20  to  35%  more  silver 
than  conventional  terminal  systems 

□  Discover  how  this  unique  new  system 
can  make  your  silver  recovery  more 
efficient  —  and  more  profitable  —  than  you 
imagined  possible! 

Write  or  call  for  additional  information. 


□ 


Optimum  silver  recovery  from 
the  people  who  know  It  best . . . 


Springfield  Silver 
Service,  Inc. 

•  manufacturers 

•  refiners 

•  wholesalers 


10815  State  Route  161 
P.O.  Box  89 

Mechanicsburg,  Ohio  43044 
(513)  834-2293 
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Mutual  Insurance  Company  Limited,  of  Hamilton,  Bermuda 


NEWSPAPER 
STRIKE  INSURANCE 
MUST  BE  PURCHASED 


BEFORE 


Last  week  the  Mutual  Insurance  Com¬ 
pany  Limited  of  Hamilton,  Bermuda 
placed  an  informational  ad  in  these  col¬ 
umns  discussing  Strike  Insurance,  Libel 
Insurance  and  First  Amendment  Insur¬ 
ance.  This  week’s  ad  is  devoted  primarily 
to  Strike  Insurance,  because  all  of  the 
applications  to  members  of  the  American 
Newspaper  Publishers  Association  have 
been  mailed  from  Bermuda  as  of  May  16. 

It  is  our  belief  that  Strike  Insurance  is 
an  effective  means  for  a  newspaper  com¬ 
pany  to  properly  meet  one  of  the  key 
problems  in  handling  its  labor  relations. 
We  want  it  understood  that  the  purchase 
of  Strike  Insurance  is  not  a  punitive  act 
toward  unions.  It  is  purely  and  simply 
one  of  the  answers  to  the  economic  forces 
placed  in  the  unions’  hands  by  dues 
check-offs  and  related  items.  It  is  also  a 
means  to  obtain  funds  for  security  pur¬ 
poses  if  one  is  unfortunate  enough  to 
have  a  strike.  Unfortunately,  when  labor 
relations  are  reduced  to  strike  level,  rea¬ 
son  sometimes  departs,  and  property 
and  personal  violence  are  known  to  en¬ 
sue.  Hopefully,  this  is  a  rarity. 

Libel  insurance  continues  to  boom  and 
the  Company  is  now  insuring  more  than 
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2000  entities.  A  future  ad  will  give  more 
detail  as  to  progress  in  this  field. 

As  to  First  Amendment  Insurance,  we 
are  pleased  to  note  that  this  program  is 
moving  along  very  well  with  more  than 
200  participants  already  and  numerous 
others  soon  to  follow.  None  of  us  can  es¬ 
cape  the  fact  that  a  Texas  court  ordered 
the  Wall  Street  Journal  NOT  to  publish  a 
story  which  did  appear  in  the  Tuesday, 
May  13  Journal,  after  the  court  reversed 
itself  on  May  12.  This  was  a  violation  of 
the  First  Amendment  and  would  have 
been  covered  under  that  insurance. 
Another  Texas  court  directed  a  public 
broadcasting  station  in  Texas  to  show 
“Death  of  a  Princess.”  This  again  was  a 
First  Amendment  violation.  A  restraint 
put  on  the  editorial  process  is  just  as 
much  a  restraint  whether  one  is  directed 
to  publish  or  directed  not  to  publish.  The 
courts  of  our  country  indeed  have  an  im¬ 
portant  function  to  serve.  Violation  of 
First  Amendment  rights  of  the  people  is 
not  one  of  them. 

Information  concerning  this  com¬ 
pany’s  policies  may  be  obtained  from 
Mutual  Insurance  Company  Limited, 
P.O.  Box  1179,  Hamilton  5,  Bermuda, 
Overseas  Air  Mail. 


Mutual  Insurance  Company  Limited 
of  Hamiiton,  Bermuda 


Source  protection  guides 
sought  in  Massachusetts 


A  Boston  crime  reporter  and  his 
lawyer  hope  their  appeal  of  a  contempt 
citation  will  establish  some  guidelines 
Massachusetts  journalists  can  rely  on 
when  gathering  confidential  information. 

Though  a  modified  shield  bill  had  been 
defeated  by  a  voice  vote  in  the  State 
Senate  earlier  that  day  (E&P,  May  17), 
Boston  Herald  American  reporter  Paul 
Corsetti  and  his  attorney,  Thomas  Troy, 
told  a  Cambridge,  Mass.,  Women  in 
Communications  meeting  (May  13)  that  a 
recent  hearing  before  the  Supreme  Judi¬ 
cial  Court  went  well  and  that  they  hope 
the  judges  will  overturn  previous  deci¬ 
sions  and  grant  newspeople  some  shield 
law  rights. 

“You  don’t  have  an  absolute  right”  to 
withhold  information  in  a  court  proceed¬ 
ing,  said  Troy,  “but  you  shouldn’t  have 
to  operate  in  a  vacuum.  You  need 
guidelines.  You  need  to  know  how  far 
you  can  go.” 

Corsetti,  an  award-winning  crime  re¬ 
porter,  was  held  in  civil  contempt  for 
twice  refusing  to  testify  before  a  grand 
jury  investigating  a  murder.  He  main¬ 
tained  that  his  failure  to  protect  a  source 
would  trigger  a  lack  of  trust  in  him  from 
other  potential  information  sources  be¬ 
cause  he  gave  a  murder  suspect  his  word 
he  would  not  divulge  the  names  of  two 
alleged  accomplices. 

“The  state  calls  me  a  criminal,  but  I’ve 
simply  done  my  job,”  the  reporter  said. 
“Today,  I’m  out  on  a  limb.  Tomorrow,  it 
could  1^  any  of  you.  I  don’t  like  being  a 
martyr,  being  in  the  limelight,  but  you 
have  to  take  a  stand.” 

Corsetti  said  that  although  he’d  make 
the  decision  again — to  risk  going  to  jail  to 
protect  a  source — he  has  “put  two 
stories  on  the  back  burner  because  I 
know  they’d  get  me  in  more  trouble”  and 
admits  the  case  has  had  a  “chilling  ef¬ 
fect”  on  his  work. 

His  lawyer  thinks  the  Supreme  Judi¬ 
cial  Court  should  protect  journalists’ 
sources  when  other  witnesses  are  availa¬ 
ble  to  get  the  needed  information,  and 
contends  that  in  the  Corsetti  case  the 
prosecution  has  some  50  witnesses  to  es¬ 
tablish  the  chain  it  needs  to  try  a  murder 
case. 

Troy  believes  that  although  journalists 
themselves  aren’t  entitled  to  absolute 
privilege,  they’re  the  only  check  and  bal¬ 
ance  on  governmental  operations  and 
that  therefore  the  First  Amendment  has 
an  “inherent  conditional  built-in 
privilege  for  you  to  protect  your  source 
and  work  product.” 

He  would  like  confidential  source  is¬ 
sues  decided  on  a  case-by-case  basis, 
with  judges  applying  a  “balancing  test” 
to  determine  when  a  reporter’s  tes¬ 


timony  is  vital  and  when  it  isn’t.  “Com¬ 
plete  freedom  would  be  horrendous,”  he 
stated — ^for  journalists,  lawyers,  judges 
or  any  other  professionals. 

In  deciding  to  accept  the  Corsetti  case. 
Associate  Supreme  Judicial  Court  Jus¬ 
tice  Ruth  Abrams  said  it  brings  up  issues 
that  should  be  decided  by  the  full  bench. 

“Corsetti  seeks  to  establish  a  rule 
which  would  require  the  prosecutor  to 
exhaust  all  alternative  sources  for  the 
needed  information  and  would  allow  a 
reporter  to  be  summoned  only  if  these 
sources  cannot  provide  the  informa¬ 
tion,”  she  said. 

Justice  Abrams  said  such  a  rule  has 
been  suggested  by  U.S.  Supreme  Court 
Justice  Lewis  F.  Powell  and  adopted  by 
several  states.  In  the  last  ten  years,  eight 
more  states  have  adopted  shield  laws,  for 
a  total  of  26,  and  several  others — includ¬ 
ing  New  Jersey — have  strengthened 
those  already  in  place. 

In  the  wake  of  the  Corsetti  case,  the 
Massachusetts  Legislature’s  Judiciary 
Committee  voted  unanimously  to  ap¬ 
prove  a  confidential  information  act 
which  would  let  reporters  keep  informa¬ 
tion  and  sources  secret  except  in  libel  or 
slander  suits  or  when  a  superior  court 
judge  sees  “substantial  evidence”  that 
disclosure  is  “clearly  required  to  permit 
a  criminal  prosecution  for  the  commis¬ 
sion  of  a  specific  felony  or  to  prevent  a 
threat  to  human  life.”  This  is  the  bill  that 
had  been  stalled  in  the  State  Senate  for 
several  weeks  before  being  defeated  May 
13.  Shield  legislation  has  been  defeated 
in  Massachusetts  for  the  last  nine  years; 
last  year,  it  was  defeated  92-58  in  the 
House. 

A  1979  survey  of  Massachusetts  media 
executives  found  little  agreement  on  the 
merits  and  scope  of  shield  protection. 
About  40  per  cent  said  they  would  sup¬ 
port  only  an  absolute  shield  law,  another 
40  per  cent  favor  a  qualified  law  and  the 
rest  oppose  any  such  legislation.  Almost 
half  the  daily  newspaper  executives  op¬ 
pose  any  shield  legislation,  while  90%  of 
weekly  paper  executives  favor  such 
laws.  Daily  paper  executives  who  favor 
shield  legislation  are  evenly  divided  be¬ 
tween  those  supporting  a  qualified  law 
and  those  behind  absolute  protection. 

Geers  Gross  buys 
New  York  agency 

Geers  Gross  Ltd.  of  London  has  pur¬ 
chased  Martin  Landey  Arlow  Advertis¬ 
ing  Agency  of  New  York. 

This  is  the  second  New  York  agency 
acquisition  for  Geers  Gross  which  ac¬ 
quired  Manoff  in  1978. 


Cable  news  network 
to  begin  in  Dallas 

Dow  Jones  &  Co.,  the  Dallas  Morning 
News,  and  Merrill  Lynch  &  Co.  will 
begin  this  summer  to  offer  news  and  bus¬ 
iness  information  to  approximately  200 
cable  subscribers  through  a  data  retrieval 
network. 

Information  from  the  Morning  News 
will  be  distributed  into  the  interactive 
cable  network  by  Belo  Information  Sys¬ 
tems,  a  division  of  A.H.  Belo  Corp. 
which  publishes  the  Dallas  paper. 

The  Morning  News  through  Belo  will 
provide  the  two-way  system  with  current 
news  stories,  sports,  weather,  and  res¬ 
taurant  and  entertainment  guides.  Belo 
also  will  make  some  classified  advertis¬ 
ing  available  to  the  system’s  home  ter¬ 
minals. 

Dow  Jones  will  offer  information  from 
its  News  Retrieval  Service  which  recalls 
news  published  within  the  past  90  days 
by  the  Wall  Street  Journal,.  Barron’s 
Weekly,  and  the  Dow  Jones  News  Ser¬ 
vice.  Dow  Jones  will  also  provide  stock 
prices  from  its  Stock  Quote  Reporter 
Service  and  its  Historical  Stock  Quote 
Reporter. 

Merrill  Lynch  plans  to  supply  cus¬ 
tomer  account  data,  research  highlights 
and  certain  product  information  directly 
to  its  clients  who  participate  in  the  cable 
experiment.  At  the  same  time,  a  data 
base  of  general  investment  information 
will  be  available  to  all  users  of  the  sys¬ 
tem. 

The  interactive  cable  experiment  will 
take  place  in  the  Park  Cities  area  near 
Dallas.  Park  Cities  residents  participat¬ 
ing  in  the  system  will  have  their  home 
computer  terminals  linked  by  cable  and 
satellite  with  the  central  Dow  Jones 
computer  in  South  Brunswick,  New  Jer¬ 
sey  and  with  Belo  Information’s  compu¬ 
ter  in  Dallas. 

Sammons  Communications,  Inc., 
based  in  Dallas,  will  provide  the  cable 
distribution  of  the  information  to  the  sys¬ 
tem’s  home  terminals. 

A  spokesman  for  the  companies  par¬ 
ticipating  in  the  two-way  system  com¬ 
mented,  “By  adding  home  terminals,  a 
keyboard,  and  a  screen,  the  cable  system 
becomes  an  electronic  newspaper  and  fi¬ 
nancial  encyclopedia.” 

Agency  president 

Thomas  Smythe,  who  began  his  career 
as  a  production  schedule  clerk  in  1961, 
has  been  promoted  to  president  and  chief 
operating  officer  of  the  largest  ad  agency 
in  Indiana. 

Smythe  was  named  president  of 
Keller-Crescent  Co.  He  replaces  Alan 
Graf,  who  was  promoted  to  chairman  of 
the  board.  Graf  will  retain  the  title  of 
chief  executive  officer. 

Keller-Crescent’s  annual  capitalized 
billings  reached  $85  million  in  1979. 
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STOP  DEAUNG 
WITH  HEARSAY 


You’ve  heard  chiropractic  called  everything 
from  a  “cult”  to  a  “miracle  health  care 
method.’’  You’ve  heard  doctors  of  chiropractic 
called  everything  from  “quacks’’  to  the  “family 
health  doctor  of  the  future.’’  You’ve  heard 


many  non-qualified  sources  talk  about 
chiropractic  —  pro  and  con. 

If  you  want  the  true  facts  about  modem 
chiropractic,  go  to  the  source.  We’ll  furnish  you 
credible  people  and  material. 


If  the  subject  is'Chiropractjc." 

check  with  the  reliable  information  source: 


AMERICAN  CHIROPRACTIC  ASSOCIATION 

2200  GRAND  AVENUE 
DES  MOINES.  IOWA  50312 


Of  interest  to  stockholders 

Thomson  jumps  to  No.  1 
in  Canada  circulation 


(One  of  a  series  of  highlights  from 
Annual  Reports) 

If  you  zoom  in  on  the  128  Thomson 
Newspapers  of  North  America  you  focus 
alphabetically  on  communities  from 
Ada,  Oklahoma,  to  Yorkton,  Sas¬ 
katchewan. 

The  company’s  report  to  stockholders 
for  1979  lists  37  dailies  and  1 1  non-dailies 
in  Canada,  and  67  dailies  and  5  non¬ 
dailies  in  the  United  States. 

Early  this  year,  chairman  K.R.  Thom¬ 
son  notes,  the  Toronto-based  publisher 
paid  $130  million  for  54  percent  of  the 
voting  shares  and  79  percent  of  the 
equity  shares  of  F.P.  Publications  Lim¬ 
ited.  Its  bid  of  $167  million  for  all  of  the 
F.P.  shares  was  not  wholly  successful 
but  Thomson  has  since  acquired  more 
shares  giving  it  76  percent  of  the  voting 
shares  and  all  of  the  non-voting  shares. 

Thus  the  addition  of  the  eight  F.P. 
dailies  that  span  Canada  put  the  total 
Thomson  group  circulation  up  to  2.4  mil¬ 
lion  daily.  In  Canada  alone  it  represents 
25  percent  of  newspaper  sales.  The  To¬ 
ronto  Globe  &  Mail  is  the  new  Thomson 
flagship. 

The  Thomson  group,  without  F.P., 
had  operating  revenue  of  $335.5  in  1979 
and  net  income  of  $65  million. 

For  about  $11  million  the  company 
purchased  three  U.S.  dailies  in  Iowa, 
Kansas  and  California,  bringing  aggre¬ 
gate  daily  circulation  in  this  country  to 
more  than  1  million  copies.  With  fewer 
properties  in  1978  the  U.S.  group’s  circu¬ 
lation  totalled  1,068,031.  The  1979  total 
was  given  as  1,058,139. 

With  the  F.P.  acquisition  Thomson 
ceased  to  be  a  100  percent  newspaper 
publishing  business.  A  52%  interest  in  a 
large  commercial  printing  house  was  in¬ 
cluded  in  the  F.P.  package. 

The  annual  report  of  Southam  Inc.  ad¬ 
vised  shareholders  of  that  diversified 
communications  company  that  F.P.  has 
a  commitment  to  buy  a  one-third  interest 
in  the  Montreal  Gazette  for  $13  million. 
Southam  has  an  option  to  buy  the  plant 
of  the  defunct  Montreal  Star,  an  F.P. 
property,  for  $16  million. 

Southam  newspapers  accounted  for 
$287.4  million  of  1979  revenues.  Before 
the  Thomson-F.P.  deal  Southam  was 
No.  1  in  Canadian  newspaper  sales.  The 
Southam  total  of  1 . 15  million  represented 
21  percent  of  the  national  total. 

According  to  Southam  management, 
the  company’s  earnings  picture  for  1979 
was  affected  adversely  by  two  unusual 
factors — “a  prolonged  strike  at  Pacific 
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THE  WAY  THE  PIE  IS  CUT  on  the  cover 
of  the  Southam  Inc.  annual  report — not 
by  percentages  of  revenue  but  by  the 
lines  of  business.  Red  (the  lion's  share) 
is  for  newspapers;  yellow  is  for  printing; 
blue  is  for  book  shops,  and  brown  is  for 
trade  shows  and  business  publications. 
The  back  cover  shows  the  pie  cut  up  into 
income  segments. 

Press  in  Vancouver  and  an  expensive 
battle  preceding  the  demise  of  the 
Montreal  Star,  with  which  Southam’s 
Gazette  had  for  many  decades  been  in 
competition.” 

Nevertheless  net  income  ran  up  to  a 
record  $39.6  million,  with  Coles  Book 
Stores  making  a  major  contribution. 
Notable  gains  also  were  recorded  by  the 
printing  and  trade  show  divisions. 

Last  year  the  Southam  directors,  in  a 
less  than  unanimous  decision,  reversed  a 
policy  adopted  in  1977  to  discontinue  all 
corporate  political  donations.  Following 
this  action  the  company  gave  $10,000  to 
the  federal  party  in  power  and  an  equal 
sum  to  the  opposition  party.  But  the  new 
policy  excludes  donations  to  other  par¬ 
ties  and  candidates  at  both  the  federal 
and  municipal  levels. 

Two  other  public  companies  in  Canada 
reported  satisfactory  results  from  their 
newspaper  publishing  operations.  Power 
Corporation  of  Canada  acknowledged  a 
contribution  of  $1.8  million  to  its  con¬ 
solidated  earnings  of  $98  million  by  its 
investment  in  Quebec  newspapers. 
Gesca  Ltee,  the  report  stated,  improved 
its  results  in  its  first  complete  year  of 
operation  since  the  1977-78  strike  at 
Montreal  La  Presse. 

“Les  resultats  sont  interressants,” 
says  President  Pierre  Peladeau  in  the 


French-language  section  of  the  bilingual 
report  of  Quebecor  Inc.  One  of  the  in¬ 
teresting  results  is  that  “our  dailies — the 
Journal  de  Montreal,  Journal  de  Quebec 
and  Philadelphia  Journal — have  con¬ 
tinued  to  increase  their  circulation  im¬ 
pressively.” 

He  viewed  the  future  of  the  Philadel¬ 
phia  enterprise — a  25^  tabloid  with  em¬ 
phasis  on  sports  and  entertainment — 
“with  optimism.”  An  attempt  will  be 
made,  he  says,  to  capture  a  larger  share 
of  the  advertising  market.”  Operating 
losses  were  cut  from  $4.2  million  to  just 
under  $4  million. 

Closing  of  three  competing  dailies  in 
Montreal  helped  the  Journal  to  reach  the 
300,000  circulation  plateau,  more  than 
doubling  the  1975  sales  of  the  seven-day 
paper. 

Total  revenues  of  Quebecor  newspa¬ 
pers,  magazines,  books  and  printing  oper¬ 
ations  amounted  to  $161  million  and  net 
income  was  $5.2  million. 

Interpublic  names 
James  vice-chairman 

Robert  James  has  been  elected  vice- 
chairman  of  the  Interpublic  Group  of 
Companies,  Inc.,  effective  July  1. 

James,  who  has  been  chairman  and 
chief  executive  officer  of  The  Marschalk 
Co.,  Inc.,  will  become  the  Interpublic 
management  contact  director  for 
Campbell-Ewald  Worldwide,  Marschalk 
and  International  Sales  Communica¬ 
tions. 

In  his  new  post,  he  will  plan  and  con¬ 
trol  all  activities  of  the  assigned  operat¬ 
ing  companies  as  they  relate  to  the  pa¬ 
rent  company. 

James  joined  Marschalk  in  1968  as 
senior  vicepresident  and  management 
service  director. 

Pa.  daily  hires 
student  reporters 

A  new  program  for  the  coverage  of 
area  senior  high  schools  by  student- 
correspondents  has  been  set  up  by  the 
Harrisburg  (Pa.)  Patriot  and  the  Evening 
News. 

Saul  Kohler,  executive  editor  of  the 
newspapers,  and  Karen  Castelli,  copy 
editor  of  the  Evening  News,  met  with  20 
students  chosen  by  the  school  principals 
and  school  newspaper  advisors,  to  re¬ 
view  the  program.  Each  correspondent 
was  issued  a  press  card. 

Starting  the  first  week  of  September, 
the  program  will  continue  through  the 
school  year.  Castelli  will  edit  the  school 
reports  which  will  appear  each  Tuesday 
in  the  Evening  News  and  each  Wednes¬ 
day  in  the  Patriot. 

Susan  L.  Anthony  and  Denise  Rudy  of 
the  Patriot-News  community  service  de¬ 
partment,  are  program  coordinator  and 
assistant  coordinator,  respectively. 
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The  Gannett  Fellows 
in  Asian  Studies 

198041 

University  of  Hawaii  at  Manoa 


The  Frank  E.  Gannett  Newspaper 
Foundation  salutes  six  outstand¬ 
ing  American  journalists  who 
have  won  the  1980-81  Gannett 
Fellowships  in  Asian  Studies 
at  the  University  of  Hawaii. 

The  Gannett  Fellowship  pro¬ 
gram,  now  in  its  sixth  year,  offers 
mid-career  journalists  a  year  of 
studies  in  Asian  cultures  and  insti¬ 
tutions,  centered  at  the  univer¬ 
sity’s  Manoa  campus  in  Honolulu. 

The  program  is  supported  by 
grants  from  the  Gannett  Founda¬ 
tion.  They  cover  full  tuition  and 
fees,  transportation  costs,  and  a 
monthly  stipend.  The  year  of 
study  starts  in  June  with  a  12- 
week  summer  session  and  ends 
with  a  short  field  trip  to  Asia. 

Program’s  Purpose 

The  Gannett  Foundation  began 
this  program  to  increase  back¬ 
ground  knowledge  of  profound 
and  complex  developments  in  the 
Pacific  and  East  Asia  among 
American  journalists. 

Subsequent  events— including 
Japan’s  economic  boom,  the 
opening  of  China,  the  develop¬ 


ment  of  Micronesia,  the  tragedies 
of  Vietnam  and  Cambodia— have 
confirmed  that  purpose. 

The  Gannett  Foundation  is 
proud  to  have  helped  build  an 
ever-larger  group  of  U.S.  news¬ 
people  who  have  enhanced 
understanding  of  Asian  problems 
by  newspaper  readers  and  televi¬ 
sion  viewers.  And  it  is  grateful  to 
the  faculty  members  of  the  Uni¬ 
versity  of  Hawaii  and  the  news 
executives  who  have  teamed  to 
make  this  program  academically 
and  professionally  valuable  to  all 
concerned. 

Selection  Process 

Gannett  Fellows  are  normally 
selected  from  applicants  who  are 
working  journalists.  They  are  cho¬ 
sen  without  regard  to  sex,  race, 
religion,  marital  or  family  status  or 
financial  need. 

Members  of  this  year’s  selec¬ 
tion  committee  were:  Chairman, 
Daniel  W.  Y.  Kwok,  professor  of 
Chinese  history  at  the  University 
of  Hawaii  Manoa  campus;  Robert 
Trumbull,  retired  New  York  Times 
correspondent;  Shurei  Hirozawa, 


former  newsman  and  now  a  vice 
president  of  the  First  Hawaiian 
Bank;  E.  Alison  Kay,  UH  professor 
of  general  studies,  and  John 
Luter,  director  of  the  UH  journal¬ 
ism  program. 

Non-voting  observers  of  the 
selection  process  were  Honolulu 
Star-Bulletin  Managing  Editor 
John  E.  Simonds  and  W.  G. 
Hackler,  specialist  in  Asian  studies 
at  UH,  former  U.S.  foreign  service 
officer  and  curator  of  the 
Gannett  Fellowship  program. 

How  to  Apply 

Requests  for  application  mate¬ 
rial  for  the  1981-82  Fellowships 
should  be  sent  to:  The  Gannett 
Fellowship  Committee,  Asian 
Studies  Program,  University  of 
Hawaii,  1980  East-West  Road, 
Honolulu,  Hi.  96822. 

Inquiries  concerning  other  pro¬ 
grams  in  journalism  education 
and  professionalism  funded  or 
conducted  by  the  Gannett 
Foundation  should  be  sent  to 
Gerald  M.  Sass,  Director  of 
Education,  Gannett  Newspaper 
Foundation,  Lincoln  Tower, 
Rochester,  N.Y  14604. 


1980-81  GANNETT  FELLOWS 


JOHN  G.  ANDERSON, 
29,  a  copy  editor  for 
the  Seattle  Post-1  ntel- 
llgencer,  a  graduate 
of  the  University  of 
Ore^n  and  the  Uni¬ 
versity  of  Washing¬ 
ton,  and  a  former 
reporter  with  the 
Honolulu  Advertiser. 
He  will  concentrate 
on  Southeast  Asia 
studies. 


W.  STEVEN  JONES, 
31 ,  a  copy  editor  with 
the  Memphis,  Tenn., 
Commercial  Appeal 
and  a  graduate  of 
Vanderbilt  University. 
He  has  done  gradu¬ 
ate  work  in  Asian 
studies  at  Washing¬ 
ton  University  in  St. 
Louis  and  will  focus 
on  China  as  a 
Gannett  Fellow. 


VIRGIL  P.  LARSON, 
39,  night  editor  of  the 
Fargo,  N.D.,  Forum 
and  a  graduate  of 
Moorhead  State  Uni¬ 
versity  in  Minnesota. 
He  will  concentrate 
on  China  and  Korea. 


MARGUERITE  J. 
MORITZ,  33,  a  news 
show  producer  for 
WMAQ-TV(NBC), 
Chicago,  and  an 
instructor  of  journal¬ 
ism  at  Northwestern 
University.  She  will 
specialize  on  China. 


LORETTA  B.  SCOTT,  MIKE  SHERIDAN,  28, 


35,  a  reporter  and 
assistant  city  editor 
with  the  Hollywood, 
Fla.,  Sun-Tattler,  a 
graduate  of  St. 
John's  University  in 
New  York  City  and  a 
former  reporter  on 
newspapers  in  New 
York  State.  She  will 
also  concentrate  on 
China. 


a  reporter  for  the 
Hartford  Courant 
who  has  been  study¬ 
ing  business  and 
finance  at  Columbia 
University.  He  will 
focus  on  China  and 
Japan  during  his 
year  at  the  University 
of  Hawaii. 


Gannett  Newspaper  Foundation 


Murdoch  defends  loan  and 
Post’s  coverage  of  Teddy 


New  York  Post  publisher  Rupert  Mur¬ 
doch  testified  before  the  Senate  Banking 
Committee  that  his  private  luncheon 
with  President  Carter  was  in  no  way 
connected  with  a  low  interest  govern¬ 
ment  loan  later  received  by  an  Australian 
airline  he  owns. 

Murdoch’s  airline  company,  Ansett 
Transportation  Industries,  received  a 
$200  million  loan  at  8.1%  from  Ex-Im 
Bank  to  finance  the  purchase  of  five  Boe¬ 
ing  767’ s.  While  the  loan  was  under  con¬ 
sideration,  the  New  York  Post  endorsed 
Carter  in  the  state’s  Democratic 
primary — which  was  (at  the  time)  six 
weeks  away. 

Murdoch  and  President  Carter’s  cam¬ 
paign  aides  were  among  those  invited  to 
testify  by  Senator  John  Heinz  (R. — Pa.), 
ranking  minority  member  of  the  banking 
subcommittee  on  international  finance. 

“There  is  no  conflict  of  interest  here 
unless  it  is  in  the  eye  of  the  beholder,” 
Murdoch  said.  He  said  it  was  coinciden¬ 
tal  that  his  meeting  with  John  Moore, 
chairman  of  Ex-Im  Bank,  to  discuss  the 
loan  took  place  on  the  same  day  as  his 
meeting  with  Carter. 

Moore  is  a  former  Atlanta  attorney, 
who  was  appointed  to  his  current  posi¬ 
tion  as  head  of  Ex-Im  Bank  by  Carter. 
Moore  originally  denied  that  he  knew 
Murdoch  was  to  meet  with  Carter  the 
same  day,  but  later  pleaded  faulty  mem¬ 
ory  when  an  internal  memo  turned  up 
proving  that  he  was  alerted  to  the  Mur- 
doch-Carter  meeting  one  week  earlier. 

Moore  originally  pushed  for  the  Ex-Im 
board  to  approve  a  loan  of  $657  million  at 
8%  for  Ansett  to  purchase  12  Boeing 
767’s.  A  more  modest  loan  plan  was  later 
approved  by  the  board. 


Moore  said  the  reason  for  the  low 
interest  loan  was  to  encourage  Ansett  to 
buy  the  Boeing  passenger  jets  instead  of 
jets  manufactured  by  Airbus  Industries, 
a  European  competitor. 

Murdoch  said  he  had  been  offered 
financing  at  7.95%  on  the  Airbus  and 
added  that  he  was  convinced  he  could 
not  sell  his  Ansett  board  on  purchasing 
the  Boeing  jets  at  anything  more  than 
8%. 

Carter  reelection  campaign  manager 
Tim  Kraft  and  campaign  chairman 
Robert  Strauss  both  denied  there  was 
any  political  influence  exerted  to  ap¬ 
prove  Murdoch’s  loan  application. 

During  his  testimony,  Murdoch  and 
Senator  Donald  Riegle  (D.-Mich.)  got 
into  a  debate  over  the  Post’s  coverage  of 
President  Carter  and  Democratic 
Senator  Edward  Kennedy. 

Riegle  was  attempting  to  show  that  the 
Post’s  negative  coverage  of  Senator  Ken¬ 
nedy  might  somehow  be  tied  into  getting 
President  Carter  to  intercede  in  the  loan 
application.  Riegle  pointed  out  that  the 
Post  was  running  negative  front  page 
stories  on  Kennedy  during  the  time  the 
loan  application  was  being  considered. 

“I’m  afraid  that  isn’t  true  about 
Senator  Kennedy,”  Murdoch  said.  It’s 
very  easy  to  get  odd  papers  and  put  them 
together.  If  you  take  the  last  year, 
there’s  been  about  1000  editions  of  the 
New  York  Post  .  .  .  and  I’m  sure  you 
can  pick  out  50  times  when  Sen.  Ken¬ 
nedy  has  been  on  page  one.  And  proba¬ 
bly  100  times  when  President  Carter’s 
been  on  page  one.” 

Riegle  said  most  of  the  time  Kennedy 
was  on  the  front  page  it  was  a  negative 
story. 


“I  would  question  that  very  seri¬ 
ously,”  Murdoch  said. 

Murdoch  also  said  the  Post’s  coverage 
of  Senator  Kennedy  was  not  “a  smear 
job.” 

“I  met  Senator  Kennedy.  He  came  to 
see  me  last  year,  and  after  discussing  a 
number  of  issues,  I  thought  he  was  a 
charming  and  articulate  man,  but  we  dis¬ 
agree  about  a  lot  of  things,”  Murdoch 
said.  “I  think  the  newspaper  carried  no 
more  stories  about  Senator  Kennedy 
than  other  newspapers  in  this  country. 

“Of  course,  it  is  a  tabloid  newspaper. 
It  has  big  headlines  that  get  big  attention. 
You  can  argue  about  the  size  of  the  head¬ 
line  on  page  one  or  whether  an  article 
should  be  on  page  one  or  page  31.1  don’t 
think  that  gets  us  anywhere.” 

Murdoch  told  Riegle  all  the  articles 
appearing  about  Kennedy  were  true. 

Pittsburgh  market 
updated  in  show 

A  multi-media  presentation  designed 
to  inform  marketers  about  Pittsburgh’s 
sales  potential  is  part  of  the  Pittsburgh 
Press  Company’s  campaign  to  increase 
public  and  industry  awareness  of 
Pittsburgh’s  strength  and  stability. 

Titled  “Surprising  Pittsburgh,”  the 
Press’  presentation  portrays  Pittsburgh 
as  the  nation’s  energy  center,  third 
largest  corporate  headquarters  and  fifth 
largest  research  and  development  center. 

The  19  minute,  three-projector  presen¬ 
tation  features  narration  by  John 
Facenda,  voice  of  NFL  films  and  Phil¬ 
adelphia  anchorman. 

Bill  McCormick,  general  advertising 
manager  for  the  Press,  is  bringing  the 
presentation  to  six  cities  during  May  and 
June. 


Sought  $50  pay  hike 

Australian  copy  editors 
fired  over  VDT  dispute 


Ad  Bureau  distributes 
poiiticai  handbook 

The  Newspaper  Advertising  Bureau  is 
currently  distributing  to  its  members  a 
“Handtiook  For  Political  Candidates  and 
Their  Managers.” 

The  handbook  lists  a  number  of 
suggestions  for  candidates  to  use  in  mak¬ 
ing  their  newspaper  ad  campaigns  “more 
creatively  and  politically  effective.” 

The  handbook  points  out  that  likely 
voters  are  also  the  most  likely  readers  of 
the  daily  newspaper.  The  report  com¬ 
pares  the  demographic  profiles  of  voters 
in  the  1976  presidential  election  with 
those  of  newspaper  readers.  It  notes  that 
the  upscale  segments  in  the  key  demo¬ 
graphic  groups  produced  the  heaviest 
percentages  of  voters  and  the  heaviest 
percentages  of  newspaper  readers. 

Newspaper  advertisements  were 
ranked  ahead  of  other  media  in  their  abil¬ 
ity  to  influence  “ticket-splitters.” 
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More  than  1,400  Australian  journalists 
on  20  newspapers  went  on  strike  last 
week  to  protest  the  firing  of  27  copy 
editors  at  Rupert  Murdoch’s  national 
daily  newspaper,  the  Australian,  in  Syd¬ 
ney. 

One  other  copy  editor  was  dismissed 
from  the  Sydney  Morning  Herald,  owned 
by  John  Fairfax  Co. 

The  copy  editors  were  fired  for  refus¬ 
ing  to  work  on  new  video  display  termi¬ 
nals  without  a  substantial  pay  hike.  The 
copy  editors  claimed  they  should  have 
been  granted  a  $50  salary  increase  to 
work  with  the  VDT’s  which  replaced 
their  traditional  typewriters. 

The  Australian  Journalists  Association 
had  sought  the  $50  per  week  increase 
because  of  what  it  claimed  were  addi¬ 


tional  skills  needed  to  operate  the  com¬ 
puter  terminals.  The  arbitration  commis¬ 
sion,  however,  granted  only  a  $5  pay 
hike.  The  AJA  instructed  its  members  to 
stop  using  the  terminals  and  when  they 
did,  they  were  dismissed  by  manage¬ 
ment. 

The  strike  is  said  to  be  the  first  on  a 
national  basis  in  Australia  this  century. 

Executives  at  the  various  newspapers 
said  they  would  continue  to  publish  the 
papers  using  management  personnel. 

DKG  assigned 
Skelly  account 

DKG  Advertising,  Inc.  has  been  as¬ 
signed  to  do  the  ad  campaign  for  the 
Skelly  brand  of  gasoline. 
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Nation’s  newspapers 
may  see  end  of  negative 
era  with  advent  of 
KODAK  Proiecthm 
Positive  Paper 


Make  prints  in  camen. 

Now,  newspaper  camera  opjerators 
can  make  direct-positive  prints  in  one 
step.  Kodak  Projection  Positive  Paper 
can  save  time,  save  money,  save  steps 
in  making  both  line  and  screened 
prints. 

Less  dian  half  die  cost 

When  you  use  Kodak  Projection  Posi¬ 
tive  Paper,  prints  cost  less  than  half  of 
what  they  would  using  conventional 
fflm  and  contact-printing  techniques. 

Done  twice  as  &sL 

Because  Projection  Positive  Paper 
eliminates  several  time-consuming 
processing  steps,  newspapers  can 
handle  prep  in  half  the  time,  and  meet 
deadlines  with  a  lot  less  worry. 

Even  whhotrt  reverse  opdes. 

Cameras  without  reversing  optics  can 
stiD  benefit  fiom  this  paper  when  mak¬ 
ing  screened  prints.  Simply  flop  the 
negative  in  the  enlarger  when  making 
the  continuous-tone  print.  It  will  be 
laterally  reversed  and  in  the  right  ori¬ 
entation  for  screening. 

(Please  turn  to  next  page) 


For  reverses.  For  the  same  one-step 
speed  in  producing  reverses.  Kodak 
Rapid  Paper  can  be  used.  Between  pos¬ 
itive-working  Kodak  Projection  Pos¬ 
itive  Paper  and  negative-working  Kodak 
Rapid  Paper,  you  can  handle  almost  all 
of  your  copy-prep  needs  right  in¬ 
camera.  And  both  papers  can  be  pro¬ 
cessed  quickly  in  equipment  designed 
for  processing  film  or  paper.  Kodak 
Rapid  Paper  can  also  be  used  to  make 
fuD-page,  contact  proofs  ft-om  your 
final  negatives. 


With  Kodak  Projection  Positive  Paper 
no  negatives  or  intermeciiates  are  in¬ 
volved.  In  a  single  step,  you  can 
go  from  continuous-tone  copy  to 
screened  prints.  In  minutes,  you  can 
have  line  shots,  mechanicals,  repro 
proofs,  type  galleys,  resized  artwork 
and  more. 
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Kodak  iiiesents  a  graphic  ^ 

companson  between  the  conventUmal 
technique  and  the  cost-saving  technupie 
using  prelection  po^tive  papei. 


CONTINUOUS-TONE 

ORIGINAL 


PROCESS  CAMERA 


OR 

MECHANIZED  PROCESSOR 


HALF-TONE  FILM 


SCREENED 

PRINT 


TRAY 


SCREENED 

NEGATIVE 


CONTACT  PAPER 


CONTACT  FRAME 


OR 

MECHANIZED  PROCESSOR 


PROCESS  CAMERA 
WITH  PRISM 
OR 

REVERSING  OPTICS 


CONTINUOUS-TONE 

ORIGINAL 


OR 

MECHANIZED  PROCESSOR 


KODAK  PROJECTION  POSITIVE 
PAPER 


HALF-TONE 

SCREENED 

CONTACT  SCREEN 

TRAY 

PRINT 

THE  FILM-NEGATIVE  WAY 

HALF-TONE 

SCREENED 

CONTACT  SCREEN 

F - - - ^ 

TRAY 

NEGATIVE 

Think  posMvc  and 

cot  copy-pfcp  coals  in  hal£ 

See  your  deeiler  v^o  handles  Kodak 
graphic  arts  products,  or  send  this  coupon 
for  complete  information. 


Eastman  Kodak  Company 
343  State  Street 
Graphics  Markets  lesion 
Dept.  eei&AB 
Rochester.  N.Y.  14650 

Please  send  a  free  brochure  detailing  how  we  can  cut  copy* 
prep  costs  in  half  with  Kodak  Projection  Positive  Paper. 

Name _ _ 

THIc _ -  _ 


CttY, - 

Stale _ Zip _ Phone . 


IDgh  Oo^xiL  Output  and  efficiency  can  be 
increased  even  more  w^en  rolls  are  used 
in  a  camera  equippjed  for  roll-film  hand¬ 
ling,  especially  if  the  paper  feeds  directly 
into  a  rapid-access  processor  or  a  lith 
processor. 

Screened  Printi.  For  screened  prints  two 
exposures  are  usually  required;  a  main 
exposure  and  a  flash  exposure.  Because  it 
is  camera  speed,  this  paper  lends  itself  to 
fast  production  of  screened  prints  fi’om 
continuous-tone  art. 

Line  Printi.  Line  prints  can  be  made 
directly  fi-om  the  ori^al  line  art  or  galley 
type  in  a  process  camera  equipped  with 
reversing  optics.  Also  in  a  contact  frame, 
positive  proofs  can  be  made  from  film 
positives  and  negative  proofs  from  film 
negatives.  The  standard  vacuum-printing 
frame  and  a  point-source  light  offer  good 


dot-for-dot  capabilities  with  Kodak  Pro¬ 
jection  Positive  Paper. 

J4>pIlcations.  This  direct-positive  paper 
can  be  used  for  reproduction-quality 
screened  prints,  stats,  one-piece  me¬ 
chanicals  or  full-page  reproduction  proofs 
in  the  camera,  galleys  from  phototype¬ 
setting  film  and  paper,  conversions  from 
fine  to  coarse  screens,  resizing  type,  art 
etc. 

Proccsiliig.  It  can  be  processed  in  rapid- 
access  or  conventional  lith-type  de- 
velopiers  using  a  mechanized  processor 
or  a  tray.  Rolls  can  be  fed  directly  from 
camera  to  processor,  if  the  camera  is 
adapted  for  on-line  roll  transport. 

A  number  of  cameras  with  reversing 
optics  are  available.  In  addition,  prismatic 
heads  for  vertical  and  horizontal  cameras 
are  also  available. 

*  Eastman  Kodak  Company.  1960 
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Ad  scene 


By  Dan  Lionel 


Dow  Jones  tests  recruitment  weekly 


Still  in  its  test  phase,  Dow  Jones  & 
Company’s  Wall  Street  Journal/National 
Business  Employment  Weekly  has  a  lot 
going  for  it,  according  to  Joe  Perrone, 
director  of  project  marketing  for  Dow 
Jones. 

The  new  publication,  which  made  its 
debut  on  newsstands  in  New  York  and 
Chicago  on  April  25  with  a  Sunday,  April 
27  dateline,  will,  in  the  words  of  Perrone, 
“enable  some  100,000  individuals  with 
Wall  St.  Journal  demographic  charac¬ 
teristics  to  see  a  broad  spectrum  of  job 
offers  around  the  country.”  Perrone’ s 
research  led  to  the  estimate  that  5%  of 
the  working  population  at  any  given 
point  in  time  is  either  actively  seeking  or 
is  receptive  to  a  change  of  position.  He 


THE  WALL  STREET  JOURNAL. 

j  National  ' 
i  BusinesB 
Employment: 
Weekly 


Job  weekly 

notes  that  one  out  of  every  three  people 
change  jobs  or  occupations  every  five 
years,  especially  managers  and  profes¬ 
sionals  who  the  Dow  Jones  folks  believe 
are  the  prime  prospects  for  the  new  pub¬ 
lication  which  sells  for  $2.50. 

What  the  reader  gets  for  his  $2.50  is  a 
pick-up  of  all  the  “Positions  Available” 
ads  that  have  appeared  in  the  4  editions 
of  the  Wall  Street  Journal  (Eastern, 
Western,  Midwest  and  Southwest).  They 
are  assured  of  at  least  1000  current  job 
offers,  as  the  ads  that  appear  in  the  Sun¬ 
day  publication,  available  on  newsstands 
the  preceding  Friday,  are  picked  up 
through  Wednesday  of  the  same  week. 
Papers  are  air-freighted  to  their  destina¬ 
tion  and  newsdealers  are  requested  to 
keep  them  on  sale  through  Monday. 
Stephen  Giordano,  national  sales  direc¬ 
tor  of  the  publication,  observed  at  lun¬ 
cheon  the  other  day  that  a  reader  who 
wanted  to  scan  the  job  offers  as  they 
appeared  in  the  four  regular  editions  on 
five  consecutive  days  would  have  to 
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spend  $7. 

Regular  employment  advertisers  in  the 
Wall  Street  Journal  pay  nothing  for  the 
pick-up  of  their  ads,  nor  do  those  placing 
“Positions  Wanted”  ads.  Only  service 
advertisers,  those  offering  placement 
counselling  or  resume  services,  pay.  The 
April  27th  issue  containing  68  pages  had 
52  consecutive  pages  of  recruitment  ads 
and  15  pages  of  the  so-called  employ¬ 
ment  services.  With  a  $2.(X)  per  line  open 
rate,  the  page  open  rate  is  pegged  at 
$1470  with  a  back  page  cost  at  $2117 
including  a  spot  color  carryover  from  the 
front  page  which  features  a  different 
color  each  week. 

The  current  test  will  extend  for  6 
weeks  and  will  immediately  go  national  if 
successful.  “Thus  far,”  said  Perrone, 
“about  60%  of  newsstands  that  regularly 
carry  the  WSJ  display  the  new  publica¬ 
tion  and  while  the  Dow  Jones  executive 
acknowledged  the  $2.50  price  tag  might 
be  considered  steep  he  said  the  cover 
price  was  needed  to  insure  reliable 
weekend  distribution  to  retailers  in  the 
widely  differing  newsstand  markets 
across  the  country  and|  also,  to  cover 
costs  of  repurchasing  unsold  copies  from 
retailers.  “Besides,”  he  noted,  “for  a 
person  seeking  a  new  career,  and  a  pos¬ 
sible  change  of  environment  from  one 
part  of  the  country  to  another  the  $2.50 
represented  a  sound  investment.” 

House  ads,  radio  and  newsstand  post¬ 
ers  are  the  principal  promotion  devices 
currently  being  used  to  alert  readers  to 
the  National  Business  Employment 
Weekly.  Five  radio  stations  in  New  York 
and  3  in  Chicago  are  each  carrying  20 
spots  per  week.  A  spot  check  revealed 
that  some  newsstands  with  10  copies  had 
sold  out  while  others,  starting  with  only  3 
copies,  had  sold  none. 

With  from  3  to  8  pages  of  top  notch 
recruitment  ads  appearing  each  day  in 
each  of  its  four  editions,  representing 
50%  of  its  total  classified  volume,  there 
is  little  fear  that  the  WSJ  will  run  out  of 
sufficient  job  offers  to  fill  its  new  tab.  An 
analysis  of  the  ads  shows  that  they  are  of 
the  “recession  proof’  type,  mainly  con¬ 
centrated  in  the  areas  calling  for  the  pe¬ 
rennially  scarce  technical,  financial  and 
professional  personnel. 

Welch’s  begins  new 
tv/radio  campaign 

Welch’s  Soft  Drinks  has  launched  new 
television  and  radio  advertising  cam¬ 
paigns  to  promote  Sparkling  Grape,  Spar¬ 
kling  Orange  and  Sparkling  Strawberry 
Sodas. 

Welch’s  Soft  Drinks  will  be  advertised 
in  over  200  markets  in  1980. 


LET  THEM  's 
LEASE  CAKE 

By  JIM  TERRELL 

Here's  an  idea  that  can  make  us  a 
mint  if  you  just  come  up  with  the  risk 
capital.  What  risk?  Listen,  it  could  be  a 
safer  investment  than  hoarding 
gasoline  in  waterbeds  and  sleeping 
like  sheiks. 

Get  out  your  checkbooks,  here’s 
the  plan:  we  lease  food  to  people  who 
otherwise  couldn't  afford  it.  That's 
most  everyone  now,  right? 

We  lease  them  the  staples,  spe¬ 
cialty  foods,  everything  but  perisha¬ 
bles  and  maybe  even  those  frozen. 
People  too  poor  to  buy  steak  outright 
now,  they  beat  a  path  to  our  door.  We 
stock  their  freezers  with  T-bones, 
strips,  filet,  whatever,  on  a  12-,  24-,  or 
36-month  lease.  With  us,  their  cup¬ 
boards  are  never  bare. 

They  have  the  option  to  buy  at  the 
end,  or  to  sell  at  market  value  or  to 
re-lease.  It  all  depends,  I  guess,  on 
just  how  status  conscious  -or  hungry, 
they  are.  We  lease  to  the  expiration 
date  on  the  labels  or  the  individual’s 
own  expiration  date,  whichever 
comes  first. 

I  tell  you,  it's  a  natural.  People  lease 
houses,  cars,  boats,  planes,  comput¬ 
ers,  TVs  -even  suits,  and  the  one  thing 
they  can't  get  by  without,  FOOD,  they 
can't  lease  anywhere. 

Let  them  lease  cake.  Not  bad  for  a 
logo.  Think  how  that  would  look  on  a 
letterhead:  let  them  lease  cake. 

You  don't  have  to  tell  me  about  poor 
people.  I  thought  about  that.  Listen, 
the  beauty  of  this  is  It  doesn't  restrict 
profit  potential  to  the  disadvantaged 
marxet -although,  frankly,  I  see 
enormous  potential  there  for  govern¬ 
ment  subsidy:  Federal  Food  Lease 
Stamps,  what  else? 

So  we  diversify.  We  lease  food  to 
rich  people  too  through  a  separate 
division.  When  these  affluents  want  to 
escape  the  pressures  of  their  life¬ 
styles,  where  is  the  first  place  they 
head?  For  a  romp  at  the  old  con¬ 
dominium,  right?  And  who’s  to  see 
that  the  condo  cupboard’s  not  bare 
when  they  get  there?  Right  again,  we 
are.  What's  a  surer  sight  of  security 
than  a  stash  of  caviar  or  champagne? 

Oh,  I  tell  you,  I  can  just  picture  the 
profits  rolling  in.  What's  that?  Say,  pal, 
don 't  put  away  your  checkbook  -you 
want  to  what?  Lease  me  the 
checkbook? 

This  one  is  on  us.  If  you 
like  the  sample  column,  it’s 
yours  at  no  charge,  no  obli¬ 
gation  to  reprint  for  your 
readers.  If  you  like  it 
enough,  we’ll  even  lease  it 
to  you  twice  weekly.  Write  or 
call  for  rates,  availability. 

Teus  enterprises 

10149  SW  BartMT  Ovd  .  Suite  83  (503)  245-8144  or 
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Newspeople  in  the  news 


COUNTY  LEGACY  DISCOVERS  LINK  TO  NETHERLANDS— Santa  Ana 
(Calif.)  Register  editor  Jim  Dean  (left)  presented  a  copy  of  Legacy, 
the  story  of  Orange  County,  to  W.  P.  Van  Den  Berg,  official 
representative  of  the  Royal  Family  of  Holland  (center).  Hank  Fisher 
(right),  deputy  director  of  the  National  Tourist  Bureau  of  The  Nether¬ 
lands,  arranged  the  ceremony  during  the  week  of  the  investiture 
of  Queen  Beatrix  of  the  Royal  House  of  Orange. 


former  Los  Angeles  Rams  football 
star,  Bill  Simpson,  was  promoted  to  as¬ 
sistant  retail  sales  manager  for  Coast 
Media  Newspapers,  Culver  City, 
California.  Coast  Media  publishes  10 
community  newspapers  in  the  South 
Bay/Westside  areas  of  Los  Angeles. 
Simpson  joined  CM  earlier  this  year  as 
an  ad  salesman. 

♦  *  * 

Michael  Stolbach  was  appointed  ben¬ 
efits  manager  of  the  Washington  Post, 
joining  the  Post  from  a  similar  position  as 
corporate  benefits  manager  of  Fairchild 
Industries,  Inc. 

*  ♦  ♦ 

Al  J.  Finder,  publisher  of  the  Grinnell 
Herald-Register,  was  elected  president 
of  the  Iowa  Press  Association  at  the  65th 
annual  convention.  Other  officers 
elected  are:  Carter  Pitts,  LeMars  Daily 
Sentinel,  vicepresident;  W.  R. 
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Rabedeaux,  Wilton  Advocate-News ,  trea¬ 
surer,  and  Gerald  Moriarity,  Mason 
City  Globe-Gazette,  recording  secretary. 

♦  *  * 

The  Iowa  Press  Association  named 
four  new  Master  Editor-Publishers  re¬ 
cently:  Bruce  Turvold,  Cresco  Times 
Plain  Dealer;  Hugh  Doty,  Corydon 
Times-Republican',  Robert  Parrott, 
DeWitt  Observer. 

*  ♦  ♦ 

Ben  Magdovitz,  advertising  director  of 
the  Toledo  (Ohio)  Blade,  was  elected  a 
vicepresident  and  Bernard  Judy,  editor, 
was  elected  a  director  during  the  annual 
meeting  of  the  Toledo  Blade  Co.  Mag¬ 
dovitz  joined  the  Blade  in  June  of  1979 
from  the  post  of  advertising  director  of 
the  St.  Louis  Globe-Democrat.  Judy 
joined  the  newspaper  in  1948  and  became 
editor  in  1973. 

Frank  Montarelli,  news  reporter  and 
entertainment  editor  of  the  Ocean 
County  Reporter,  Toms  River,  N.J.,  was 
promoted  to  the  newly  created  position 
of  news  editor. 
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Wally  Provost,  columnist  and  former 
sports  editor  of  the  Omaha  World- 
Herald,  received  an  honorary  doctor  of 
letters  from  the  University  of  Nebraska, 
Omaha.  Provost,  with  the  newspaper 
since  1951,  is  a  4-time  winner  of  the  Na¬ 
tional  Sportscasters  and  Sportswriters 
award  as  Nebraska  sportswriter  of  the 
year.  A  scholarship  for  Golden  Gloves 
boxers  was  established  in  his  honor. 

*  ♦  * 

Charles  A.  Nieset,  who  was  named 
finance  director  of  the  Buffalo  Courier- 
Express  Company,  Inc.,  will  be  respon¬ 
sible  for  all  financial  activities  at  the 
Courier-Express  in  the  newly  established 
position.  PtTor  to  the  appointment  Nieset 
was  vicepresident,  finance  and  treasurer 
of  Marrano  Enterprises,  Inc.,  a  Buffalo- 
based  home  builder,  and  was  also  as¬ 
sociated  with  Westinghouse  Electrical 
Corporation. 

:fc  ^  % 

Stanley  H.  Stauffer,  president  of 
Stauffer  Communications,  Inc.,  was 
honored  by  the  University  of  Kansas 
Elmer  F.  Beth  chapter  of  Kappa  Tau 
Alpha  journalism  honorary  during  the 
annual  awards  dinner  of  the  William 
Allen  White  School  of  Journalism  May  9. 
A  certificate  from  the  national  council 

recognized  Stauffer’s  contributions  to 

the  journalism  profession. 

9(e  9|C  9|C 

Thomas  N.  McLean  was  named  execu¬ 
tive  news  editor  of  The  State  and  the 
Columbia  (S.C.)  Record  and  Robert  A. 
Pierce  was  appointed  associate  editor  of 
The  State.  McLean  will  direct  news  op¬ 
erations  of  The  State  and  retain  respon¬ 
sibility  for  news  and  editorial  direction  of 
The  Columbia  Record.  McLean  was 
editor  of  the  Record  and  Pierce,  manag¬ 
ing  editor  of  The  State. 

*  *  * 

Edmund  C.  Arnold,  distinguished  vis¬ 
iting  professor  at  Virginia  Common¬ 
wealth  University,  is  receiving  an  honor¬ 
ary  degree  of  Doctor  of  Humane  Letters 
from  Wagner  College,  Staten  Island, 
N.Y.,  May  25  and  will  also  deliver  the 
commencement  address. 

♦  ♦  ♦ 

M.S.  Rukeyser,  Jr.,  former  executive 
vicepresident,  public  information,  for  the 
National  Broadcasting  Co.,  joined 
Newsweek,  Inc.,  as  vicepresident, 
communications,  with  responsibility  for 
the  communications  activities  and  its 
operating  division. 

♦  ♦  * 

Walter  Hussman,  Jr.,  publisher  of  the 
Little  Rock  Arkansas  Democrat,  was 
elected  president  of  the  Arkansas  Or¬ 
chestra  Society. 

igi  ifi  ■t/i 

Ed  Yoyka  joined  the  staff  of  Martin 
Public  Relations,  Tustin,  California, 
moving  from  United  Press  International, 
where  he  most  recently  was  regional 
executive  for  Southern  California,  based 
in  Los  Angeles. 
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THOMSON  PROMOTION— Michael 
W.  Johnston,  publisher  of  the  Canton 
(Ohio)  Repository  since  February 
1972,  has  been  promoted  to  the  posi¬ 
tion  of  assistant  to  the  general  mart- 
ager  of  Thomson  Newspapers  Ltd. 
with  prime  area  of  his  administrative 
responsibility  larger  papers  in  the 
Thomson  organization.  He  will  be 
based  in  Toronto. 

The  effective  date  for  relinquish¬ 
ment  of  his  Repository  publisher's 
duties  has  not  yet  been  determined. 
Johnston  began  his  newspaper  career 
in  California  with  the  Santa  Barbara 
News  Press  and  the  Los  Angeles 
Examiner . 

Barry  Hoffman,  editor  of  the  White 
Plains  (N.Y.)  Reporter  Dispatch,  was 
named  editor  and  general  manager  of  the 
Nyack  (N.Y.)  Journal-News.  Hoffman 
succeeds  Herbert  Partridge,  who  con¬ 
tinues  with  the  newspaper  as  a  consul¬ 
tant.  Hoffman  is  president  of  the  New 
York  State  Associated  Press  Associa¬ 
tion. 

«  tie 

Colleen  O’Connor,  an  education  wri¬ 
ter  and  editor  for  several  Texas  publica¬ 
tions  and  earlier  a  UPI  reporter  for  a 
year,  was  appointed  to  a  key  post  in  the 
new  U.S.  Diepartment  of  Education.  She 
will  serve  as  Deputy  Assistant  Secretary 
for  Public  Affairs. 

*  *  * 

Rossanna  M.  Enlow  recently  was 
named  president  of  the  Evansville  (Ind.) 
Courier,  succeeding  the  late  William 
Andrew  Caddick.  Mrs.  Enlow  has  served 
as  vicepresident  of  the  company  and  be¬ 
came  chairman  of  the  board  after  the 
death  of  her  husband,  Robert  C.  Enlow, 
in  1968.  She  retains  that  title. 

*  ♦  ♦ 

Paul  Akers,  formerly  with  the  Lincoln 
Journal,  Hamlin,  West  Virginia,  joined 
the  Charleston  (W.  Va.)  Daily  Mail  as 
editorial  writer. 

«  ♦  * 

Gerard  E.  Herrmann  was  named  circu¬ 
lation  operations  manager  of  The  Rec¬ 
ord,  Hackensack.  In  23  years  with  the 
Record,  he  most  recently  was  circulation 
planning  manager. 
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Herman  Beals  was  appointed  editor  of 
UPI’s  Latin  American  department  in 
New  York  and  will  be  in  charge  of  edit¬ 
ing  and  directing  the  Spanish  language 
news  report  distributed  in  South  and 
Central  America,  Mexico  and  the  Carib¬ 
bean  and  to  Hispanic  newspapers  and 
broadcasters  in  the  U.S. 

Beals  replaces  Enrique  Durand,  who 
was  reassigned  to  Washington,  D.C. 
Beals  has  been  assistant  Latin  American 
editor  and  sports  editor  for  the  Spanish 
service  in  New  York. 

*  *  * 

Richard  S.  Boggs  is  the  newly  named 
UPI  regional  executive  for  Michigan,  re¬ 
placing  Dennis  M.  Kinsella,  who  was 
transferred  to  Los  Angeles  as  UPI  re¬ 
gional  executive  for  Southern  California. 

Boggs  joined  UPI  at  Oklahoma  City  in 
1%8  as  a  staff  correspondent  and  in  1973 
was  transferred  to  the  Dallas  News- 
Center  where  he  worked  for  5  years  as  an 
editor  following  implementation  of  UPI’s 
regional  computer  system. 

itfi  ifi  H/i 

Robert  J.  Weil,  advertising  director 
of  the  Bridgewater  (N.J.)  Courier-News, 
was  appointed  president  and  publisher  of 
the  Valley  News  Dispatch,  serving 
Kensington-Tarentum,  Pa.,  area.  He 
succeeds  Robert  T.  Collins,  who  was 
promoted  recently  to  president  and  pub¬ 
lisher  of  the  Camden  (N.J.)  Courier- 
Post. 


William  Leonard,  president  of  CBS 
News,  and  William  F.  Thomas,  editor 
and  executive  vicepresident  of  the  Los 
Angeles  Times,  were  elected  directors  of 
the  American  Committee  of  the  Interna¬ 
tional  Press  Institute. 

Re-elected  officers  were  chairman 
Richard  H.  Leonard,  Milwaukee  Jour¬ 
nal;  vice  chairman  Donald  W.  Diehl, 
Easton  (Pa.)  Express  and  secretary-trea¬ 
surer  Hugh  Patterson,  Arkansas 
Gazette,  Little  Rock. 

Re-elected  directors  are:  George 
Chaplin,  Honolulu  Advertiser;  Clayton 
Kirkpatrick,  Chicago  Tribune;  Richard 
M.  Seaton,  Manhattan  {Kans.)  Mercury, 
and  Robert  White  II,  Mexico  (Mo.) 
Ledger. 

♦  ♦  • 

Karl  Frederick,  former  copy  editor, 
was  named  weekend  editor  of  the 
Kenosha  (Wise.)  News,  in  charge  of  new 
Sunday  edition. 

Others  joining  the  News  are  James 
Roche,  photographer,  from  Belleville 
(III.)  News-Democrat;  Emily  Thayer,  re¬ 
porter,  from  La  Porte  (Ind.)  Herald-Ar- 
gus;  and  Dennis  Shook,  reporter,  from 
Post  Newspapers,  Milwaukee,  Wis. 

«  *  * 

Helen  Pauly,  San  Diego  (Calif.)  Daily 
Transcript  reporter,  joined  the  Mil¬ 
waukee  (Wise.)  Journal  as  a  business 
news  writer. 

(Continued  on  page  32) 


the  most 
experienced  dim 
in  newspaper  executive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Newspeople 
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William  J.  Manley,  editor  of  the  Mil¬ 
waukee  Journal  Sunday  Home  Section 
for  many  years  and  a  veteran  of  nearly  45 
years  with  the  newspaper,  retired  this 
month. 

9(c  tfc 

Promotions  announced  at  the  Buffalo 
.)  Courier-Express  include: 

Donald  T.  Barry,  metropolitan  editor, 
to  the  new  position  of  assistant  managing 
editor  for  administration. 

Douglas  Smith,  entertainment  editor, 
to  Sunday  editor,  replacing  Larry  Smith, 
who  is  retiring. 

Jo-Ann  Armao,  reporter,  to  acting  met¬ 
ropolitan  editor. 

*  * 

Sam  a.  Angeloff,  a  newsman  and 
editor  with  20  years  experience  in  Seattle 
and  New  York,  was  appointed  to  the 
newly  created  position  of  director  of  de¬ 
velopment  of  the  Longview  Publishing 
Company,  Bellevue,  Wash. 

Angeloff  began  his  career  in  jour¬ 
nalism  with  the  UPl  and  the  Seattle 
Post-Intelligencer.  He  was  subsequently 
a  correspondent  and  editor  for  Life 
magazine,  one  of  the  original  senior 
editors  of  People  Magazine  and  editor  of 
US  magazine. 


Daniel  Newman,  executive  vicepresi¬ 
dent,  was  named  president  and  chief 
operating  officer  of  Fairchild  Publica¬ 
tions,  a  division  of  Capital  Cities  Com¬ 
munications.  The  presidential  post  has 
been  open  for  the  past  three  years. 
Newman  assumes  chief  operating  re¬ 
sponsibilities  previously  handled  by  John 
B.  SiAS,  president  of  the  Publishing  Divi¬ 
sion  of  Capital  Cities.  John  B.  Fairchild 
continues  as  chairman  and  chief  execu¬ 
tive  officer  at  Fairchild  publications. 

*  *  ♦ 

Gary  Stout  became  first  publisher  of 
the  Little  Falls  (Minn.)  Daily  Transcript 
under  Gannett  Co.  ownership.  Stout  was 
publisher-editor  of  the  Starke  County 
Repubiican  and  Starke  County  Demo¬ 
crat,  Knox,  Ind.,  for  four  and  one  half 
years  and  was  with  the  Ypsilanti  (Mich.) 
Press.  ^ 

Lee  Rubinstein,  formerly  national  ad¬ 
vertising  director  of  the  St.  Joseph  (Mo.) 
Gazette,  was  promoted  to  advertising 
sales  manager,  and  J.  RichardThacker,  a 
member  of  the  display  advertising  staff, 
was  promoted  to  national  advertising  di¬ 
rector.  ^  ^  ^ 

Robert  Blake  was  named  retail  adver¬ 
tising  manager  for  the  Anderson  (S.C.) 
Independent  and  Daily  Mail,  moving 
from  the  Harte-Hanks  Communications 
corporate  sales  office  in  Dallas  where 
he  was  corporate  manager  of  retail  sales. 


Are  Small  Cars 
As  Safe  As 
Big  Cars? 


Tough  question? 

Sure  it  is. 

But  it’s  just  one  of  hundreds 
of  tough  questions  fielded  each 
year  by  the  Communications 
staff  erf  the  Motor  Vehicle 
Manufacturers  Association. 

As  the  national  trade 
association  for  U.S.  car,  truck 


and  bus  makers,  we  have  the 
resources  to  provide  answers  and 
information— quickly  and  reliably. 

If  you’re  looking  for  industry 
views  on  some  of  the  tough 
transportation  issues  of  the  day— 
or  statistical  data  on  just  about 
any  aspect  of  motor  vehicles — 
we  can  help. 
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McClatchy  appoints 
executive  editor 

Frank  McCulloch,  managing  editor  of 
the  Sacramento  (Calif.)  Bee,  was  named 
executive  editor  of  McClatchy  Newspa¬ 
pers,  May  19.  Mike  Kidder,  executive 
editor  of  the  Modesto  Bee,  will  succeed 
him  in  Sacramento. 

C.  K.  McClatchy,  editor  and  president 
of  McClatchy  Newspapers,  said  the  new 
position  of  executive  editor  was  created 
following  a  study  of  changes  in  company 
structure  following  acquisitions  of  sev¬ 
eral  newspapers.  McCulloch  will  serve 
as  liaison  between  managing  editors  of 
the  Fresno,  Modesto  and  Sacramento 
Bees  and  corporate  management  and 
also  work  with  news  and  editorial  de¬ 
partments  of  the  company’s  other  news¬ 
papers. 

*  ik 

Timothy  J.  Brennan  was  named  to  the 
newly  created  position  of  sales  director 
for  Sentinel  Star  Company  (Florida) 
Suncoast  Publications.  He  joined  the 
Sentinel  Star  Company  in  1976  as  assis¬ 
tant  classified  manager,  moving  up  to 
various  managerial  posts  since  then. 

♦  *  ♦ 

Greenville  (S.C.)  News  additions  and 
assignment  changes  include: 

Bill  Gupton,  1979  graduate  of  the 
University  of  Tennessee,  to  sports  copy 
desk; 

Kevin  Gerrity,  who  holds  a  master’s 
degree  from  the  University  of  Missouri, 
to  city  police  beat; 

Jim  Phillips,  a  graduate  of  the  Univer¬ 
sity  of  South  Carolina,  to  Spartanburg 
news  bureau; 

Sally  Saunders,  to  Columbia  news 
bureau  from  Spartanburg  bureau; 

Tom  Harrison,  from  city  desk  to  TV 
spotlight  editor; 

Deb  Richardson,  from  TV  spotlight  to 
Anderson  bureau; 

JimTharpe,  from  Anderson  bureau  to 
city  desk  at  Greenville; 

Gene  Gaillard,  from  photo  depart¬ 
ment  to  copy  desk. 

*  *  * 

Ron  Ham,  Encinitas  (Calif.)  Coast 
Dispatch  reporter,  was  promoted  to 
managing  editor,  succeeding  Jack  Smith, 
who  entered  the  public  relations  field  in 
San  Diego. 

♦  «  ♦ 

Vernon  Bangert,  co-publisher  of  the 
Littleton  (Colo.)  Independent ,  was 
named  publisher  and  general  manager  of 
the  suburban  Denver  newspaper  firm. 

Garret  Ray,  formerly  editor  and  pub¬ 
lisher,  is  now  editor  and  co-publisher. 
Bangert  and  Ray  have  been  partners  and 
co-owners  of  the  newspaper  and  com¬ 
mercial  printing  firm  since  1966.  Ray  will 
spend  part  of  each  week  in  the  Fall 
semester  at  the  University  of  Colorado, 
Boulder,  teaching  a  beginning  reporting 
class. 
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Union  head  James  Bennett  Memorial 

(Continued  from  page  10)  awards  $100,000  in  scholarships 


Several  character  witnesses,  including 
William  Kennedy,  president  of  the 
Newspaper  Pressmen’s  Union  of  New 
York,  testified  on  behalf  of  LaChance. 

None  of  the  city’s  three  major  news¬ 
papers,  the  News,  Times  or  Post,  were 
involved  in  the  activities  LaChance  was 
convicted  of,  according  to  U.S.  Attorney 
Robert  Fiske  Jr. 

When  LaChance  was  indicted  in  Feb¬ 
ruary,  Fiske  stated,  “There  is  no  evi¬ 
dence  that  they  were  implicated  in  any  of 
the  illegal  activity  charged  in  the  indict¬ 
ment.’’ 

Gifford  to  tout 
Dutch  Boy  paint 

Frank  Gifford  has  been  selected  to  be 
spokesperson  for  the  1980  Dutch  Boy 
Paint  ad  campaign. 

Dutch  Boy,  the  Baltimore-based  paint 
manufacturer,  recently  launched  a  new 
national  ad  campaign  for  Dutch  Boy 
Super  Latex  Exterior  and  Super  Latex 
Flat  Enamel,  using  ABC  Sports  Com¬ 
mentator  and  former  pro  star  Gifford. 

The  campaign  will  run  through  Oc¬ 
tober  4.  W.B.  Doner  is  the  agency  han¬ 
dling  the  campaign. 
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Scholarship  grants  totaling  $100,000 
have  been  awarded  by  the  James  Gordon 
Bennett  Memorial  Corporation  to  86 
children  of  New  York  newspaper 
employees. 

^trick  T.  Finnegan,  president  of  the 
Corporation,  announced  that  the  grants 
will  enable  28  students  to  begin  their 
higher  education  at  a  college  of  their 
choice,  and  the  remaining  58  to  continue 
at  college. 

The  Bennett  Corporation  was  estab¬ 
lished  under  the  will  of  James  Gordon 
Bennett  Junior,  to  be  a  permanent 
memorial  to  the  name  of  his  father,  who 
was  “founder  and  long  term  proprietor 
of  the  New  York  Herald.” 

Each  year  it  disburses  the  proceeds  of 
his  bequests  in  pecuniary  aid  and  schol¬ 
arships  to  New  York  newspaper  families 
who  are  in  need. 

At  the  annual  meeting  of  the  Corpora¬ 
tion  in  New  York  City,  William  A.  Cas- 
selman,  former  Executive  editor  of  the 
New  York  News,  was  re-elected  Chair¬ 
man  of  the  Board.  Patrick  T.  Finnegan, 
budget  director  of  Scripps-Howard 
Newspapers,  and  executive  vicepresi¬ 
dent  of  the  Scripps-Howard  Foundation, 
was  re-elected  president.  Other  officers 


re-elected  were  A.  H.  Raskin,  former  as¬ 
sistant  editor  of  the  page  of  the  New  York 
Times,  as  vicepresident;  William  R. 
White,  former  Chairman  of  the  New 
York  State  Banking  Board,  as 
secretary-treasurer;  and  Edward  A. 
Forte,  administrator  of  the  Scripps- 
Howard  Foundation,  as  assistant  secre¬ 
tary.  Martin  Fishbein,  assistant  manager 
of  the  New  York  Post,  was  elected  a  di¬ 
rector. 

The  following  directors  were  re¬ 
elected:  William  A.  Casselman;  Patrick 
T.  Finnegan;  A.  H.  Raskin;  William  R. 
White;  Joseph  F.  Barletta,  executive 
vicepresident  and  general  manager  of  the 
New  York  News;  Samuel  G.  Blackman, 
former  general  news  editor  of  the  As¬ 
sociated  Press;  Jack  R.  Howard,  chair¬ 
man  of  the  executive  committee  of  the  E. 
W.  Scripps  Company,  and  chairman  of 
the  board  of  the  Scripps-Howard  Broad¬ 
casting  Company;  Allan  Keller,  former 
columnist  for  the  New  York  World- 
Telegram  &  Sun',  John  H.  Mortimer, 
senior  vicepresident  of  the  New  York 
Times;  and  Joseph  W.  McGovern, 
former  chancellor  of  the  Board  of  Re¬ 
gents  of  the  University  of  the  State  of 
New  York. 


NEWSPLUS/30Q0  Software 
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CPU  gets  tentative 
contract  agreement 

Canadian  Paperworkers  Union  said 
May  12  it  had  reached  a  tentative  con¬ 
tract  agreement  with  Irving  Pulp  &  Paper 
Ltd.,  of  St.  John,  New  Brunswick, 
Canada. 

The  agreement,  according  to  the  union, 
calls  for  a  first-year  increase  of  19%  in 
the  average  wage  and  a  9.5%  increase  in 
the  second  year  of  the  two  year  contract. 
About  375  union  members  are  employed 
at  the  pulp  mill. 

Union  demands  in  the  new  contract 
talks  with  Canadian  newsprint  producers 
have  been  reported  to  be  for  a  minimum 
31%  increase  in  base  wage  rates  over  two 
years. 

In  the  1975  strike  at  Canadian  news¬ 
print  mills,  Irving  Pulp  &  Paper  Ltd., 
was  an  early  signer  with  the  Canadian 
Paperworkers  Union,  however,  the 
terms  of  that  contract  did  not  establish 
an  industry  settlement  pattern. 

An  executive  with  a  major  newsprint 
producer  said,  “People  aren’t  going  to 
jump  on  it.  This  deal  is  just  horriblly 
expensive.” 

The  tentative  agreement  at  Irving 
which  must  under  new  union  rules  be 
reviewed  by  some  200  presidents  of 
union  locals  across  eastern  Canada,  calls 
for  $10.30  (Canadian)  an  hour  wage  rate 
up  from  $7.89  an  hour.  According  to  a 


union  spokesman,  the  base  rate  at  Irving 
will  rise  to  $9.26  an  hour  retroactive  to 
May  1  and  to  $10.16  hourly  on  May  1, 
1981.  On  April  30,  1982,  the  contract  ex¬ 
pires. 

On  May  27,  the  union  said,  a  meeting 
will  decide  if  the  terms  of  the  agreement 
are  suitable  for  establishing  the  basis  for 
a  pattern  of  a  settlement  between  the 
union  and  other  companies  in  the  indus¬ 
try. 

Talk*  between  the  union  and  the  East¬ 
ern  Canada  Newsprint  Group  are 
scheduled  to  begin  again  next  week. 
Members  are;  Domtar,  Inc.,  MacLaren 
Power  &  Paper  Co.,  Reed  Ltd.,  and 
Q.N.S.  PaperCo.,  a  unit  ofTribune  Co., 

June  2  is  the  legal  strike  or  lockout 
date  at  Abitibi  by  agreement  among  the 
company,  the  union  and  the  provincial 
labor  departments.  Abitibi  operates  12 
mills  in  Ontario,  Quebec  and  Newfound¬ 
land. 

Phoenix  dailies  add 
classified  system 

Phoenix  Newspapers,  publishers  of 
the  Phoenix  (Ariz.)  Arizona  Republic 
and  the  Phoenix  Gazette,  have  pur¬ 
chased  a  90  terminal  (System/44)  clas¬ 
sified  system  from  System  Integrators 
Inc.  The  papers  have  a  SII  Editorial 
front-end  system  with  232  ET/960  video 
display  terminals. 


Sallen  wins 
Gold  Pen  Award 

Patricia  A.  Sallen  has  won  the  Mark 
Finley  Gold  Pen  Award  in  journalism  at 
the  University  of  Arizona. 

Miss  Sallen,  20,  of  Casa  Grande,  was 
awarded  $500  and  a  gold  pen  for  the  best 
news  story  written  under  deadline  pres¬ 
sure  by  a  sophomore  student. 

She  is  a  reporter  on  the  Arizona  Daily 
Wildcat  and  will  be  city  editor  of  that 
student  newspaper  this  summer.  She  is 
also  one  of  nine  journalism  students 
selected  to  hold  paying  jobs  this  sum¬ 
mer  on  El  Independiente,  the  depart¬ 
ment’s  South  Tucson  newspaper. 

Mark  Finley,  who  established  the 
award,  is  an  Arizona  alumnus.  He  is  a 
Boston  journalist  and  was  promotion  di¬ 
rector  and  assistant  to  the  publisher  of 
the  Hearst  Boston  newspapers  for  17 
years. 

London  manager 
appointed  by  UPl 

Patricia  McCarty  has  been  named 
London  bureau  manager  for  United 
Press  International. 

McCarty  will  continue  to  supervise 
editing  of  the  UPl  news  report  received 
by  subscribers  in  Europe,  the  Middle 
East  and  Africa  from  London  headquar¬ 
ters.  She  went  to  London  in  1978  as  a 
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$4.95,  A  Morrow  Quill  Paperback 
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Newly  revised-A  masterful  guide  for  writers 

Originally  published  fifteen  years  ago,  this  “good,  honest 
guide”  (Los  Angeles  Herald-Examiner)  is  now  completely 
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“Refreshingly  frank.” — Los  Angeles  Times 

THE  WRITING  AND  SELLING 
OF  FICTION 
by  Paul  R.  Reynolds 


William  Morrow  (x 

105  Madison  Avenue,  New  York.  N  Y  10016 


newscenter  editor,  having  been  with  UPl 
since  1973  when  she  joined  the  news  ser¬ 
vice  in  Brussels,  then  moving  to  the  in¬ 
ternational  desk  in  New  York  in  1975. 


Boston  Globe 

(Continued  from  page  II) 


drove  into  the  woods  as  far  as  he  could 
before  getting  stuck  in  the  mud. 

“We  jumped  out  of  the  car  and  began 
running  in  the  woods  toward  what  we 
thought  would  be  the  landing  site — it 
was  a  couple  of  miles,  no  paths  and  all 
uphill.” 

Dean  said  it  was  so  steep  in  some 
places  “we  had  to  climb  by  holding  the 
roots  of  trees.” 

Black  had  to  put  on  a  stocking  cap  to 
keep  her  hair  from  catching  on  branches 
and  all  of  them  had  to  keep  their  hands 
in  front  of  their  eyes  as  they  plowed  on. 

“We  got  there  on  time,”  Black  said, 
“and  what  a  kick.  But  the  best  part  was 
filing — calling  assistant  metropolitan 
editor  Dave  Morrow  and  telling  him 
what  happened.  It  was  easy.  Everything 
just  flowed.” 

When  she  returned  to  the  Globe  late 
Monday  to  file  another  report,  covered 
with  mud  and  her  hair  a  mess.  Globe 
editor  Tom  Winship  spotted  her  and 
said:  “Christine,  what  happened  to 
you?”  Then  quickly  added,  “Write  your 
story  before  you  collapse.” 
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Five  college  photogs 
win  scholarships 

Five  photojournalism  students  at  col¬ 
leges  in  South  Dakota,  Texas,  Indiana 
and  Ohio  each  have  won  $500  Joseph 
Ehrenreich/National  Press  Photo¬ 
graphers  Association  scholarships. 

Chosen  were:  Mike  Springer,  a 
freshman  at  South  Dakota  State  Univer¬ 
sity;  Henry  Ortega,  a  junior  at  West 
Texas  State  University;  Terry  Clark,  a 
freshman  at  Ball  State  University;  and 
Chris  Carr,  sophomore,  and  Bill  Kelley 
III,  beginning  senior,  both  at  Ohio  Uni¬ 
versity.  Four  of  the  five  have  had  picture 
editing  experience  or  look  forward  to 
being  editors. 

The  scholarship  funding  was  increased 
this  year  from  $1000  to  $2500  by  Mrs. 
Amelia  Ehrenreich,  who  established  the 
grants  in  memory  of  her  late  husband, 
Joseph  Ehrenreich,  founder  of  the  com¬ 
pany  that  markets  Nikon  cameras  in  the 
U.S. 

The  selection  committee  included: 
Richard  Bauer,  photo  department  man¬ 
ager  for  the  Milwaukee  Journal  and  Sen¬ 
tinel;  John  Rammel,  a  picture  editor  of 
the  Milwaukee  Journal,  and  John  Ahl- 
hauser,  a  professor  of  photojournalism 
at  the  Indiana  University  School  of  Jour¬ 
nalism  and  chairman  of  the  annual  selec¬ 
tion. 

Panel  recommends 
courts  allow  cameras 

The  Public  Awareness  Committee  of 
the  Maryland  Judicial  Conference  has 
recommended  that  television  and  still 
cameras  and  tape  recorders  be  allowed  in 
Maryland  courtrooms  on  an  experimen¬ 
tal  basis  for  18  months.  The  recom¬ 
mendation  was  given  to  the  Court  of  Ap¬ 
peals  for  action. 

The  panel  of  12  judges  in  a  48-page 
report  added  that  the  final  say  about 
television  and  radio  coverage,  however, 
should  rest  with  the  presiding  judge  who 
would  have  broad  discretion  to  allow 
coverage  of  all  or  part  of  a  trial. 

The  panel  also  recommended  strict 
limits  on  the  equipment  to  be  used  in  a 
courtroom  and  as  in  most  states,  that  no 
more  than  one  still  photographer  could 
be  in  a  courtroom  at  any  time. 

Cardinale  to  edit 
drugstore  book 

Valentine  Cardinale  is  the  new  editor 
of  Drug  Topics,  a  trade  magazine  serving 
the  drug  industry. 

For  the  past  eight  years,  Cardinale  has 
been  editor  of  AdweeklEasiern  Edition, 
formerly  ANNY.  Cardinale  has  also 
served  as  editor  of  the  Queen's  Post,  a 
weekly  newspaper  in  New  York  City  and 
as  editorial  assistant  at  the  now  defunct 
New  York  Mirror. 
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Utah  publisher  buys 
tv  network  in  Kansas 

Acquisition  of  the  Kansas  State  Net¬ 
work  of  five  television  stations  by  Stan¬ 
dard  Corp.  of  Ogden,  Utah,  awaits  ap¬ 
proval  by  the  Federal  Communications 
Commission  and  other  regulatory  agen¬ 
cies.  Standard  Corp.,  whose  principals 
are  members  of  the  Hatch  family,  owns 
the  Ogden  Standard-Examiner  and  oper¬ 
ates  a  tv  station  in  Salt  Lake  City. 

Shareholders  of  Kansas  State  Net¬ 
work  Inc.  approved  the  $63  million 
transaction  recently.  Standard  agreed  to 
pay  $33.50  a  share  for  1,886,000  out¬ 
standing  shares.  The  deal  has  been  in 


negotiation  for  more  than  a  year  may  not 
be  completed  until  late  in  1980  or  early  in 
1981. 

Arizona  Star  wins 
award  for  series 

A  five-week.  30-part  Arizona  Daily 
Star  series  dealing  with  “the  special 
problems,  needs,  joys  and  concerns  of 
growing  old”  has  won  the  newspafier 
“Nation  Public  Service  Award”  from 
the  American  Association  of  Retired 
Persons  and  National  Retired  Teachers 
Association. 

The  Star  is  the  first  newspaper  to  re¬ 
ceive  the  award. 


American  Dental  Association  announces  its  15th  Annual 

SCENCE  NNRIIERS 
AH^RD  eddPETITlON 


Sue  Miller 
Baltimore  Sun 


Grace  Weinstein 
Elks  Magazine 


1978  First  Place  Winners 
Newspaper 
Jane  Brody 
New  York  Times 


Magazine 
lleen  Fiddler 
Family  Health 


Established  to  help  “broaden  and  deepen 
the  public  understanding  of  dental  dis¬ 
ease,  dental  treatment  and  dental  re¬ 
search.” 

In  1979,  Sue  Miller,  reporter  for  the  Even¬ 
ing  Sun,  Baltimore,  Maryland,  and  Grace 
Weinstein,  a  freelancer  writing  in  Elks 
Magazine,  were  awarded  the  $1000  first- 
place  prizes  in  the  competition’s  news¬ 
paper  and  magazine  divisions.  Awards  of 
Merit  were  presented  to  three  other  en¬ 
trants. 

The  competition,  which  is  supported  by 
a  grant  from  Lever  Brothers  Co.,  again 
will  offer  $1,000  for  the  best  newspaper 
story  and  $1,000  for  the  best  magazine 
article  on  dentistry. 

Articles  published  between  July  1,  1979 
and  June  30, 1980  will  be  eligible  for  con¬ 
sideration.  Deadline  for  submitting  en¬ 
tries  is  August  31,  1980. 


For  more  information,  write: 
American  Dental  Association 
Science  Writers  Award  Committee 
211  E.  Chicago  Avenue 
Chicago,  Illinois  6061 1 
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Editors  urged 

(Continued  from  page  14) 


Shaw,  the  paper’s  Tallahassee  bureau 
chief  and  currently  a  professional  jour¬ 
nalism  fellow  at  Stanford  University. 

Shaw  was  referring  to  the  decision  of 
Herald  President  Alvah  Chapman  to  con¬ 
tribute  $2,000  of  his  own  money,  two 
years  ago,  to  fight  a  referendum  that 
would  have  brought  legalized  casino 
gambling  to  Miami  Beach.  Two  weeks 
later,  according  to  Shaw,  the  Herald 
made  a  $16,000  donation  to  the  anti¬ 
casino  drive  and  three  other  Knight- 
Ridder  Florida  newspapers  kicked  in 
$9,000.  Chapman  put  up  another  $1,000 
and  also  was  instrumental  in  raising 
$135,000  in  contributions  from  other 
Florida  media,  Shaw  said. 

Meanwhile,  Shaw  related,  he  headed  a 
five-reporter  team  to  cover  the  casino 
campaign,  even  though  he  felt  the  con¬ 
tributions  damaged  the  Herald’s  long¬ 
standing  reputation  for  independence 
and  editorial  integrity. 

“Our  readers  made  up  their  minds  on 
one  thing,”  Shaw  recalled.  “They  did 
not  believe  a  newspaper  that  had  con¬ 
tributed  money  to  a  campaign  could  re¬ 
port  that  campaign  fairly. 

“Responding  to  a  Herald  poll,  58  per¬ 
cent  of  those  who  said  they  favored 
casinos  said  the  paper  could  not  be  fair; 
strikingly,  a  virtually  identical  59  percent 
of  those  opposed  to  casinos  said  the 
same  thing.” 

Shaw  noted  that,  although  the  Na¬ 
tional  News  Council  concluded  that  the 
Herald’s  contributions  didn’t  look  too 
well  to  the  public,  it  refused  to  go  on 
record  as  opposing  publisher’s  contribu¬ 
tions  to  campaigns  involving  public  pol¬ 
icy  issues. 

“But  I’ll  go  on  record,”  the  newsman 
declared.  “I  believe  that  when  a  news¬ 
paper  puts  its  money  where  its  mouth  is, 
the  result  is  bad  journalism.  A  newspa- 
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pers’  job  is  to  look  fully,  fairly  and  criti¬ 
cally  at  its  community.  I  don’t  think  that 
reporters  and  editors — even  the  best  of 
them — can  do  that  when  they  know  the 
publisher  has  a  financial  stake  in  the  re¬ 
sults.  Even  is  there  is  no  direct  pressure 
from  management,  it  is  only  human  na¬ 
ture  to  feel  indirectly  pressured,  to  be 
extra  cautious,  to  insert  the  extra  qualifi¬ 
cation. 

“Sources  of  the  other  side  will  feel 
inhibited  at  best;  at  worst,  they’ll  refuse 
to  talk.  Either  way,  the  public — whose 
right  to  know  we  are  quick  to  defend — 
will  be  denied  full  and  fair  coverage.” 

Shaw  said  he  also  feared  that  financial 
contributions  will  be  viewed  by 
readers — and  the  courts — “As  yet 
another  example  of  the  unchecked  power 
and  arrogance  of  the  American  Press.” 

“Newspapers,”  he  asserted,  “must 
face  the  fact  that  they  are  increasingly 
powerful — and  in  many  cases — in¬ 
creasingly  rich  institutions.  As  corporate 
citizens  of  the  community,  they  have  a 
right  to  speak  out  on  issues  affecting 
them  .  .  .  but  because  they  alone  control 
the  editorial  page  and  the  news  columns 
that  go  with  it,  they  have  an  obligation  to 
use  that  power  wisely.  They  have  a  par¬ 
ticular  obligation  not  to  couple  their 
editorial  clout  with  economic  muscle  to 
inhibit — as  such  a  combination  inevita¬ 
bly  must — the  fundamental  function  of  a 
free  press:  to  fully,  fairly  and  critically 
inform  the  public  in  the  news  columns  of 
the  paper.” 


Suburban  papers 

(Continued  from  page  13) 


where  you  want  it  to  take  you.”  By  this, 
she  explained,  a  publisher  should  know 
how  he  wants  his  newspaper  to  be  per¬ 
ceived.  Warm?  Friendly?  Upbeat? 
Family-oriented?  Exciting?  Sophisti¬ 
cated? 

“Nail  down  the  image  you  are  going  to 
project;  then  go  for  it,”  Mrs.  Kelley  said. 
“You’ll  know  whether  you  want  slick 
in-house  ads,  or  whether  you  want  to 
look  down-to-earth.  You’ll  know  if  you 
should  promote  a  footrace  or  a  special 
performance  of  a  big  city  symphony  or¬ 
chestra.” 

She  urged  creation  of  a  year-ahead 
promotion  calendar,  with  all  depart¬ 
ments  of  the  newspaper  taking  part  in  its 
formation,  and  also  a  regular  evaluation 
program,  detailing  specifics  on  how  any 
individual  program  worked. 

“Be  flexible,”  she  said.  “Have  plans 
you  are  willing  to  bend  and  change.  If 
budget  cuts  come,  don’t  cut  pieces  of 
projects,  cut  whole  projects.  Do  what 
you  do  well,  not  with  a  watered-down 
pocketbook.”  Then  she  added:  “And 
steal.  Take  ideas  from  other  newspapers, 
from  anyone  who  is  promoting  well.” 

At  the  annual  meeting  of  SNA,  held 
during  the  convention.  Executive  Direc¬ 


tor  James  Elsener,  reported  that  mem¬ 
bership  in  the  organization  has  now 
grown  to  900  newspapers,  representing 
12  million  circulation. 

During  the  same  session.  Gerald  W. 
Crane,  executive  vicepresident  and  co¬ 
publisher  of  News/Sun  Publications,  De¬ 
catur,  Ga.  was  elected  SNA  president  to 
succeed  Thomas  Jones,  Tazewell  Pub¬ 
lishing  Co.,  of  Moryon,  Illinois.  Crane 
publishes  seven  newspapers  in  suburban 
Atlanta. 

Other  officers  elected  were: 

First  vicepresident:  Philip  E.  Bash, 
president,  Barrington  Press,  Inc.,  Bar¬ 
rington,  Ill. 

Second  vicepresident:  John  Fournier, 
publisher,  Fournier  Newspapers,  Kent, 
Wash. 

Secretary:  Charles  I.  Wrubel,  presi¬ 
dent/publisher,  Fair  Lawn-East  Fitter- 
son  Shopper,  Inc.,  Fair  Lawn,  N.J. 

Treasurer:  Joseph  L.  Ferstl,  vicepresi¬ 
dent  and  general  manager,  Lerner 
Newspapers,  Chicago,  Ill. 

William  Rogers,  president  of  the  Na¬ 
tional  Newspaper  Association,  in  report¬ 
ing  on  industry  developments  in  Wash¬ 
ington  D.C.  reported  on  NNA’s  postal 
recommendations,  Saturday  mail  de¬ 
liveries,  newspaper  priorities  in  the 
event  of  gasoline  rationing,  and  legis¬ 
lative  efforts  by  Congress  to  obviate  the 
results  of  the  Stanford  Daily  decision  by 
the  Supreme  Court. 

Linda  Skover,  manager  of  ANPA’s 
Educational  Services,  reported  to  SNA 
on  “The  Newspaper  in  Education”  and 
how  newspaper  in  the  classroom  projects 
can  help  fight  the  lowering  readership 
rate  in  the  18-34  age  group. 

“In  one  year,”  she  said,  “a  23  percent 
readership  in  Durham  was  upped  to  74 
per  cent  through  NIE  projects.” 

A  special  feature  of  the  convention 
was  an  address  by  Lou  Lerner,  president 
of  Chicago’s  Lerner  Newspapers,  who 
recently  came  back  to  the  newspaper 
business  after  three  years  as  U.S.  Am¬ 
bassador  to  Norway. 

Lerner  told  the  group  that  one  result  of 
his  diplomatic  duty  was  to  change  his 
mind  about  restrictions  put  on  the  CIA. 

“There  is  no  agency  in  the  U.S.  gov¬ 
ernment  doing  a  finer  job  and  I  am  con¬ 
vinced  Congress  would  make  a  mistake 
to  enact  any  legislation  that  would 
hamper  CIA  activities  abroad.  Within 
the  U.S.  is  different.  I  don’t  think  the 
CIA  should  ever  be  allowed  to  spy  on 
citizens  in  our  own  country.” 

The  new  president.  Crane,  outlined 
SNA  goals  for  the  coming  year.  Among 
these  are  to  raise  the  membership  level 
to  1,000  publications,  to  continue  to 
heighten  awareness  of  SNA  as  a  key 
voice  in  the  newspaper  industry,  to  de¬ 
velop  closer  ties  with  ANPA,  NNA, 
INPA  and  other  journalistic  organiza¬ 
tions,  and  to  seek  programs  that  will  im¬ 
prove  members’  ability  to  meet  competi¬ 
tive  challenges. 
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Coupon  plan 

(Continued  from  page  15) 

annually  by  the  subscribing  company. 
For  advertisers  who  redeem  under  $5 
million  worth  of  newspaper  distributed 
coupons,  the  assessment  will  be  $5,000; 
for  those  who  redeem  $5  to  $10  million, 
$10,000;  and  for  those  who  redeem  over 
$10  million,  the  assessment  will  be 
$20,000. 

Advertising  agencies  will  be  assessed 
according  to  the  volume  of  newspaper 
distributed  coupon  advertising  placed  by 
the  particular  agency.  If  that  volume  is 
under  $2  million,  the  fee  would  be 
$1,000;  if  $2  million  to  $5  million,  then 
$2,000;  and  if  the  volume  exceeds  $5  mil¬ 
lion,  the  agency  would  be  assessed 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

5/20  5/12  Ago 

Affiliated  Publications  (AMEX)  .  19V4  19H  24% 

Blue  Chip  Stamps  (OTC)  .  20  19  2OV2 

Capital  Cities  Comm.  (NYSE)  .  49  46%  40 

Charter  Company  (NYSE)  .  26'/$  22%  N/A 

Cowles  Comm.  (NYSE)  .  22%  2IV4  22% 

Dow  Jones  (NYSE)  .  38V2  36V2  34V2 

Early  Calif.  Ind.  (OTC)  .  6%  6V4  N/A 

Gannett  (NYSE)  .  42  41%  43% 

Gray  Comm.  (OTC)  .  34  32  26V2 

Harte-Hanks  (NYSE)  .  22%  22%  20% 

Jefferson  Pilot  (NYSE)  .  27V2  26%  3IV4 

Knight-Ridder  (NYSE)  .  23V2  23  22'/2 

Lee  Enterprises  (NYSE)  .  18%  18%  22 

Media  General  (AMEX)  .  25'/2  23%  21% 

Multimedia  (OTC)  .  2OV2  I8V2  26 

New  York  Times  (AMEX)  .  2IV4  20'%  26’/b 

Panax  (OTC)  .  4'%  4'%  6% 

Post  Corp.  (Wise.)  (AMEX)  .  13%  13%  16'% 

Quebecor  (AMEX)  .  9  8'%  6% 

Seaboard  Coastline  (NYSE)  .  34%  32%  N/A 

Stauffer  Comm.  (OTC)  .  36  36  23'% 

Thomson  Newspapers  (CE)  .  15'%  16  16% 

Time.  Inc.  (NYSE)  .  42%  39%  36'% 

Times  Mirror  (NYSE)  .  32  29%  29% 

Toronto  Sun  (CE)  .  N/A  15'%  14'% 

Torstar  (CE)  .  19'%  2IV2  19% 

Washington  Post  (AMEX)  .  17  17  23 

SUPPLIERS 

Abitibi  (CE)  .  19  17%  17'% 

Allied  Chemical  (NYSE)  .  46%  44%  N/A 

Altai  r  (OTC)  .  3%  3'%  4% 

Am  Inti  (OTC)  .  N/A  57%  N/A 

Berkey  Photo  (NYSE)  .  3'%  3'%  6'% 

Boise  Cascade  (NYSE)  .  33'%  32%  33% 

CBS  (NYSE)  .  46%  42%  N/A 

Compugraphic  (NYSE)  .  18'%  18%  42% 

Compuscan  (OTC)  .  4'%  4'%  7'% 

Consol.  Bath.  (CE)  .  14'%  13%  13% 

Crown  Zellerbach  (NYSE)  .  41'%  37%  34 

Digital  Equipment  (NYSE)  .  61'%  61'%  54% 

Domtar  (AMEX)  .  20%  18%  21'% 

Dow  Chemical  (NYSE)  .  32  31%  25% 

Eastman  Kodak  (NYSE)  .  52'%  51'%  62% 

Georgia  Pacific  (NYSE)  .  25  25%  28% 

Grace,  W.R.  (NYSE)  .  36'%  36'%  N/A 

Great  Lakes  Paper  (CE)  .  46%  50  34V4 

Great  Northern  Nekoosa  (NYSE)  ....  31'%  30%  28 

Harris  Corp.  (NYSE)  .  31%  29%  14 

Hunt  Chem.  (NYSE)  .  12  11  45% 

International  Paper  (NYSE)  .  32'%  33'%  25% 

Itek  Corp.  (NYSE)  .  21%  21  45% 

Kimberly  Clark  (NYSE)  .  44%  41'%  11% 

LogEtronics  (OTC)  .  13%  12'%  13'% 

Logicon  (AMEX)  .  17%  17'%  23'% 

MacMillan  Bloedel  (CE)  .  N/A  24%  N/A 

Minnesota  Mining  &  Mfg  (NYSE)  ....  54%  53'%  55% 

Raytheon  (NYSE)  .  69%  70%  47'% 

Rockwell  Int  i  (NYSE)  .  47%  50%  39 

St.  Regis  (NYSE)  .  26'%  26%  29% 

Southwest  Forest  Ind.  (NYSE)  .  15%  15'%  17% 

Sun  Chemical  (NYSE)  .  22'%  21'%  29'% 

visual  Graphics  Corp.  (AMEX)  .  7  7  5% 

Volt  Info.  (OTC)  .  21  21  15'% 

White  Consolidated  (NYSE)  .  22%  22'%  26% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


$3,000. 

Service  fees  charged  newspapers  will 
be  based  on  the  newspaper’s  ABC  au¬ 
dited  average  paid  daily  circulation.  For 
newspapers  with  under  250,000  circula¬ 
tion,  the  fee  will  be  $1 ,000;  for  those  with 
250,000  to  500,000,  the  fee  will  be  $1 ,500, 
and  for  those  with  over  500,000,  a  $2,000 
fee  will  be  charged. 

Top  Time  exec  sees 
teletext  as  threat 
to  newspapers 

J.  Richard  Munro,  who  was  appointed 
to  the  president/  chief  executive  officer’s 
post  at  Time,  Inc.  May  15,  told  advertis¬ 
ing  executives  at  the  American  Associa¬ 
tion  of  Advertising  Agencies  annual 
meeting  last  week  that  newspapers, 
above  all  other  media,  have  the  most  to 
fear  from  videotext  technology. 

In  response  to  a  question  from  the 
floor  concerning  how  Time  is  expecting 
teletext  to  affect  the  Washington  Star, 
Munro  said,  “When  videotext  happens, 
and  a  consumer  can  call  up  information 
(from  a  video  terminal,)  it  would  seem  to 
me  that  the  one  medium  may  well  get 
hurt  somewhat  is  your  local  newspa¬ 
per.’’ 

Munro,  who  said  he  is  “not  an  author¬ 
ity  on  newspapers,”  used  specific  exam¬ 
ples  to  illustrate  his  point. 

“In  Manhattan,  for  instance,  we 
(Time,  Inc.)  now  have  a  channel  that 
tells  you  which  grocery  store  has  the  best 
buys — you  don’t  have  to  go  to  the  New 
York  Times  on  Wednesday  to  look  at  the 
supermarket  ads,”  explained  Munro.  He 
said  the  channel  also  displays  sale  items 
at  drug  stores.  “It  takes  aspirin,  and  it 
shows  you  where  the  cheapest  aspirin  is 
on  the  East  Side  of  Manhattan — it  takes 
ground  round,  and  it  shows  you  where 
the  cheapest  ground  round  is  that  day,” 
said  Munro.  “And  that’s  just  the  tip  of 
the  proverbial  iceberg,”  he  maintained. 

Picking  another  service  many  newspa¬ 
pers  now  render — tv  listings — Munro 
said,  “You’re  not  going  to  need  a  tv 
guide — I  don’t  mean  TV  Guide 
Magazine,  though  maybe  1  do  mean  TV 
Guide  Magazine — but  you’re  not  going 
to  need  those  newspaper  listings  because 
you’re  going  to  have  a  button  that  will 
bring  exactly  what’s  on  (to  the  television 
screen.)  You  won’t  have  to  go  to  the 
paper  and  get  your  hands  dirty,”  he  said. 
“It  will  happen  .  .  .  and  I  think  it’s  going 
to  hurt  some  newspapers,”  he  added. 

Munro’s  presentation  concerned 
mainly  the  new  technology  and  how  it  is 
going  to  affect  advertising.  He  dismissed 
any  timetable  for  the  deployment  of  the 
technology,  calling  such  efforts  “futile.” 

“We  belive  cable  tv  will  become  a 
very  significant  new  advertising  medium 
in  ways  not  yet  tried,  tested  or  perhaps 
even  dreamed  of,”  said  Munro.  But  he 
wouldn’t  say  when,  preferring  to  use 


“sooner  or  later”  instead  of  a  fixed 
timetable.  He  called  earlier  such  time¬ 
tables  issued  by  various  proponents  of 
the  new  technology  “largely  fictions  and 
prophecies  that  were  fancies.” 

“Fear  not,”  Munro  told  the  ad  execu¬ 
tives,  “magazines  and  newspapers,  radio 
and  television  have  enabled  you  to  move 
products  and  services  nationwide — and 
that’s  not  going  to  change.  Print  was 
supposed  to  be  dead  long  before  God’s 
existence  was  questioned  in  a  Time 
cover  story  15  years  ago — print  is  doing 
just  fine  and  God’s  doing  even  better,” 
said  Munro,  facetiously. 

“Nearly  all  the  technology  that  we’re 
talking  about  today  was  around  10  years 
ago,”  he  said,  “society’s  readiness  for  it, 
our  understanding  of  how  to  market  it, 
the  cost  of  money,  the  overall  economy, 
the  necessity  of  amortizing  earlier  in¬ 
vestments  and  government  regulatory 
policy  will  all  interact  to  set  the  schedule 
for  its  use.” 

When  asked  about  the  impact  of  tele¬ 
text  technology  on  the  Star,  Munro  pro¬ 
vided  an  insight  into  the  increasingly 
competitive  newspaper  environment  in 
the  city. 

Said  Munro,  “If  you  own  the  Wash¬ 
ington  Star,  you’ve  got  other  problems. 
(Teletext)  is  the  least  of  our  problems. 
Katharine  Graham  is  our  problem,  God 
love  her,”  he  said. 

Munro  has  spent  much  of  his  manage¬ 
ment  career  in  Time’s  cable  divisions. 
Among  the  company’s  holdings  are 
Home  Box  Office,  Manhattan  Cable  Tv 
Co  and  an  interactive  cable  system  in 
Reading,  Pa.  Time  is  also  partners  with 
the  ATC  Company  in  Denver,  the  largest 
firm  in  cable  television,  according  to 
Munro. 

Conversion  at  Times 
to  cost  $20  million 

Publishers  Equipment  Corp.,  of  Dal¬ 
las,  Texas,  said  May  10  it  had  signed  a 
$20,000,000  order  to  install  71  PEC  blan- 
ket-to-blanket  offset  press-unit  conver¬ 
sions  and  to  convert  9  folders  to  56  cm 
cut-off  at  the  New  York  Times’  43rd  St., 
plant. 

The  work  will  be  coordinated  in 
phases  over  a  three-year  time  frame  in 
order  to  continue  productivity  during  the 
entire  period. 

Duane  Houy,  president  of  PEC,  said 
with  the  installation  of  the  71  PEC  offset 
unit  conversions,  the  paper  will  be  en¬ 
tirely  offset,  with  complete  operational 
compatibility  with  the  Goss  Metroliner 
offset  units  at  the  Times’  Carlstadt,  N.J., 
plant. 

Houy  reported  the  significant  paper 
savings  in  a  cut-off  reduction  from  22% 
inches  to  56  cm  are  a  help  to  amortise  the 
NYT’s  purchase.  The  press  units  will 
have  no-move,  magnetic  plate  lock-up 
systems. 
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IHT  plans  Asian  edition 
from  Hong  Kong  in  fall 


International  Herald  Tribune  will 
begin  printing  an  Asian  edition  in  Hong 
Kong  on  September  15,  1980.  Present 
IHT  sales  in  Asia  now  reach  2,000  copies 
a  day  and  within  the  next  three  years  the 
paper  expects  to  have  a  paid  circulation 
daily  in  excess  of  20,000  copies. 

The  same  day  delivery  of  the  English 
language  newspaper  in  most  of  Asia  will 
be  accomplished  via  transmission  of 
page  images  by  satellite  for  reproduction 
in  Hong  Kong  by  Sing  Tao  Newspapers 
Ltd.,  owned  by  Miss  Sally  Aw. 

Worldwide  paid  circulation  for  the 
IHT  is  now  130,000  a  day  in  143  coun¬ 
tries  and  no  single  country  accounts  for 
more  than  15%  of  the  total. 

The  IHT  will  continue  to  edit  and 
compose  all  of  its  pages  in  Paris  and  then 
completed  pages  will  be  converted  into 
electronic  signals  by  a  transmitting  unit 
in  Paris  and  reassembled  into  page-size 
film  negatives  by  a  receiving  unit  in 
Hong  Kong. 

The  high  speed  (56  kilocycle)  circuit 
linking  the  two  sites  will  be  routed  via  a 
communication  satellite  located  over  the 
Indian  Ocean.  This  will  be  the  first  time 
that  satellite  transmission  of  a  complete 
newspaper  will  be  effected  on  a  daily 
basis  from  one  continent  to  another. 

Mort  Rosenblum,  editor  of  IHT,  said 
that  some  pages  of  the  newspaper  would 
be  altered  for  the  Asian  edition  to  pro¬ 
vide  material  of  special  interest  to  Asia. 
He  also  said  we  want  our  readers  to 
know  that  wherever  they  are  in  the 
world,  they  are  reading  the  Trib.  “We 
edit  the  paper  with  a  single  international 
approach,”  he  stated,  “and  readers  will 
find  essentially  the  same  paper  in  Manila 
and  Singapore  as  in  Lisbon  or  in  Lagos.” 

Rosenblum  then  went  on  to  say  the 
paper  would  rely  heavily  on  the  New 
York  Times  and  Washington  Post  cor¬ 
respondents  while  simultaneously  ex¬ 
panding  its  stringer  network  and  sending 


its  own  writers  on  occasional  trips 
throughout  Asia. 

The  selling  price  of  the  paper  in  most 
locations  in  Asia  will  be  in  the  range  of  50 
to  75  U.S.  cents. 

In  its  early  months,  the  newspaper 
plans  to  offer  advertising  for  the  Asian 
circulation  as  a  free  bonus  to  advertisers 
who  run  in  the  European  edition.  The 
newspaper  plans  to  begin  making  a  small 
advertising  surcharge  for  the  Asian  circu¬ 
lation  early  in  1981,  while  also  giving  ad¬ 
vertisers  the  option  of  running  only  in  the 

Meredith  newspapers 
stay  in  non-daiiy  fieid 

Meredith  Corporation  (Des  Moines) 
found  that  publishing  a  five-day  newspa¬ 
per  in  California  was  a  drag  on  its  busi¬ 
ness.  So  the  Hollywood  Independent  was 
cut  back  to  two  days  a  week  and 
Meredith  Newspapers  improved  their  fi¬ 
nancial  performance  in  1979  by  the  pur¬ 
chase  of  16  non-dailies  ir  the  San  Jose 
area. 

According  to  the  annual  report,  the  big 
magazine  (Better  Homes  &  Gardens)  and 
printing  company  paid  $8.5  million  for 
the  Suburban  Newspapers  Publications 
Inc.,  Saratoga  News  Publishing  Com¬ 
pany  and  Los  Gatos  Publishing  Com¬ 
pany. 

The  reason  given  for  reverting  the  In¬ 
dependent  to  non-daily  publication,  after 
a  nine  monthy  try  at  five  days,  was  “a 
lack  of  advertising  support.”  Also,  the 
shareholders  were  told,  gasoline  short¬ 
ages  caused  many  retailers  to  sharply  re¬ 
duce  advertising. 

Sale  of  the  Herald- American  newspa¬ 
pers  in  1978  had  “insignificant  impact” 
on  the  company’s  financial  results.  All 
products  and  services  accounted  for  $3 1 8 
million  revenue  in  1979  and  generated 
net  earnings  of  $16.3  million. 


Asian  edition. 

The  16  page  newspaper  will  be  printed 
on  a  six  day  a  week  basis  on  Goss  Metro 
presses.  The  satellite  link  to  Asia  will  be 
provided  by  Cable  and  Wireless  Ltd., 
working  in  cooperation  with  the  French 
Postes  et  Telecommunications  agency. 

The  IHT’s  first  facsimile  printing  op¬ 
eration  was  launched  in  London  in  1974. 
Zurich  printing  began  in  1977. 

The  announcement  of  the  new  interna¬ 
tional  project  was  made  at  a  meeting  of 
the  Overseas  Press  Club  in  New  York 
City,  sixty-two  years  to  the  day,  of  the 
death  of  James  Gordon  Bennett,  Jr.,  pub¬ 
lisher  of  the  New  York  Herald  and  foun¬ 
der  of  the  International  Herald  Tribune. 

The  IHT  is  owned  jointly  by  the  New 
York  Times  Company,  the  Washington 
Post  Company  and  Whitney  Communi¬ 
cations  Corporation.  The  paper  has  been 
published  in  Paris  since  1887. 


Ralph  Ingersoll 


Ingersoll  honored 
by  Boston  Univ. 

Ralph  Ingersoll,  president  of  Ingersoll 
Publications,  Inc.,  has  received  the  hon¬ 
orary  Doctor  of  Humane  Letters  degree 
at  the  Boston  University  commence¬ 
ment. 

Ingersoll  heads  several  corporations 
that  publish  daily  newspapers  and  Inger¬ 
soll  Publications  also  publishes  several 
weekly  newspapers. 

He  began  his  career  in  journalism  in 
1925  as  a  reporter  for  New  Yorker 
magazine.  He  served  as  managing  editor 
at  New  Yorker  for  five  years  and  then 
joined  Fortune  magazine  to  serve  as 
managing  editor.  He  has  also  served  as 
vicepresident  and  general  manager  of 
Time,  Inc. 

In  1940,  he  organized  and  financed 
PM,  a  New  York  daily  evening  newspa¬ 
per.  Since  that  time,  he  founded  Inger¬ 
soll  Publications,  Inc.  He  has  also  writ¬ 
ten  several  books. 
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Welcome 
Bimungham  News 

You're  now  part  of  the  Metro  Sunday  Comics  Network. 

A  great  buy  just  got  better. 

For  details  call  your  local  Metro  Comics  Rep.  Or 
Lou  Citro  in  New  York  (212)  689-8200. 


Syndicates 


By  Lenora  Williamson 


Editorialists  move  to  new  assignments 


Geyelin  Gamble 


Philip  L.  Geyelin,  former  editorial 
page  editor  of  the  Washington  Post,  is 
set  to  begin  a  new  column  on  foreign 
affairs  in  national  syndication  from  the 
Washington  Post  Writers  Group. 

Originally,  the  twice  weekly  column 
was  scheduled  to  start  in  September. 

William  B.  Dickinson,  Jr.,  Group  di¬ 
rector,  said  the  decision  was  made  to 
start  the  column  immediately,  due  to  the 
proliferation  of  world  crises,  including 
Iran  and  Afghanistan. 

The  column  will  focus  not  only  on  dip¬ 
lomatic  maneuvering  involved  in  U.S. 
foreign  policy  decisions  but  also  on  the 
critical  interaction  between  foreign  policy 
and  domestic  policy — and  politics. 

Geyelin,  editorial  page  editor  of  the 
Post  from  1967  to  1978,  has  been  on  sab¬ 
batical  leave  researching  a  book  and  is 
returning  to  start  the  new  column.  He 
recently  was  appointed  editor-in-resi- 
dence  at  Johns  Hopkins  University’s 
newly  formed  Foreign  Policy  Institute. 

Before  his  years  at  the  Post,  Geyelin 
was  with  the  Wall  Street  Journal  from 
1947  to  1967,  covering  campaigns,  the 
White  House,  and  serving  as  chief  Euro¬ 
pean  correspondent  in  Paris  and  London 
and  covering  other  events  abroad.  He 
returned  to  Washington,  working  as  WSJ 
diplomatic  correspondent. 

A  Yale  University  graduate  and  author 
of  “Lyndon  B.  Johnson  and  the  World”, 
the  newsman  won  a  Pulitzer  Prize  for 
editorial  writing  in  1970. 

*  *  « 

Editorial  cartoonist  Edward  H.  Gam¬ 
ble,  whose  work  is  syndicated  by  the 
Register  and  Tribune  Syndicate,  will 
move  his  base  from  the  Nashville  Banner 
to  the  Florida  Times-Union,  Jackson¬ 
ville,  on  June  23. 

Gamble  will  be  returning  to  Florida, 
where  earlier  in  his  career  he  was  sports 
editor  of  the  Winter  Haven  Chief  and 
sports  cartoonist  and  reporter  at  the 
Tampa  Times. 

He  is  a  Morristown,  Tennessee,  native 
and  was  graduated  from  the  University 
of  South  Florida  with  a  bachelor’s  in 
political  science,  later  attending  graduate 
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school  at  the  University  of  Tennessee 
studying  public  administration. 

Gamble’s  cartoons  are  also  syndicated 
to  television  stations  through  Newsweek 
Broadcasting  Service  in  New  York  City. 

This  year  Gamble  has  won  several  na¬ 
tional,  state  and  local  awards,  including 
one  from  the  Freedom  Foundation  at 
Valley  Forge,  and  the  Tennessee  Educa¬ 
tion  Association’s  “School  Bell.” 

*  * 

Peter  Vandevanter  is  the  newly  ap¬ 
pointed  managing  editor  of  States  News 
Service,  a  Washington  wire  covering  the 
nation’s  capital  on  a  state  and  local 
basis  for  subscribing  newspapers.  Before 
joining  States,  where  he  worked  on  the 
Maryland  and  Texas  wires,  Vandevanter 
was  a  reporter  with  United  Press  Inter¬ 
national  in  Baltimore. 

John  Helyar,  who  ran  the  service’s 
Pennsylvania  wire,  has  joined  the  Wall 
Street  Journal  in  the  Philadelphia  bureau 
and  Bob  Gettlin,  who  ran  the  New  Jersey 
desk,  joined  the  Washington  Star  as  a 
reporter  on  the  Maryland  staff. 

*  *  ♦ 

Barry  Urdang  has  signed  with  Field 
Newspaper  Syndicate  to  write  a  column 
on  travel  photography,  “How  To  Take 
Better  Travel  Pictures.”  Publication  is 
scheduled  for  September. 

For  the  past  year,  Urdang  has  been 
executive  director  and  instructor  in  pho¬ 
tography  for  Everybody’s  Village,  a 
center  for  the  arts  and  personal  growth  in 
Palm  Springs,  California.  He  is  returning 
to  the  newspaper  business  after  9  years. 
Earlier  he  was  promotion  director  of  the 
Philadelphia  Bulletin. 

*  *  * 

Elmer  L.  Lindley,  a  vicepresident  of 
Field  Newspaper  Syndicate,  has  been 
named  sales  director.  He  replaces 
Donald  S.  Lane,  who  left  the  company. 

♦  *  ♦ 

A  new  feature  syndicate,  Zeus  Enter¬ 
prises  is  beginning  operations  in  Port¬ 
land,  Oregon.  The  first  two  features  are 
“Mem-ohs”,  a  business  page  bright,  and 
a  general  interest  column,  both  by  Jim 
Terrell,  syndicate  editor.  The  mailing 
address  is  10149  SW  Barbus  Blvd.,  Suite 
83,  Portland. 

*  ♦  ♦ 

“Heathcliff”,  the  mischievous  cartoon 
cat  whose  fans  are  legion,  also  will  be  a 
television  star  on  the  Saturday  morning 
shows  of  ABC  beginning  September  20. 
HeathclifTs  new  venture  was  announced 
by  McNaught  Syndicate  and  ACA  Li¬ 
censing  Corporation,  which  specializes 
in  licensing  of  character  and  corporate 
identities. 

Heathcliff  is  the  comics  panel  creation 
of  George  Gately. 


Get  to  know 
UME  better! 


Brad  Bushell  (312)  359-1960 


Brad  is  our  man  in  Illinois 
and  Indiana.  Currently  in  his 
fourth  year  at  United  Media 
Enterprises,  Brad  spent  two 
years  in  Dallas  as  territory 
representative  before  being 
promoted  in  1978  to  territory 
manager  in  Chicago.  He  also 
serves  as  marketing  manager 
for  The  NEA  Daily  Service. 

A  recipient  of  a  B.A.  from  the 
University  of  Missouri  School 
of  Journalism,  Brad  broke 
into  the  newspaper  business 
as  a  retail  advertising  repre¬ 
sentative  at  the  Wichita 
Eagle  and  Beacon. 

Brad  Bushell.  He’ll  be  getting 
to  know  you  better  over  the 
coming  months. 


UMEC 
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UNITED  MEDIA  ENTERPRISES 

United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

200  Park  Avenue,  New  York,  N.Y.  10166 
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Jacksonville  dailies  supply 
information  for  local  cable 


source  of  Cablevision  12’s  information. 

The  system  also  provides  an  automatic 
input  of  Associated  Press  state,  national 
and  international  news  that  can  be  dis¬ 
played  separately  or  interspersed  with 
locally  originated  copy.  As  many  as  128 


Cable  tv  subscribers  in  Jacksonville, 
Fla.,  are  being  provided  with  local  news 
on  Cablevision  12,  a  24-hour,  seven- 
days-a-week  news  and  information 
channel  programmed  at  the  offices  of  the 
Jacksonville  (Fla.)  Florida  Times-Union 
and  Jacksonville  Journal  and  sent  to 
viewers’  homes  on  Area  Cablevision’s 
36-channel  system. 

Florida  Publishing  Co.,  owners  of  the 
Jacksonville  and  St.  Augustine  newspa¬ 
pers,  also  owns  9.9%  of  Area  Cable- 
vision’s  voting  stock,  and  furnishes  pro¬ 
gramming  in  exchange  for  the  use  of 
Channel  12. 

The  Cablevision  12  staff  of  four  selects 
stories  from  copy  that  has  been  entered 
into  the  newspaper’s  Logicon  TPS/bOOO 
front-end  system  by  more  than  170 
editors  and  reporters.  The  cable  staff  re¬ 
writes  edited  stories  into  condensed 
radio-tv  style  and  enters  them  into  a 
character  generator.  A  microprocessor 
then  translates  the  letters  and  colors  of 
each  “page”  of  information  into  elec¬ 
tronic  signals  and  sends  them  by  dial-up 
telelphone  modem  to  the  headend  site  at 
Area  Cablevision  nine  miles  away.  Video 
Data  Systems  of  Hauppauge,  N.Y.,  fur¬ 
nished  the  hardware  from  its  Mi¬ 
crosystem  I  series. 

A  page  display  as  seen  at  home  con¬ 
sists  of  a  headline,  six  32-character  lines 
of  news  copy,  a  weather  crawl,  a  promo¬ 
tional  crawl  and  the  time  and  date.  Traf¬ 
fic  reports,  public  service  announce- 


CABLEVISION  12  news  director  Larry  Cohen  looks  on  as  staffer  Susan  Kemp 
Carter  types  a  promotion  for  the  Florida  Times-L/n/on  and  Jacksonville  Journal  into 
cable  system  equipment. 


ments  and  local  sports  scores  are  pro¬ 
vided  each  day.  Viewers  are  periodically 
reminded  that  both  newspapers  are  the 
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pages  can  be  programmed  into  the  cycle 
with  each  page  changing  at  12  second 
intervals. 

In  addition  to  alphanumeric  news 
copy,  the  Cablevision  12  staff  has  pro¬ 
duced  and  aired  a  number  of  videotaped 
shows  on  the  channel,  using  talent  from 
the  staffs  of  both  newspapers.  Those 
shows  included  “Consumer  Kitchen”,  a 
consumer-oriented  food  show  featuring 
the  newspapers’  food  editors;  “The 
Cable  Report”,  a  local  newsmagazine; 
and  “Insight”,  a  panel  show  featuring 
news  and  issues  of  local  importance. 
Cablevision  12  provided  live  coverage  of 
North  Florida’s  Regional  spelling  bee  in 
which  25  countries  were  represented. 

Advertising  on  Cablevision  12  is  also 
being  planned. 


LA.  Times  tab 
sets  size  record 

“West  Side  Story,”  a  May  8  special 
tabloid  section  of  the  Los  Angeles  Times , 
was  the  largest  special  section  ever  pub¬ 
lished  by  the  Times. 

The  section  ran  108  pages  and  con¬ 
tained  267  ads  totalling  78,600  lines.  All 
figures  were  records  for  a  Times  Special 
section. 
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Scripps-Howard  appointments 
effective  June  2  in  Cincinnati 


Edward  W.  Estlow,  president  of  The 
E.W.  Scripps  Company,  parent  com¬ 
pany  of  Scripps-Howard  Newspapers, 
has  announced  the  appointments  of 
Jacques  A.  Caldwell  to  general  business 
manager/newspapers  and  Robert  H. 
Hartmann  to  assistant  general  business 
manager/newspapers  effective  June  2. 
They  will  be  at  headquarters  in  Cincin¬ 
nati. 

Caldwell  continues  as  vicepresident/ 
marketing  of  Scripps-Howard  Newspa¬ 
pers.  He  has  been  assistant  general  busi¬ 
ness  manager  since  1974. 


Jacques  A.  Caldwell 

Caldwell  joined  Scripps-Howard  in 
1944  on  the  New  York  World-Telegram, 
where  he  ultimately  became  advertising 
director.  In  1966,  when  the  World-Tele¬ 
gram,  by  then  the  World-Telegram  and 
The  Sun,  merged  with  the  New  York 
Herald  Tribune  and  the  Journal  Ameri¬ 
can  to  become  the  World  Journal 
Tribune,  he  became  general  advertising 
manager  of  that  newspaper.  From  1968 
to  the  time  he  was  named  assistant  gen¬ 
eral  business  manager  of  Scripps- 
Howard,  he  was  president  and  general 
manager  of  the  Evansville  (Ind.)  Printing 
Corporation. 

Hartmann  moves  to  his  post  after  four 
years  as  business  manager  of  the 
Pittsburgh  Press.  Succeeding  him  will  be 
Robert  J.  O’Connell,  who  has  been  ad¬ 
vertising  director  of  that  newspaper 
since  1975.  Thomas  Gormley  was  pro¬ 
moted  to  ad  director. 

"It’s  exciting  to  realize,’’  said  Estlow, 
"that  we  have  such  highly  qualified  pro¬ 
fessionals  within  our  organization,  and 
we  feel  that  in  their  new  positions  the 
concern’s  growth  will  be  enhanced.’’ 

A  native  of  New  Jersey,  Hartmann  at¬ 
tended  Seton  Hall  University  and 
Kutztown  (Pa.)  State  College.  After 
graduating  with  a  degree  in  education,  he 


served  four  years  with  the  U.S.  Army, 
including  two  in  the  Far  East  during  the 
Korean  War. 

Hartmann  began  his  newspaper  career 
in  1953  with  the  Philadelphia  Daily 
News.  He  joined  the  Scripps-Howard 
organization  in  1958  with  the 
Washington  Daily  News,  where  he 
worked  his  way  up  to  assistant  business 
manager.  In  1971,  he  was  named  busi¬ 
ness  manager  of  the  Cleveland  Press, 
and  remained  there  for  five  years  before 
going  to  the  Pittsburgh  Press. 


Robert  H.  Hartmann 


Robert  J.  O'Connell 


O’Connell,  a  native  Pittsburgher, 
joined  the  Press  in  1947  in  the  circulation 
department,  then  worked  his  way 
through  the  various  advertising  depart¬ 
ments  to  become  assistant  retail  advertis¬ 
ing  manager  in  1%6,  retail  advertising 
manager  in  1%7,  assistant  advertising  di¬ 
rector  in  1974,  and  eventually  advertising 
director. 


Business  paper 
to  start  in  Miami 

Cordovan  Business  Journals  will  begin 
publishing  a  new  weekly  business  news¬ 
paper  in  Miami  on  September  15.  A  pre¬ 
view  issue  will  be  published  on  August 
18. 

Cordovan  Business  Journals  are  cur¬ 
rently  published  in  seven  other  cities. 
Cordovan  is  owned  by  E.W.  Scripps 
Company,  parent  company  of  Scripps- 
Howard  Newspapers  and  owner  of  a 
majority  interest  in  United  Press  Interna¬ 
tional. 

Cordovan  plans  to  open  the  Miami 
Business  Journal  office,  with  its  own 
editorial  and  advertising  staff,  in  early 
June. 

Like  its  sister  publications  in  other 
cities,  the  Miami  Business  Journal  will 
be  tabloid  in  size,  printed  on  newsprint. 
Single  copies  will  be  500  and  an  annual 
subscription  will  be  $24.  Special  charter 
subscriptions  will  be  offered  via  direct 
mail  solicitation  prior  to  the  preview 
issue  at  $16  for  52  issues  and  $9  for  26 
issues. 

Advertisers  will  be  offered  combina¬ 
tion  rates  with  Cordovan  Business  Jour¬ 
nals  in  other  cities — Houston,  Dallas,  At¬ 
lanta,  Los  Angeles,  San  Francisco,  San 
Diego  and  Seattle. 

Bob  Gray,  president  of  Cordovan 
Corporation,  said  initial  circulation  goal 
for  Miami  Business  Journal  will  be  7,500 
subscribers  in  Greater  Miami. 

"The  Miami  Business  Journal  will  be 
part  of  a  new  look  in  journalism  that  will 
fill  a  present  gap  between  local  general 
newspapers  and  the  national  business 
publications,”  Gray  said. 

$10,000  grant  offered 
in  photo  essay  field 

Trustees  of  the  W.  Eugene  Smith 
Memorial  Fund,  a  new  non-profit  or¬ 
ganization  commemorating  the  late 
photographic  essayist,  have  announced  a 
series  of  annual  grants  to  photographers 
who  hope  to  work  in  the  Smith  tradition. 

The  recipient  of  the  first  grant  of 
$10,000  will  be  announced  October  15, 
the  second  anniversary  of  Smith’s  death 
in  Tucson,  Arizona,  where  his  archives 
are  housed  in  the  University  of  Arizona’s 
Center  for  Creative  Photography. 

Deadline  for  preliminary  applications 
for  this  year’s  competition  is  July  15, 
with  information  available  from  the  W. 
Eugene  Smith  Memorial  Fund,  Apart¬ 
ment  15-D,  170  West  End  Avenue,  New 
York,  N.Y.  10023. 

The  Fund  executive  committee  mem¬ 
bers  are:  Howard  Chapnick,  president  of 
Black  Star;  Jim  Hughes,  editor  of  Pho¬ 
tography  Annual  and  Camera  Arts 
Magazine,  and  John  G.  Morris,  former 
picture  editor  of  the  New  York  Times  and 
executor  of  the  Smith  estate. 
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City  ravaged  by  killer  storm 


Kalamazoo  "extra" 


Kalamazoo  daily  prints  first 
“extra”  since  Worid  War  II 


By  Donald  S.  Durkes 


It  was  the  first  “extra”  since  the  end 
of  World  War  II  and  Kalamazoo,  Michi¬ 
gan  residents  were  eager  for  information 
about  the  two  killer  tornados  which 
swept  through  the  central  business  dis¬ 
trict  of  the  town  Tuesday,  May  13. 

The  first  extra  run  was  pegged  far  too 
low,  as  the  Kalamazoo  Gazette  failed  to 
realize  the  demand.  Gazette  managing 
editor  Jim  Mosby  said,  “We  really  didn’t 
know  what  to  expect.  We  had  planned 
for  15,000  and  we  wound  up  with  60,000 
which  is  virtually  a  whole  press  run  for 
us.”  Mosby  said  the  Gazette’s  average 
daily  circulation  is  about  61 ,000. 

The  two  tornados  were  first  sighted  at 
3:50  p.m.  outside  of  the  city,  and  accord¬ 
ing  to  the  managing  editor,  “We  had  an¬ 
ticipated  that  something  was  going  to 
happen — it  was  quite  ominous  just  a  few 
moments  before  (the  tornados)  actually 
hit.’’ 


Although  tornados  are  deadly  in  their 
speed,  the  Gazette  was  prepared  as  most 
of  the  staff  was  nearing  the  end  of  their 
shift  when  the  storms  touched  down,  so 
the  paper  had  no  difficulty  in  rounding  up 
staff.  “The  tornado  sirens  were  on 
throughout  the  community  and  (the 
Gazette  staff)  came  in.  I  know  of  one 
fellow  who  came  in  from  his  vacation 
and  worked  all  night,”  Mosby  said. 

The  pair  of  tornados  touched  down 
just  25  minutes  after  the  initial  sighting 
and  45  minutes  before  rush  hour.  Five 
were  killed  and  85  were  injured. 

(Continued  on  next  page) 
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READY  FOR  DISTRIBUTION — Copies  of  the  storm  edition  "extra"  edition  are 
bundled  and  ready  for  delivery  to  newsstands. 
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For  the  brief  time  they  were  land- 
bound,  the  storms  assaulted  and  battered 
the  town  causing  an  incredible  amount  of 
damage.  Some  estimated  as  many  as 
1,000  homes  and  the  same  number  of 
automobiles  were  damaged.  Estimated 
total  damage  has  been  placed  tentatively 
at  $40  million. 

Fortunately,  the  tornados  remained, 
but  one  block  away  from  the  Gazette 
building.  Staff  had  been  busily  rounding 
up  pedestrians  and  motorists  and  di¬ 
rected  them  to  the  Gazette’s  basement. 
“We  were  lucky,”  Mosby  said,  “Three 
of  the  five  who  were  killed  were  just  a 
couple  of  blocks  away.” 

When  the  air  finally  cleared,  the 
Gazette  staff  settled  in  for  a  long  night. 
“We  sent  people  out  and  called  others 
in;  others  had  heard  it  on  the  radio  and 
(came  to  work).”  The  staff  then  went 
about  working  on  casualty  and  damage 
reports  and  finally  put  the  extra  to  bed. 
“We  worked  through  the  night  and  rolled 
the  presses  (Wednesday)  morning  about 
5  o’clock  for  the  extra  edition,”  accord¬ 
ing  to  Mosby.  A  slight  change  in 
schedule  for  the  evening  paper’s  staff. 

The  Gazette  staff  worked  around-the- 
clock  to  put  the  extra  out  and  the  manag¬ 
ing  editor  said  “a  couple  of  people  were 
able  to  go  home  and  catch— literally — 
just  one  or  two  hours  of  sleep  or  take  a 
shower  and  come  right  back  because  a 
lot  of  stories  in  the  extra  had  to  be  up¬ 
dated  almost  immediately.” 

The  paper  then  issued  its  normal  eve¬ 
ning  edition  using  the  12-page  extra  as 
the  first  section. 

The  Gazette  was  lucky,  with  respect  to 
supplies  and  newsprint,  and  Mosby 
noted  that  “If  it  had  happened  some 
other  days  earlier  in  the  year,  we  might 
not  have  been  able  to  (publish  the  extra).” 

Supplies  and  newsprint  are  only  part 
of  the  job  and  Mosby  had  only  praise  for 
Gazette  personnel  saying  that  there  was 
“Just  a  whole  lot  of  awfully  good  work 
by  some  very  dedicated  people.” 

*  *  ♦ 

A  report  from  the  Newhouse/Booth 
Kalamazoo  Gazette  stated  that  when  the 
tornado  hit,  only  about  6  night  shift  re¬ 
porters  were  in  the  newsroom.  Within  an 
hour,  80%  of  the  news  staff  was  back  at 
the  newsroom. 

In  addition,  the  Gazette  account 
stated: 

All  6  staff  photographers  worked 
through  the  night,  along  with  5  newsroom 
cameras  employed  by  various  reporters, 
stringer  photographers  and  amateurs.  In 
fact  the  dramatic  front  full  page  photo¬ 
graph  on  the  extra  was  shot  by  an 
amateur,  David  Flamm,  of  nearby 
Parchment,  Michigan,  who  brought  his 
film  to  the  Gazette  photo  department. 
That  photo  was  circulated  world-wide 
by  UPI  and  AP. 

The  newsroom  was  thrown  open  with 
full  cooperation  to  all  news  organiza¬ 
tions,  including  both  Detroit  papers,  AP, 
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UPI  and  NBC  News.  These  reporters 
and  photographers  were  also  treated  to  a 
chicken  and  pizza  dinner  by  the  Gazette 
during  their  long  evening. 

Darkrooms,  phones,  and  photo  trans¬ 
mitters  were  all  made  available  to  all 
newspeople  by  editor  Dan  Ryan.  Wire 
transmissions  began  within  an  hour  after 
the  tornado  struck. 

Production  and  circulation  geared  up 
for  the  “extra”.  An  original  run  of 
15,000  was  on  the  streets  well  before  7 
a.m.  and  additional  runs  of  7,000,  8,000, 
10,000,  and  20,000  came  off  the  presses 
before  the  pressroom  was  forced  to  shut 
down  to  re-web  for  the  regular  Wednes¬ 
day  edition. 

Wednesday  morning,  advertising 
manager  Larry  Dodge  checked  to  see 
which  advertisers  had  been  hit  by  the 
tornado  and  pulled  those  ads  from  the 
Wednesday  edition. 

All  60,000  early  “extras”  were  sold  by 
regular  press  time.  The  regular  Wednes¬ 
day  edition,  with  a  15,000  over-run  (total 
175,000)  sold  just  as  fast.  The  “extra” 
was  re-webbed  immediately  after  the 
regular  edition  was  run  (about  4  p.m.) 
and  another  40,000  extras  were  runoff  on 
Wednesday  evening.  On  Thursday  morn¬ 
ing  a  final  40,000  “extras”  were  run  for  a 
grand  total  of  140,000  “extras”  and 
75,000  regular  editions. 

All  “extras”  were  sold  only  at  news¬ 
stands,  vending  machines  or  by  hawkers. 
None  were  home  delivered  and  all  were 
sold  for  20  cents  each  (although  there 
were  reports  of  “entrepreneurs”  selling 
them  for  up  to  $1  each) 

On  Wednesday  alone,  from  7  a.m.  to 
5:30  p.m.,  one  Gazette  employee,  stand¬ 
ing  in  front  of  the  Gazette  building,  sold 
12,800  extras  and  regular  editions  to  the 
flood  of  people  looking  for  news.  Mail 
copies  have  been  sent  by  the  Gazette, 
at  the  request  of  subscribers,  as  far  away 
as  Australia. 

Media  law 
forum  set 

A  Forum  on  Communications  Law 
will  be  held  under  the  auspices  of  the 
American  Bar  Association  on  June  5  and 
6  at  the  Hyatt  Regency  O’Hare  in 
Chicago. 

The  program  is  designed  for  lawyers 
who  represent  newspapers  and  radio  and 
tv  stations  as  part  of  their  general  law 
practice. 

Luncheon  speakers  will  include  Com¬ 
missioner  Abt50tt  Washburn,  a  member 
of  the  Federal  Communications  Com¬ 
mission  and  Clayton  Kirkpatrick  of  the 
Chicago  Tribune. 

Fees  for  the  program  will  be  $150  for 
Forum  Committee  members  and  $175  for 
non-members. 

Those  interested  in  attending  can  con¬ 
tact  Norman  Nelson,  American  Bar  As¬ 
sociation,  1155  E.  60th  St.,  Chicago,  111. 
60637. 


Florida  Publishing  will 
give  minority  grants 

The  Florida  Publishing  Company  has 
established  two  $2500  scholarships  for 
minority  students  at  the  University  of 
Florida’s  College  of  Journalism  and 
Communications.  One  scholarship  will 
be  awarded  to  an  incoming  freshman  and 
one  to  a  student  with  sophomore  stand¬ 
ing. 

To  be  eligible,  the  student  must  show 
an  interest  in  newspaper  journalism. 

In  addition,  a  folly  paid  sutnmer  in¬ 
ternship  will  be  available  to  scholarship 
winners  on  the  staff  of  the  Florida 
Times-Union  or  Jacksonville  Journal. 

The  company  will  also  make  available 
to  the  College  of  Journalism  and  Com¬ 
munications  each  year  five  $200  high 
school  workshop  scholarships.  These 
will  be  awarded  for  the  first  time  this 
Summer.  Priority  will  be  given  to  minor¬ 
ity  students  completing  their  junior  years 
in  high  school. 

In  both  scholarship  programs  students 
from  St.  Johns,  Duval,  Clay,  Baker  and 
Nassau  counties  will  have  priority. 

Omaha  daily 
hires  10  interns 

The  Omaha  (Neb.)  World-Herald  has 
awarded  summer  advertising  and  edito¬ 
rial  internships  and  scholarships  to  10 
college  students. 

This  is  the  16th  year  for  the  World- 
Herald’s  program,  which  provides 
interns  with  practical  experience  in 
newspaper  reporting  and  editing,  adver¬ 
tising  selling,  copy  writing  and  layout, 
during  the  summer.  The  students  also 
receive  $600  scholarships  in  addition  to 
their  summer  earnings. 

About  one-fourth  of  the  81  participants 
to  date  have  eventually  been  hired  by  the 
World-Herald  for  foll-time  jobs,  said  G. 
Woodson  Howe,  vice  president  and 
executive  editor. 

Six  students  from  the  University  of 
Nebraska-Lincoln;  two  from  the  Univer¬ 
sity  of  Nebraska-Omaha,  one  from 
Creighton  University  and  one  from  the 
University  of  Chicago  were  recipients. 

Newsman  dies 
in  traffic  accident 

Warren  Newman,  31,  feature  writer 
and  member  of  the  Atlanta  Constitu¬ 
tion's  sports  staff,  was  killed  in  a  traffic 
accident  May  11.  He  was  a  journalism 
graduate  of  Georgia  State  University  and 
had  joined  the  newspaper  in  1977. 

A  scholarship  fund  has  been  estab¬ 
lished  in  his  name  at  Georgia  State  Uni¬ 
versity,  Department  of  Journalism,  Uni¬ 
versity  Plaza,  Atlanta.  Checks  should  be 
made  out  to  the  Georgia  State  University 
Foundation  with  notation  “Newman 
Journalism  Scholarship.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BUSINESS 

SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 

COMIC  STRIPS 

NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3ro 
St.  Joseph  MO  64501. 

ECONOMICS 

SUN  ECONOMY— Each  column  has  fac¬ 
tual  up-to-date  advice  on  the  direction 
our  economy  Is  going.  This  column  cur¬ 
rently  appears  in  over  30  newspapers  in 
Southeast  and  is  now  being  offered  for 
the  first  time  nationally.  PK  ANTHONY 
ENTERPRISES,  PO  Drawer  Q,  St. 
Petersburg  FL  33731. 

EDUCATION 

TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 

ENERGY 

ALTERNATE  ENERGIES— A  weekly  col¬ 
umn  about  solar  energy,  wood  stoves, 
bio-mass,  and  wind.  How  to  beat  the 
high  cost  of  energy.  Rates  and  samples; 
Down  To  Earth,  David  Ross  Stevens,  Box 
639-A,  Borden  IN  47106. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR,  info,  puzzles,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 

HAVE  YOU  EVER  \WONDERED  why 
wagon  wheels  seem  to  spin  backwards  in 
movies?  Your  readers  can  find  out  in 
Master  of  Fact.  Allied  Press  Interna¬ 
tional  (202)  638-2749. 


HUMOR 


■IN  THIS  CORNER  .  .  ."  Rocky 
Armstrong  is  a  boxer  with  the  body  of  a 
bulldozer — and  the  heart  of  a  pussycat. 
Weekly  or  tri-weekly  panel  for  regular 
reader  chuckles.  Dickson,  17700  West¬ 
ern  69h,  Gardena  CA  90248. 

MEDICAL 

WHAT’S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  FACP,  1143  Chamberlain  Hwy,  Ken- 
sin^on,  CT  06037. 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

OUTDOORS 

HUMOROUS  looks  at  nature  and  out¬ 
door  recreation.  Weekly,  700  words. 
3-Free  samples.  Outdoors  Naturally,  14 
Wilson  Av,  Poultney  VT  05764. 

REAL  ESTATE 

HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 

TELEVISION 

STAR-TRAKS-Up  to  date  information  on 
what  is  happening  in  the  television  in¬ 
dustry,  personality  oriented.  Four  col¬ 
umns  each  month,  furnished  weekly.  In 
many  cases  we  scoop  other  television 
interest  columns.  Write  PK  ANTHtJNY 
ENTERPRISES,  PO  Drawer  Q,  St. 
Petersburg  FL  33731. 

WEEKLY 

’’BOOTSTRAPS’’is  basic.  It’s  an  interest¬ 
ing,  competitive,  habit-forming,  800 
words  of  creative  entertainment  and  cul¬ 
tural  motivation  for  self-improvement 
$5  per  week,  4  weeks  free.  Elm  Hollow 
Syndicate,  Box  403,  Livingston  Manor 
NY  12758. 

VOICE  FROM  THE  WOODS.  500-word 
comments  by  a  modern  Thoreau.  Sam- 
Gormly,  Mt  Vernon  lA 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7053 


ANNOUNCEMENTS 


ACKNOWLEDGEMENTS 


THANK  YOU  .  .  . 

Chemco  Photo  Products  .  .  . 
for  the  best  service  in  the  business! 

.  .  .  The  Register-Star,  Hudson  NY. 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  IV.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO..  INC. 
National  Press  Building 
Washington,  D.C.  20045 
_ (202)  National  8-1133 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 
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NEWSPAPER  BROKERS 


NEWSPAPER  OWNERS-SEEKERS.  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVKJE  CO.. 
INC.,  PO  Drawer  12428,  Panama  City,  FL 
324(5 1. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 

BILL.  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026. 

NEWSPAPERS  FOR  SALE 


ENTERTAINMENT  TAB  at  Jersey  Shore 
(summer),  $20M  gross,  $30M  sale,  20% 
down,  balance  at  10%.  Box  305,  Rio 
Grande  NJ  08242. 


Feature  Your  Feature  in  Features  Available  and  watch  your 
syndicate  sales  soarl 

Run  your  ad  for  12, 26  or  52  issues  and  benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 
We’ll  give  you  something  to  write  About! 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  AOS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  — $2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks — $1.70  per  line,  per  issue 

Add  $2.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &,  Publisher 

575  Lexington  Ave.,  N  Y.,  N  Y.  10022  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ILLINOIS— two  newspapers  doing 
$285,000  gross,  3,500  circulation,  well 
equipped  including  3  unit  press,  good 
building.  Can  be  bought  at  gross  with  9% 
contract. 

Roy  Holding  &  Associates 
Box  212 
Galva,  IL  61434 
(309)  932-2270 


SPORTS  NEWSPAPER  for  sale.  50,000 
circulation.  Unlimited  potential.  Write  PO 
Box  1604,  Hartford  CT  06144. 


ESTABLISHED  profitable  Michigan  shop¬ 
per,  $135M  gross.  Needs  aggressive,  pro¬ 
fessional  owners.  Great  future  growth  po¬ 
tential.  Box  34525,  Editor  &  Publisher. 


COLORADO  ROCKIES  WEEKLY— 

Winter  sports  near,  small  but  growing. 
Gross  $34,000,  price  $39,500,  some 
terms,  building  also  available.  State  cash 
and  experience  first  letter,  no  calls.  Marion 
R  Krehbiel,  Box  88,  Norton  KS  67654. 


UPSTATE  NEW  YORK  SHOPPER,  Gross 
$272,000.  Sell  $250,000,  29%  Down,  9% 
Financing.  Good  composing  equipment, 
press  farmed.  No  real  estate.  Cash  flow  will 
finance  payments,  provide  good  income. 
Box  34484,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


SWAP  ARRANGEMENT  of  lovely  home  in 
mountain  town  west  of  Denver  for  a 
weekly.  Box  130,  Evergreen  CO  80439. 


PUBUCATIONS  FOR  SALE 


ST.  PETERSBURG,  Florida  area  weekly 
publication.  Very  profitable,  established, 
opportunity  for  experienced  advertising 
salesperson.  Current  circulation  of  18,000 
could  easily  be  expanded  and  split  into  two 
editions  to  greatly  expand  current  sales  of 
$125,000.  Health  and  personal  reasons 
require  quick  sale.  $6O,0OO  with  terms  to 
qualified  buyer.  Balliett  Associates,  Suite 
703,  1605  Main  St,  Sarasota  FL  33577. 
(813)  365-2250. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


COMPUTER  CONSULTANTS 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRESS  TIME  AVAILABLE 


WEB  PRESS  TIME  available.  Mid-Maine 
printing  company.  Newsprint — 33"  or  29" 
web  width.  Contact  R.W.  Bannister, 
Brunswick  Publishing  Company.  (207) 
729-3311. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  sen/ice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


LOG-ETHERM  water  chiller,  Model  I.  3  for 
$300  each.  Contact  Martha  A.  Sauer, 
Times  Publishing  Co.,  (813)  893-8466. 


COMPUTER  HARDWARE 


EDITORIAL  SYSTEM— AKI  maxis  with  10 
VDTs,  2  CPUs,  each  with  4  Pertec  disc 
drives,  in  daily  use.  Will  be  available  July 
15.  Phone  Bob  Phillips,  Journal  American, 
PO  Box  310,  Belleview  WA  98009,  (206) 
453-4212. 


MAILROOM 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


COUNT-O-VEYOR  Model  105,  SCR  drive, 
excellent  condition,  new  1976.  $5950. 
Daily  Sentinel,  Le  Mars,  lA  51031.  (712) 
546-7031. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


NEWSPAPER 
AUTOMATION 

Complete  consulting  services  for  analysis, 
specification  and  installation  of  newspa¬ 
per  computer  systems.  Experience  in 
newsroom,  advertising,  business,  compos¬ 
ing  and  communications  systems  in  all  size 
newspapers. 

Automation  Consultants 
PO  Box  905 
Miami  FL  33138  NEWSPRI 

-  supply,  pi 

Circulate  Your  Jobs,  Services,  Talertts  delivered 
to  the  Largest  Newspaper  Audience  Paper  Coi 

in  the  World  with  E&P  Classifieds  10022.  (2 
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DIDDE-GLASER  3  station  newspaper  in¬ 
serter,  Model  320/3.  Price— $16,500.  Ex¬ 
cellent  condition.  Bill  Schneider  &  As¬ 
sociates,  Inc.,  2325  Bluemound  Rd, 
Waukesha  Wl  53186.  (414)  784-0110. 


PRICE  FOR  IMMEDIATE  SALE!  We  need 
space  it  occupies.  Stepper  Paper  Man 
Model  PMIVOFFT,  Serial  #1858,  4  sta¬ 
tions.  A  bargain  at  $3,500.  You  can  re¬ 
cover  that  price  in  several  months  of  oper¬ 
ation.  Call  Verne  Shaull  at  (419)  738-3318 
or  (419)  738-2128. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  Darts. 

f5oRTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


RECONDITIONED  MAILROOM 
EQUIPMENT 

Heavy  duty  Cutler  Hammer  stream  con¬ 
veyor.  Ultra-flex  drive  controllers  available. 
Mark  II  stackers.  257  Sta-hi  stackers.  Call 
(505)  842-1857. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York.  N  Y.  10022 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESSES 


The  Industry’s 

MEETING 
PLACE  .  .  . 

When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-{212)  752-7050 


NEWSPRINT,  prompt  shipment 
Direct  from  mill 
Your  specifications 
Box  33675,  Editor  &  Publisher 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


DIRECTORY  PAPER  BS.  22V2  LB. 
130,0(X)  lbs.  18"  rolls  white  ®  $420  ton, 
80,000  lbs  14"  rolls  canary  @  $440  ton. 
Prices  FOB  Montreal.  Brookman  Paper 
Corp.,  300  E.  54th  St.,  New  York,  N.Y. 
10022  (212)  688-3020. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 
pAeu  cnp 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESEHING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we 
can  enable  you  to  enter  and  edit  text  on  a 
screen,  save  it  on  a  disc  and  set  type  under 
computer  control— no  more  paper  tape. 
Our  system,  based  on  the  popular  TRS-80 
microcomputer,  a  product  of  Radio  Shack, 
gives  large  system  capabilities  at  an  unbe¬ 
lievably  Tow  price.  More  rapid  text  entry, 
and  on-screen  correction  capability  will 
make  your  publication  much  more  profit¬ 
able.  For  price  and  delivery  information 
contact: 

First  Main  Computer  Systems  Inc 
Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas,  Texas  75235 
(214)  634-2860 


COMPSTAR  191-8K  Memory  Serial  No. 
249.  Complete,  ready  to  start  setting  type 
$1500.  Also  large  inventory  191  parts  at 
reasonable  prices.  The  Herald,  Killeen,  TX 
76541.  (817)  634-2125. 


COMPUWRITER  88— Like-new  condition. 
Ready  to  move  at  unbeatable  price.  Type 
included.  Call  B.  Dailey  (201)  865-7050 
after  5  pm. 


COMPUWRITER  II  Jr.  T.G.,  model  #01194, 
serial  #5(X)2  with  six  fonts  for  sale.  Up¬ 
graded  and  in  excellent  condition.  $3OO0. 
Call  Roger  Miles  (617)  746-5555. 


COMPUTAPE  II  with  4  extra  fonts  and 
width  cards,  machine  will  run  60  lines  per 
minute.  Spare  parts  kit.  All  in  good  condi¬ 
tion.  4961  Compugraphic  with  direct  entry 
keyboard.  The  Wilson  Daily  Times,  Wilson 
N(:,  (919)  243-5151. 


EDITWRITER  2750  terminal.  New 
machine,  never  installed.  List  priced  at 
$8450,  will  sell  for  $65(X).  Call  evenings 
(914)  469-2409. 

EDITWRITER  7700  series  with  4  font 
strips.  Also,  Editwriter  1750.  Take  over 
lease.  Call  (213)  931-1256. 

COMPUGRAPHIC  EQUIPMENT— Video¬ 
setter  Universal  $21,000,  spare  parts 
available.  2  Comp  IV  A's,  high  range, 
$5000  each.  3  Autotape  perforators. 
Phone  (206)  453-4212. 

COMPUTWRITER  IV— Excellent  condition. 


low  range.  Available  now— no  down  pay¬ 
ment,  low  monthly  rate.  Call  B.  Dailey 
(201)  865-7050  after  5  pm. 


_ PLATEMAKING _ 

ONE  MANUAL  NAPP  platemaking  system 
complete,  like  new.  Northeast  Storage  and 
Industries,  Inc.,  (213)  257-7557. 


FIVE  UNIT  Fairchild  News  King  with  Color 
King  folder.  Printed  quality  daily  until 
January.  Also  have  all  press-camera,  plate 
equipment.  Located  in  Minnesota.  J.V. 
Brenner,  P.O.  Box  4199,  Napa,  CA  94558. 


(707)  253-7383. 


COTTRELL  V-15A,  3  units,  folder. 

Cottrell  V-15A,  2  units,  folder  (recon¬ 
ditioned). 

News  King,  2  units,  folder(reconditioned). 
Goss  Community,  5  units,  folder. 

ATF  Sheeter  22%"  cut  off. 

Miehle  sheeter  22%"  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  count-o-veyor. 

Stobb  PB-1  stacker/bundler. 

Cottrell  single  V-15A  roll  stand. 

Cottrell  4  position  stacked  roll  stand. 
Cross  perf  for  Cottrell  folder. 

Stepper  5  station  newspaper  collator. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 

4  UNIT  URBANITE,  complete,  2  years  old, 
Suburban  Vz,  V!>  folder  available  im¬ 
mediately.  Modiflex  distortion  camera, 
20x24.  Call  (617)  475-3210. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  ofset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 

TWO  COMPLETE  PLANTS 
2  unit  Goss  Community — grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community— oil  platemaker, 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  (Jr 
Overland  Park  KS  66204 
_ (913)  432-8276 _ 

22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
2IV2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%”  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 

5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22V 
cutoff,  90°  plate  stagger,  40"  diameter 
rolls,  60'  web,  52,000  IPH,  Beach  saddles, 
compression  lock-up,  5  angle  bar  nest,  4 
semi-automatic  and  1  automatic  reel, 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 

COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
(Joss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22V. 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-12()0  Telex  25-4388 
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PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you’re  involved  in  equip¬ 
ment,  products,  services  or 
systems  used  in  new/spaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  hand  at  your 
plant),  we  can  save  you  a 
lot  of  wheeling  and  dealing! 

We’ll  be  in  Atlanta 
June  7-12  for  the 

ANPA/RI 

PRODUCTION 

CONFERENCE 

— newspaperdom’s  most 
impressive  gathering  of 
production  and  systems 
people.  And  we’ll  have  a 
copy  of  our  June  7  issue 
for  every  delegate  at  the 
convention! 

So  be  a  winner!  Let  an  E&P 
Classified  put  forth  a  spec¬ 
ial  sales  effort  on  your  be¬ 
half.  We’ve  been  moving 
equipment  for  years— for 
manufacturers  and  news¬ 
papers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this 
issue  to  schedule  your  ad 
for  presentation  to  the 
ANPA/RI  delegates. 

Rates  &  Info: 

E&P  CLASSIFIEDS 
(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WOOD  250  Color  Flex,  4  Units  with  V2  page 
Folder,  with  Cole  Vx  Folder,  100  H.P. 
Drive 

KING  press  Model  587,  2  Units  (Daily),  V2 
and  Vi  Folder,  Color  King  Folder,  2  posi¬ 
tion  stacked  roll  stand,  30  H.P.  Drive 

HARRIS  V-15-A,  6  Units,  1  Folder,  50  H.P. 
Drive  with  Vi  Folders  JF-7,  1  Folder  30 
H.P.  Drive  with  Vi  Folder  JF-8,  2-3  posi¬ 
tion  roll  stands,  3  Water  Circulators. 

GOSS  SUBURBAN,  4  Units,  Folder,  drive, 
1000  series 

60"  Capco  Rewinder. 

30  X  40  nuArc  flip  top. 

Goss  Duplex  single  width  balloon  former. 

Goss  Duplex  4  position  single  width  roll 
stand. 

Goss  Duplex  single  width  hi-speed  folder 
(40,000  p.h.). 

Clark-Aiken  sheeter. 

Electric  3000  lbs  Pallet  Jack,  battery  (with 
charger). 

AOOO  lb  fork  lift,  propane. 

1966  Hantscho,  4  units,  Vi-V4  folder. 
UNIVERSAL  PRINTING  EQUIPMENT  CO 
PO  Box  455,  Lyndhurst  NJ  07071 
(201)  438-3744 


HARRIS  V  25,  4  or  5  units,  JF  4  Va,  Vi 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

1  Goss  Urbanite  Quarter  Folder. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22V».  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
tor  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


VISIT  US  AT  AN  PA  BOOTH  127 
Harris  V  15A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1967-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  JF4  combination  folder. 

News  King,  4  unit  press,  1972. 

News  King,  4  unit  press,  1965. 

Color  King,  2  unit  press,  remanufactured. 
Goss  Community,  3  unit  press,  1976. 
Goss  SC,  7  unit  press,  1978. 

Goss  SC  VilV*  folder,  cross  perf. 

Goss  Suburban  "1500,"  4  unit  press. 
Urbanite,  4  unit  press,  remanufactured. 
M.E.G.  200  flying  pasters. 

While  at  ANPA,  make  plans  to  inspect  the 
extensive  inventory  of  web  presses  at  our 
plant  and  warehouse  in  Atlanta. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct.  NE 
Atlanta.  Georgia  30329 
(404)  321-3992  Telex  700563 


NOTICE  IS  GIVEN  that  on  Friday.  May  30. 
1980  at  the  hour  of  10  am  (E.D.T.)  on  the 

§  remises  of  Inter-Web  Systems,  2458 
ilver  Star  Rd,  Orlando  FL.  Westinghouse 
Credit  Corporation,  600  Courtland  Street, 
Suite  460,  Orlando.  Florida,  (305)  647- 
5670,  will  offer  the  following  equipment  at 
public  sale  to  wit: 

1-Used  Harris  Cottrell  V15A  3-Unit  Web 
Offset  Press  S/N  15-A-1032-15,  Unit  Nos. 
1263-21,  3664-3,  3664-4  with  various  ac¬ 
cessories  including  one  Folder  V15A  J.F. 
15-1032-15,  Model  1-1;  one  Vx  x  (6  Folder 
Plate  Bender;  one  3  Position  Roll  Stand: 
Extra  Rollers;  A  Chain  Hoist,  15  HP  Main 
Drive  Motor  and  Controls 
The  sale  will  be  at  public  outcry  to  the 
highest  bidder  and  will  be  for  cash  at  the 
time  of  the  sale.  The  sale  is  being  held  to 
raise  the  balance  owing  at  the  time  of  the 
sale.  SELLER  RESERVES  THE  RIGHT  TO 
BID. 

WESTINGHOUSE  CREDIT  CORPORATION 


EQUIPMENT  &  SUPPLIES 


PRESSES 


LETTERPRESS 

Available  May  1981—1956  Scott  double 
width  press,  23’/is",  7  floor  units  (2 
superimposed),  3:2  double  delivery  folder 
setup  for  wraparound.  Includes  2  sets 
manual  and  2  sets  automatic  NAPP  sys¬ 
tems. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


ATF  CHIEF 

Blue  Model.  Il"xl7",  six  years  old,  chain 
delivery  and  spray  attachment.  In  good 
condition  and  working  now  on  daily 
schedule.  Call  or  write:  Tom  Jensen,  Dixie 
Printing,  1418  Main,  Joplin  MO  64801, 
(417)  624-3343. 


DRIVE  MOTOR  taken  off  Goss  Community 
Press.  Fincor  25  HP,  240  volts  (X)  com¬ 
plete  with  control.  Jenison  Printing  Co.,  PO 
Box  237,  Jenison  Ml  49428,  1616)  457- 
1120. 


WANTED  TO  BUY 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


ACADEMIC 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require:  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  three  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor’s  degree:  and  experience 
in  supenision  and/or  coordinating  a  cam¬ 
pus  newspaper  ad  staff  is  preferred.  This 
is  a  permanent  position  on  a  12-month 
basis  (without  academic  rank)  and  not 
under  (or  in)  the  WSU  Communications 
Department.  Salary  minimum:  $16,500, 
negotiable  and  competitive  based  on  ex¬ 
perience  and  qualifications.  Position  to 
start  August  15,  1980  (or  earlier).  WSU  is 
an  equal  Opportunity/Affirmative  Action 
Employer.  We  encourage  minority,  women, 
handicapped,  Vietnam-era  and  disabled 
veterans  and/or  aged  persons  to  apply  and 
identify  themselves  as  such  in  their  appli¬ 
cations.  Contact  Wes  Calvert,  General 
Manager.  WSU  Student  Publications.  P.O. 
Box  2008  C.S.,  Pullman,  WA  99163  (509) 
335-4573. 


FACULTY  POSITION  for  1980-81 
academic  year  beginning  August  16,  1980. 
Teach  mainly  in  news-^itorial  sequence. 
Several  years  recent  media  experience. 
Masters  preferred.  Write  Search  Commit¬ 
tee.  Journalism  Department,  University  of 
North  Dakota.  Grand  Forks  ND  58202. 
Deadline  June  15.  Equal  Opportunity 
Employer. 


INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  to  teach  introductory  and  advanced 
advertising  and  public  relations  courses: 
may  also  be  assigned  to  teach  a  news  lab 
or  similar  skills  course.  Masters  dMree  re¬ 
quired;  doctoral  degree  preferred.  Three  to 
5  years  professional  experience  and 
college-level  teaching  highly  desirable 
qualifications.  Salary  commensurate  with 
education  and  experience:  10-month  ap¬ 
pointment.  Apply  by  sending  resume, 
names  and  addresses  of  three  references 
to  Dr.  Marian  D.  Nelson.  Chairman.  Jour¬ 
nalism  and  Advertising,  Oklahoma  State 
University.  Stillwater  (JK  74074.  Applica¬ 
tion  deadline  is  July  15,  1980,  or  until 
adequate  pool  of  qualified  applicants  is 
received.  Job  begins  September  1,  1980. 
Oklahoma  State  University  is  an  equal  op¬ 
portunity  employer/ethnic  minorities  arid 
women  candidates  are  urged  to  identify 
themselves  in  the  application. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  coixlition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


EDS-IDAB  573  programmable  keyboardfor 
counter  stacker. 

Box  34444,  Editor  &  Publisher 


GOSS  MARK  I  or  II  press  units  with  2H4" 
cut  off. 

Box  34445,  Editor  &  Publisher 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 


ACADEMIC 


NEWS-EDITORIAL  Academic  Staff  Open¬ 
ing.  1980-81  academic  year.  Non-tenure 
track  but  renewable  each  year.  M.A.  re¬ 
quired,  Ph.D  preferred.  Minimum  three 
years  professional  news  experierKe.  Past 
teaching  helpful.  Person  would  teach 
classes  in  newswriting,  reporting,  editing 
within  ACEJ  accredited  sequence.  Salary 
commensurate  with  experience.  Applica¬ 
tion  deadline  June  15,  1980.  Send  letter, 
resume,  official  transcripts  and  letters  of 
recommendation  to  E.C.  Karwand,  Chair¬ 
man,  Department  of  Journalism,  Univer¬ 
sity  of  Wisconsin.  Eau  Claire  Wl  54701.  An 
equal  opportunity  employer. 


WEST  GEORGIA  COLLEGE  has  an  opening 
for  Assistant  Professor  of  Mass  Communi¬ 
cations.  MA  or  PhD,  to  teach  radio  and  tv 
production.  Position  begins  September 
1980.  Salary  $13,000-15,750.  Send  re¬ 
sume  to  Dr.  Chester  Gibson.  Speech  and 
Mass  Communications,  West  Georgia  Col¬ 
lege.  (larrollton  GA  30118. 


DIRECTOR  STUDENT  MEDIA 
Total  administrative  responsibilities  for 
student  newspaper,  yearbook,  FM-station 
and  quarterly  magazine.  Supervision  of  6 
full  time  employees  and  an  operating 
budget  of  $385,000.  Masters  degree  in 
journalism  or  business  administration,  or 
equivalent  experience.  Position  available 
August  15.  1980.  Salary  range  $13,061- 
18,514.  Application  deadline,  June  16. 
Send  resume  to,  Marsha  Dunkin,  Dean  of 
Student  Affairs,  University  of  South 
Carolina,  Columbia  SC  29208.  Equal  op¬ 
portunity,  affirmative  action  employer. 


BOWLING  GREEN  STATE  UNIVERSITY  is 
seeking  a  one-to-two  year  term  faculty 
member  to  teach  editing,  reporting  and 
other  courses  according  to  individual  pre¬ 
ferences  br  specialties.  Newsroom  man¬ 
agement  experience. preferred.  Contact: 
Dr.  Ray  Laakaniemi,  Assistant  Director, 
School  of  Journalism.  Bowling  Green  State 
University,  Bowling  (ireen  OH  43403.  Ap¬ 
plication  deadline  is  June  10.  Equal  Op¬ 
portunity  Employer. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  co  Editor  &  Publisher.  575  Lexington 
Ave  .  New  York.  N  Y.  10022 
Please  be  selechve  in  the  number  of  clips 
submitted  in  response  to  an  ad  Include  only 
matenal  which  can  be  forwarded  in  a  large 
manila  envelope  _ 


Help  Wanted  .  .  . 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ADVERTISING 

CIRCULATION 

CIRCULATION 

WESTFIELD  STATE  COLLEGE;  Full-time 
faculty  position  anticipated:  (one  year/ 
temporary)  beginning  September  1980  to 
teach  courses  in  English  Composition, 
Journalism,  Introduction  to  Literature. 
Qualifications:  M.A.,  journalism/commun¬ 
ications  experience,  and  college  teaching 
experience  required.  PhD  preferred.  Sal¬ 
ary:  Based  on  degrees  and  experience. 
(Salary  range  for  Instructor  and  Assistant 
Professor:  $11,200  to  $22,755).  Send  let¬ 
ter  of  application,  recent  references  and 
transcripts  by  May  30,  1980  to:  Personnel 
Office.  Westfield  State  College,  Westfield. 
MA  01085.  Westfield  State  Allege  is  an 
affirmative  actionTequal  opportunity 
employer. 

TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and/or 
related  professional  courses.  Good  profes- 

POSITION  OPEN — Advertising  executive 
for  daily  newspaper  in  Zone  2.  Send  re¬ 
sume  and  other  necessary  information  to 

Box  34499,  Editor  &  Publisher. 

MANAGER  for  Zone  5  hard  news  weekly 
;roup,  dominant  in  market.  Good  package, 
ipportunity  for  “shirt  sleeve”  circulator  ef- 
ective  with  staff,  kids  and  promotion  yet 
not  locked  into  traditional  thinking.  We’ll 
tonsider  second  in  command  ready  to 
move  up.  Growth  market,  growth  pub- 
isher.  Resume  to  Box  34502,  Editor  & 
Publisher, 

CIRCULATION  TRAINER 

We  recognize  the  importance  of  com¬ 
prehensive  training  in  the  Circulation  De¬ 
partment  and  are  seeking  that  certain  in¬ 
dividual  who  has  the  ability  to  do  just  that. 
This  new  position  in  the  Circulation  De¬ 
partment  offers  an  exciting  opportunity  for 
a  person  to  be  responsible  for  establishing 
training  policies,  materials  and  programs 

CREATIVE  SERVICES  DIRECTOR 
Challenging  Zone  3  position  requiring 
management  experience.  Would  provide 
direction  for  photography,  graphics, 
multi-media  and  research  sections  in  addi¬ 
tion  to  heavy  involvement  in  special  proj¬ 
ects.  Background  in  advertising  design 
and  production  preferred.  Salary  in  $20s. 

Box  34243,  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER 
28,000  Central  Texas  daily  needs  experi- 
Bnced  small  daily  circulation  manager  or 
3n  experienced  district  supenrisor  ready  to 
assume  added  responsibility  and  No.  2  po¬ 
sition  in  a  growing  market.  New  plant,  ex- 
:ellent  benefits,  salary  dependent  on  ex¬ 
perience.  Send  complete  resume  to  Law- 
ion  Grant,  Assistant  Publisher,  Temple 
)aily  Telegram,  Temple  TX  76501. 

in  areas  such  as  Customer  Service,  Carrier 
Relations  and  District  Manager  training. 

The  person  we  choose  will  be  a  motivator, 
articulate,  have  a  working  knowledge  of 
the  newspaper  industry  and  be  able  to 

RETAIL  ADVERTISING  SALES 
Challenging  opportunity  for  one  of  New 
Jersey's  largest  and  fastest  growing  news¬ 
papers.  Salary  (commensurate  with  ex¬ 
perience)  plus  commission,  expenses  and 
attractive  benefit  package.  Car  required. 

communicate  with  all  levels  of  circulation 
management.  We  offer  a  benefit  package 
competitive  with  any  in  the  newspaper  in¬ 
dustry,  advancement  opportunity  and  ex¬ 
cellent  working  conditions. 

It  you  are  interested  in  a  career,  not  just  a 
job,  send  a  complete  resume,  or  contact; 

Michael  J.  Murray 

Circulation  Department 

THE  DES  MOINES  REGISTER  &  TRIBUNE 
715  Locust 

Des  Moines,  Iowa  50304 

sional  experience  plus  PhD.  Salary  com¬ 
mensurate  with  experience.  Contact  De¬ 
partment  of  Journalism,  Baylor  University, 
Waco  TX  76703.  An  equal  opportunity 
employer. 

ADMINISTRATIVE 

CORPORATE  FINANCIAL  OFFICER  for  pri¬ 
vately  owned  multi-media  company  head¬ 
quartered  in  Savannah,  Georgia.  Report  to 
CEO/owner. 

Duties: 

•  Overall  administration  of  all  accounting 

For  interview  appointment  send  complete 
resume  with  references  to  Box  34241 , 
Editor  &  Publisher. 

:iRCULATION  DIRECTOR— National  boat- 
ng  news  publication  needs  experienced 
Jirector  to  promote  and  deliver  subscrip- 
ions  and  newsstand  circulation.  Must  be 
strong  on  computer.  Write,  do  not  call, 
ack  T urner.  Soundings,  Essex  CT  06426. 

SALES  REPRESENTATIVE  needed  for  top 
newspaper  syndicate.  Must  be  strong  in 

34361,  Editor  S  Publisher. 

COMPUTER  TECHNOLOGY 

COMPUTER  TECHNOLOGY 

ADVERTISING  SALESPERSONS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  perma¬ 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op- 
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•  Evaluation  of  investment  opportunities. 

•  Direct  tax  planning  strategy. 

Desirable  qualifications: 

•  CPA 

•  Ten  years  media  or  industrial  experience. 
Send  resume  and  salary  requirements  to 
Charles  H.  Morris,  President,  Morris 
Newspaper  Corp.,  Box  8167,  Savannah  GA 
31412.  All  replies  strictly  confidential. 

BUSINESS  MANAGER 

Outstanding  opportunity  to  provide  busi¬ 
ness  and  financial  leadership  skills.  Areas 
to  include  advertising,  circulation,  pur- 

portunities  for  qualified  personnel.  Appli¬ 
cations  must  include  complete  resume 
and  references.  Send  to  Robert  W  Conroy, 
Publisher,  Valley  Independent,  Eastgate 

19,  Monessen  PA  15()62. 

LOOK  UP  TO 

1 

ADVERTISING  SALES 
Experienced  ad  sales  representative 
needed  for  a  top  quality  daily.  We  prefer  an 
individual  who  has  the  empathy,  growth 
potential,  ambition,  and  perserverance  to 
successfully  build  linage  with  new  and 
existing  accounts.  Excellent  salary  and  full 
benefits  package.  Call  Tom  Kamerer,  Tele¬ 
graph-Herald,  Dubuque  lA  at  (319)  588- 
5710.  An  equal  opportunity  employer. 

LOGICON 

WHEN  LOOKING 
FOR  EMPLOYMENT! 

1 

ing.  B.S,  Business  Administration  or  re¬ 
lated  degree.  Minimum  5  years  business 
experience.  Above  average  writing  ability, 
communication  skills  a  must.  We  offer 
challenging  work,  opportunity  for  ad¬ 
vancement,  and  an  attractive  location. 
Please  send  resume  and  salary  require¬ 
ments  to  P.O.  Box  1730,  Springfield  MA 
01101, 

DISPLAY  ADVERTISING  MANAGER  for 
45, OCX)  morning  and  evening  combination 
daily  in  Zone  4.  Manage  daily  operation  of 
display  department  and  supervise  16 
employees.  Excellent  sala^  and  fringe 
benefits  plus  M60  program.  Solid  advertis¬ 
ing  background  required.  Send  complete 
resume  and  salary  requirements  to  Box 
34414,  Editor  &  Publisher. 

Investigate  the  outstancJing  oppor¬ 
tunities  now  available  for  experienceij 
professional-technical  personnel  with 
one  of  the  nation’s  leaders  in  the  field  of 

EXPERIENCED  husband-wife  combination 
to  operate  small  weekly  with  office 
supplies  in  central  states.  Conservative 
politically,  good  in  public  relations.  Good 
pay,  bonus,  insurance.  Box  34305,  Editor 
&  Publisher. 

text  processing  systems. 

AD  SALES 

Ready  for  a  new  challenge?  Leading  New 
England  metro  has  immediate  opening  for 
experienced  repwho  has  sold  financial  and 
industrial  markets.  Must  have  successful 
track  record  in  selling  to  banks,  insurance 
companies,  stock  bribers  and  other  indus¬ 
trial  accounts.  Newly  expanded  product 
plus  professional  sales  support  offers  ex¬ 
cellent  opportunity  for  top  producer.  Po¬ 
tential  for  advancement  good.  Send  re¬ 
sume  to  Box  34421,  Editor  &  Publisher.  All 
replies  confidential.  Equal  opportunity 
employer. 

If  your  background  in  the  publishing  in¬ 
dustry  includes  systems  application,  proj- 

THE  IOWA  PRESS  ASSOCIATION,  41  daily 
and  344  weekly  members,  is  seeking  re¬ 
placement  for  Its  managing  director,  first 
change  in  43  years.  Solid  community 
newspaper  background  desirable,  not  es¬ 
sential,  Usual  trade  association  duties,  in¬ 
cluding  ad  sales,  meetings,  seminars,  pub¬ 
lications,  government  contacts.  Send 
complete  resume,  listing  all  positions  held, 
dates,  salary  history  and  requirements,  re¬ 
ferences.  Hope  to  fill  position  by  Fall. 
Write  IPA  “Search",  511  Shops  Bldg.,  Des 
Moines  lA  50309, 

eui  iiicmciyeifierii,  uuriipuier  lecnnoiogy,  ■ 
text  processing,  find  out  how  you  may  1 
move  up  to  a  better  position  with  a  com-  1 
pany  that  is  also  on  the  move.  1 

Do  you  have  the  expertise  to  fill  any  of  1 

ADVERTISING  DIRECTOR  for  5-day  estab¬ 
lished,  unopposed,  small  (40(X)  circula¬ 
tion)  daily  in  town  of  9000  in  Zone  6.  Man¬ 
age  staff  of  3.  We  have  our  own  com¬ 
puterized  TMC  shopper.  Paper  grossing  $1 
million.  Salary,  commission,  bonus, 
fringes.  Experienced,  aggressive  ad  person 
can  move  up  in  good  market.  Write  Box 
34418,  Editor  &  Publisher. 

1  •  HARDWARE  DESIGN  ENGINEER 

CONTROLLER— Good  opportunity  with 
growth  firm.  Publishing  or  media  back¬ 
ground  helpful.  Broad  base  financial  and 
management  responsibility.  Resume,  sal¬ 
ary  requirements  to  Box  34501,  Editor  & 
Publisher, 

•  SOFTWARE  SYSTEMS  DESIGNERS 

•  PROGRAM  MANAGERS 

•  PRODUCT  LINE  MANAGERS 

•  APPLICATIONS  SPECIALISTS 

ADVERTISING 

FLORIDA  LIFESTYLE  and  part  ownership 
available  to  person  qualified  as  advertising 
manager  and  assistant  publisher  of  lead¬ 
ing  golf  industry  weekly.  Mr.  Stine,  Florida 
Golfweek,  PO  Box  1458,  Winter  Haven  FL 
33880.  (813)  294-5511. 

/ADVERTISING  SALES — Prestigious  na¬ 
tional  publication  is  adding  to  its  existing 
sales  force,  reps  with  experience  dealing 
with  an  affluent  clientele.  Highest  com¬ 
missions  paid.  Send  resume  with  existing 
accounts  to  Mr  Conner,  PO  Box  720317, 
Atlanta  GA  30328, 

M  yuu  re  luoKing  lowara  a  posnion  wiin  ■ 
growth  and  creative  impact,  drop  by  AN  PA  1 

CIRCULATION 

Smith,  Personnel  Administrator. 

1 

CIRCULATION  MANAGER  wanted  for 

1 

ADVERTISING  DIRECTOR  for  northern 
California  weekly  shopper,  over  $1  million 
gross.  If  you’re  strong  on  special  promo¬ 
tions,  have  knowledge  of  classified,  can 
motivate  a  staff  of  10  and  are  looking  for 
$20,000  plus,  reply  today.  Box  34128, 
Editor  &  Publisher. 

seven  day  week  publication  for  30,000 
plus  distribution,  located  in  northwest 
Florida.  Send  resume  with  salary  require¬ 
ments  to  Box  34524,  Editor  &  Publisher. 

■ 

LOGICOIN^-INTERCOMP 

1 

CIRCULATION  SUPERVISORS— Applica¬ 
tions  are  being  accepted  on  a  southwest¬ 
ern  Pennsylvania  PM  daily  for  permanent 
Msitions  resulting  from  a  labor  dispute. 
Excellent  wages,  fringe  benefits,  working 
conditions  and  advancement  oppor¬ 
tunities  for  qualified  personnel.  Applica¬ 
tions  must  include  complete  resume  and 
references.  Send  to  Robert  W  Conroy,  Pub¬ 
lisher,  Valley  Independent,  Eastgate  19, 
Monessen  PA  15062. 

24225  Gamier  St.,  Torrance,  CA  90505 
f21 31  325-6060 

1 

ADVERTISING  SALES  REPRESENTATIVE 
needed  by  growing  southwestern 
Louisiana  Ib.OOo  daily.  Salary,  commis¬ 
sion  and  auto  allowance.  Send  resume  and 
salary  history  to  Willie  Pitre,  Daily  World, 
PO  Sox  1179,  Opelousas  LA  70570  or  call 
(318)  942-4971. 

1 

1 
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An  equal  opportunity  employer 
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CIRCULATION 


MIDWEST  6-day  newspaper  with  35,000 
circulation  offers  excellent  opportunity  for 
experienced  circulation  manager.  Person 
we’re  looking  for  may  now  be  circulator  for 
a  smaller  daily  or  the  assistant  on  a  larger 
daily.  The  area  offers  great  growth  poten¬ 
tial.  Excellent  salaiy  and  fringe  benefits. 
Send  resume  to  Box  34512,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
Evening  PM  Daily-Sunday  offers  an  excel¬ 
lent  opportunity  for  experienced  Sales 
Manager.  Newly  created  position  that  will 
supervise  sales  and  telephone  sales.  Must 
be  aggressive  and  capable  of  motivating 
sales  staff.  $17,000  salary  plus  bonus  and 
company  car.  Zone  2.  Send  resume  to  Box 
34500,  Editor  &  Publisher. 


MIDWEST  OPPORTUNITY— Midwest  uni¬ 
versity  ci^  offers  an  excellent  opportunity 
for  experienced  circulation  manager.  Fine 
editorial  and  advertising  product  to  sup¬ 
port  an  imaginative,  amressive  promotion 
program.  Give  full  details  in  resume  to  Box 
34478,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MOVE  AHEAD! 

CLASSIFIED  ADVERTISING  MANAGER  for 
major  Zone  2  daily.  Self  and  personnel 
motivator,  effective  and  efficient  adminis¬ 
trator,  strong  on  leadership  with  success¬ 
ful  sales  record.  The  person  we  seek  may 
bethe  manager  or  the  assistant  now.  If  you 
have  the  fiber  ...  we  can  suit  you  just 
fine.  Starting  salary,  $20,000  plus.  Ex¬ 
penses,  bonus,  and  attractive  benefits. 
For  intenriew  appointment,  send  resume  to 
Box  34422,  Editor  &  Publisher. 


CLASSIFIED  MANAGER— We're  a  medium 
size  Zone  3  daily  looking  for  an  ambitious 
hungry  individual  with  3-5  years  experi¬ 
ence  in  classified  or  retail  sales.  Outstand¬ 
ing  opportunity  for  advancement  with 
communiW  newspaper  group.  Box  34447, 
Editor  &  Publisher. 


DATA  PROCESSING  MANAGER  for  fast 
growing  daily  on  the  west  coast  of  Florida. 
Responsibility  for  developing  total  de¬ 
partment  with  Hewlett  Packard  3000/33 
equipment,  to  include  a  circulation  infor¬ 
mation  system  and  total  business  applica¬ 
tions.  Excellent  opportunity  with  this 
group-owned  newspaper;  excellent  bene¬ 
fits;  salary  commensurate  with  experi¬ 
ence.  Box  34451,  Editor  &  Publisher. 


HELP  WANTED 


REPORTER/EDITOR:  Take  charge,  aggres¬ 
sive  reporter  based  in  Los  Angeles  sought 
by  national  weekly  business  publication  to 
cover  West  Coast  market.  News,  feature 
and  fashion  experience  needed.  Send 
clips,  resume  and  salary  requirements. 
Box  34400,  Editor  &  Publisher. 


INVESTIGATIVE 

REPORTER 

Someone  stole  my  Three  Mile  Island  re¬ 
porter.  Immediate  opening  for  hard-nosed 
digger  with  clips  to  prove  instincts.  Can't 
promise  another  TMl  but  try  Pennsylvania 
politics.  $275  per  week,  rare  opportunity 
to  advance.  Prefer  2  years  experience. 
Clips,  resume  and  references  to:  Richard 
C.  Halverson,  The  Guide,  2023  N  Second 
St,  Harrisburg  PA  17102. 


BUSINESS  REPORTER — San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
paper  in  the  Caribbean.  Spanish-bilingual. 
Resume  with  clippings  tO: 

Publisher,  Caribbean  Business 
P.O.  Box  6253,  Loiza  Station 
Santurce,  Puerto  Rico  00914  _ 


FAST,  SKILLED  WRITER  for  prize-winning 
twice  weekly.  Best  for  pro  tired  of  daily 
hassle  who  wants  to  live  in  finest  environ¬ 
ment  in  California  and  write  well.  $250 
week.  Box  34429,  Editor  &  Publisher. 


SMALL  ALASKAN  DAILY  has  opening  for 
editor.  Must  be  able  to  manage  small  staff 
and  show  good  news  Judgment,  layout  and 
writing  skills.  Send  resume,  clips  and  ref¬ 
erences  to  Box  34454,  Editor  &  Publisher. 


BRIGHT,  QUICK  local  news  specialist  as 
street  reporter  for  CBS-TV  affiliate  in 
Mid-South,  you  provide  the  strong  news¬ 
paper  reporting  background,  we'll  provide 
the  technical  instruction.  Immediate  open¬ 
ing.  Box  34572,  Editor  &  Publisher. 


HELP  WANTED 


EDITOR 

We  are  a  progressive,  independent,  13,000 
afternoon  daily  in  an  attractive  stable 
community.  Looking  for  an  editor  who  is 
versatile,  industrious,  can  lead  highly 
competent  staff  and  willing  to  train  oc¬ 
casional  newcomer.  OCR  and  VDT.  Send 
resumes,  references,  requirements  to 
William  Huffman,  Publisher,  Daily  Tribune, 
Wisconsin  Rapids,  Wl  54494. 


FEATURE  WRITER  NEEDED  by  growing, 
dynamic  Zone  5  weekly.  Should  have  at 
least  2  years  on  the  Job  experience  and 
proven  ability  to  create  feature  material 
and  handle  general  assignment  reporting. 
Knowledge  of  photography,  darkroom 
techniques  and  layout  important.  Please 
send  resume  and  clips  along  with  salary 
requirement  to  Box  34466,  Editor  & 


WANTED:  Editor  for  weekly.  Must  be  cost 
conscious  as  well  as  business  oriented, 
have  the  ability  to  lay  out  pages,  meet 
deadlines  and  fit  into  a  fast  growing  com¬ 
munity.  Send  resume  including  experi¬ 
ence,  salary,  history  and  references  to  Box 
33788,  Editor  &  Publisher. 


WRITERS/REPORTERS 

Zone  2  daily  seeking  to  fill  3  positions:  Fea¬ 
ture  writer  for  feature  section,  reporter  for 
4-reporter  bureau  in  small  outlying  city 
and  reporter  to  cover  county  courts.  We’re 
60  miles  from  New  York  City  with  70,000 
circulation  and  a  growing  and  improving 
staff  giving  us  a  growing  and  improving 
reputation.  We’re  looking  for  experienced 
people  who  are  versatile  and  enterprising. 
Write  Box  34413,  Editor  &  Publisher. 


SOUTH  TEXAS  25,000  circulation  AM 
paper  needs  a  city  editor  well  versed  in  all 
phases  of  newsroom  operation.  Converting 
to  VDT  in  the  near  future.  Five  day,  40- 
hour  week.  Box  34406,  Editor  &  Publisher. 


SENIOR  EDITOR 

Trade  Journal  for  marine  oil  and  gas  needs 
editor  with  management  and  writing  skills. 
Must  attend  industry  meetings,  solicit 
technical  manuscripts.  Judge  news  value 
of  engineering  subjects,  arrange  for  art 
work  and  edit  copy  for  international  audi¬ 
ence.  Has  to  work  with  existing  staff  and 
have  capability  to  assume  some  staff  re¬ 
sponsibility.  Houston  location.  Send  re¬ 
sume  and  short  cover  letter  with  duplicate 
writing  samples  to  Box  34405,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR,  experience  in  chart 
areas,  3,  4  or  6  preferred,  for  30,000  PM 
and  70,000  Sunday  in  economically  stable 
community.  Challenging  position  with  high 
quality  staff,  excellent  salary  based  on  ex¬ 
perience  and  wide  range  of  benefits.  Box 
34404,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  24,  1980 


COPY  EDITORS 
FLORIDA 

The  Ft  Lauderdale  News  &  Sun  Sentinel, 
one  of  the  South’s  most  progressive  and 
dynamic  newspaper  companies  has  posi¬ 
tions  available  for  experienced  copy 
editors.  Successful  candidate  must  have  a 
minimum  of  3  years  daily  experience  with  a 
strong  editing,  headline  writing  and  layout 
background.  AM/PM  shifts.  Salary  com¬ 
mensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  re¬ 
quirements  and  references  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr  East 
Ft  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


SPORTS  EDITOR 
Southeast  Florida 

One  of  the  South’s  fastest  growing  AM 
newspapers  has  a  challenging  opportunity 
for  a  strong  inside  manager.  Respon¬ 
sibilities  will  include  the  daily  management 
of  a  12  member  sports  staff,  the  aggres¬ 
sive  pursuit  of  the  news  in  a  highly  com¬ 
petitive  market  and  the  development  and 
motivation  of  the  staff.  Successful  candi¬ 
date  will  have  a  minimum  of  5  years  daily 
newspaper  experience,  including  man¬ 
agement  responsibilities  and  extensive 
background  in  layout  and  editing.  This  is 
the  No.  1  sports  position,  writing  is  not 
required.  Salary  commensurate  with  ex¬ 
perience  and  excellent  fringe  benefit 
package.  Please  respond  detailing 
employment  history,  salary  requirements 
and  references  to  Box  34533,  Editor  & 
Publisher. 


CAN  YOU  BE  No.  1  slot  and  No.  2  layout 
editor  for  Eastern  PM?  Overnight  work. 
Minimum  5  years  desk  experience.  Re¬ 
sume,  references,  salary  requirements  to 
Box  34569,  Editor  &  Publisher. 


REPORTERS/PHOTOGRAPHERS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  perma¬ 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op¬ 
portunities  for  qualified  personnel.  Ap¬ 
plications  must  include  complete  resume 
and  references.  Send  to  Robert  W.  Con¬ 
roy,  Publisher,  Valley  Independent,  East- 
gate  19,  Monessen  PA  15062. 


HARD-WORKING,  growth-oriented  editor 
needed  by  AM  daily.  Zone  5.  13,500  paid 
circulation  has  climbed  10%  in  last  six 
months  against  chain-owned,  PM  daily 
four  times  our  size.  Fresh  ideas  in  news, 
features  and  organization  a  must  to  con¬ 
tinue  gains.  Salary  negotiable.  Resume  to 
Box  34323,  Editor  &  Publisher. 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
journalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 


HELP  WANTED 


SPORTSWRITER— Aggressive,  award  win¬ 
ning  iO.OOO  daily  wants  a  super  writer. 
Features,  columns  and  game  stories— 
oreps  to  pro  football,  basketball  and 
baseball.  Must  have  slot/desk  experience 
or  willing  to  learn.  Excellent  salary  and 
fringes.  Send  non-returnable  clips  to 
George  Althoff,  Sports  Editor,  The  Journal 
Times,  212  4th  St,  Racine  Wl  53403. 


LAYOUT 

We  are  searching  for  a  copy  editor  skilled 
in  page  design— someone  who  can  work 
with  our  graphics  editor  and  artists  to  pro¬ 
duce  feature  pages  with  visual  impact  and 
compelling  headlines.  As  a  part  of  our  17 
member  features  department  you  would 
play  a  key  role  in  producing  6  heavily  read 
sections  a  week.  We’re  a  PM,  Zone  5,  offer¬ 
ing  top  scale  and  weekends  off.  Send  re¬ 
sume,  complete  with  salary  history  and  a 
dozen  sample  tearsheets  to  Box  34420, 
Editor  &  Publisher. 


EDITOR-IN-CHIEF  for  50,000-plus  Mid¬ 
west  weekly  Catholic  diocesan  newspaper. 
Begins  September  1.  Send  resume,  clips 
to  Catholic  Telegraph,  Advisory  Board 
Chairman,  Lawrence  Long,  4310  Walton 
Court,  Middletown  OH  45042. 


EDITOR-HEALTH  MAGAZINE 

National  publishing  company  launching 
new  health  magazine.  Editorial  will  consist 
of  articles  on  now  to  enjoy  better  health 
through  diet,  exercise  and  preventive 
measures.  The  proper  applicant  must  be 
well  versed  in  health  matters,  be  able  to 
write  on  the  subject,  and  be  able  to  obtain 
articles  and  package  this  health  magazine. 
Box  34521,  Editor  &  Publisher. 


WE  NEED  an  assistant  editor  for  our  top 
notch  feature  section.  Job  requires  an  in¬ 
novative  thinker  with  a  strong  background 
in  graphics.  Editing  skills,  creativity, 
energy  and  efficiency  all  musts.  Excellent 
opportunity  for  proressional  growth  and 
advancement  on  our  96,000  PM  in  Zone  3. 
Salary  commensurate  with  experience. 
Send  tearsheets  and  resume  to  Box 
34565,  Editor  &  Publisher. 


MANAGING  EDITOR 

Veteran  managing  editor  needed  im¬ 
mediately  for  established  rapidly  expand¬ 
ing  national  trade  magazine.  Requires  10 
years  experience  in  trade  publications 
field  with  knowledge  of  news  and  photog¬ 
raphy,  ability  to  work  with  promotion  and 
advertising  departments,  manage  editorial 
staff  and  write  editorials,  oversee  produc¬ 
tion  department,  hit  deadlines  and  have 
excellent  editing  skills.  Unlimited  oppor¬ 
tunity  for  sharp  person  who  has  abiliW  to 
work  well  with  others.  Minimum  $25,0X 
to  start  plus  benefits.  Should  be  willing  to 
move  in  several  months  to  beautiful  mid- 
Atlantic  state  area  where  company  is  ex¬ 
panding.  Box  34550,  Editor  &  Publisher. 


COPY-> 
EDITOR 

Have  you  been  a  reporter? 
Can  you  edit  copy  quickly 
and  accurately  under  pres¬ 
surized  deadline  conditions? 
Can  you  write  headlines  with 
pizzazz? 

If  you  fit  these  conditions, 
we'd  be  interested  in  talking 
to  you  about  joining  our  staff 
as  a  Copy  Editor. 

Start  at  $25,000  Or  Up 

(D*p9nding  Upon  {xporionco) 

Full  fienefif  Program 
Major  East  Coast  Daily 

Send  resume  including  salary  history. 
In  confidence,  tO: 

BOX  MB  98 

12th  Floor,  360  Lexington  Av 
New  York,  NY  10017 

L  An  6qual  Opportunity  Employer  M/F 


i 


MIAMI 

BUSINESS 

EDITOR 

NEEDED 

We  are  starting  Miami  Business 
Journal  shortly  and  are  now  inter¬ 
viewing  for  the  position  of  Editor. 
The  person  in  this  job  needs  to  be 
an  experienced  business  writer, 
have  a  good  working  knowledge  of 
business  and  economics  and  be  an 
experienced  manager  of  people. 
You  should  also  have  a  strong 
desire  to  help  launch  and  guide  a 
new  periodical.  This  weekly  busi¬ 
ness  newspaper  is  being  published 
by  the  same  company  that  now  has 
similar  papers  in  Atlemta.  Houston. 
Dallas.  Ltts  Angeles.  San  Franciscit. 
Seattle  and  San  Diego.  This  is  a 
major  career  appointment  for  the 
qualified  editor.  You  may  send 
resumes  in  confidence  to  Cordovan  | 
Recruiting.  5314  Single  Road. 
Houston  TX  77092.  or  call  jay 
Hagins.  Mike  W  eingart  or  Bc»b  Gray  I 
I  at  (713)  688-8811.  I 


EDITORIAL 

WRITER/COLUMNIST 

The  Minneapolis  Star,  publish¬ 
ing  the  most  innovative  opinion 
pages  in  the  nation,  will  have 
an  opening  September  15  for 
an  experienced,  issues-oriented 
writer  of  editorials  and  columns 
on  the  environment,  energy 
and  K-12  education.  Long  re¬ 
spected  for  its  Independent 
editorial  leadership.  The  Star 
has  made  its  opinion  pages  a 
true  community  forum  by  es¬ 
tablishing  a  board  of  35  local 
contributors,  and  by  expand¬ 
ing  space  for  guest  columns 
and  letters.  The  existing  staff 
includes  5  writers,  all  of  whom 
sign  their  work,  and  a  staff 
cartoonist.  If  you  are  a  produc¬ 
tive  self-starter  and  want  to 
participate  in  these  exciting 
changes,  enjoy  excellent  pay 
and  fringe  benefits  and  live  in 
one  of  the  most  attractive  areas 
of  the  country,  send  clips  and 
resume  to:  Robert  L.  Girouard. 
Opinion  Editor,  Minneapolis 
Star,  425  Portland  Av,  Minne¬ 
apolis  MN  55488.  No  calls, 
please.  The  Star  is  an  equal 
opportunity  employer. 


HELP  WANTED 


COPY  EDITOR 

If  you  have  two  years  copy  desk  experience 
on  a  daily  newspaper  and  have  exceptional 
editing  and  layout  skills  we  would  like  to 
have  you  join  our  award  winning  staff  as  a 
copy  editor.  We  are  a  medium  sized  dally 
In  pacific  Northwest  and  have  won  a 
reputation  for  graphic  and  reporting  ex¬ 
cellence.  Salary  to  $358  weekly  depending 
on  experience.  VDT  experience  a  plus. 
Excellent  benefits.  Send  resume  and  work 
samples  to  Kay  Cause,  Personnel  Manager, 
Yakima  Herald  Republic,  PO  Box  9668, 
Yakima  WA  98909.  We  are  an  Equal  Op¬ 
portunity  Employer. 


BUREAU  CHIEF  FOR  MONTANA 
Energetic,  experienced  journalist  to  head 
2-3  person  news  team  covering  state  gov¬ 
ernment  for  the  Lee  Newspapers  of  Mon¬ 
tana  (Billings,  Missoula,  Butte  and 
Helena). 

Attractive  Rocky  Mountain  location,  edit¬ 
ing  level  salary. 

Clips  should  demonstrate  the  ability  to  in¬ 
vestigate  thoroughly,  to  write  about  legis¬ 
lative  affairs  without  boring  readers  and  to 
relate  government  to  people's  lives. 

The  job  includes  story  assignment  and 
editing.  State  capital  experience  would  be 
a  plus.  Write  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103. 
An  equal  opportunity  employer  M/F. 


REPORTER  for  25,000  AM  daily.  Must 
have  municipal  government  reporting  ex¬ 
perience.  Send  resume  and  clips  to  Robert 
Hesse,  The  Courier,  701  W  Sandusky  St, 
Findlay  OH  45M0. 


BUSINESS  WRITERS 
Florida 

The  Ft  Lauderdale  News/Sun  Sentinel  has 
immediate  openings  for  experienced  busi¬ 
ness  writers.  A  minimum  of  3  years  experi¬ 
ence  on  daily  required,  one  year  in  busi¬ 
ness  area.  Please  respond  detailing 
employment  history  with  business  writing 
samples  to: 

Ft  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack.  Employmnent  Manager 
101  N  New  River  Dr  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


MANAGING  EDITOR 

The  Express,  Easton,  Pennsylvania,  a 
52,000  daily  and  Sunday  in  the  competi¬ 
tive  Lehigh  Valley,  Is  seeking  an  experi¬ 
enced  newsroom  manager.  The  Express  of¬ 
fers  a  balanced  news  and  feature  presen¬ 
tation  with  heavy  emphasis  on  local  report¬ 
ing.  The  ideal  candidate  should  appreciate 
the  importance  of  local  news,  be  innova¬ 
tive,  interested  in  graphics  as  well  as 
words,  familiar  with  MBO.  Our  managing 
editor  will  report  directly  to  the  publisher 
and  will  supervise  a  staff  of  66  talented 
professionals  in  a  pleasant  environment 
with  the  best  of  modern  newsroom  sys¬ 
tems.  Excellent  salary  and  fringe  benefits. 
Send  resumes,  salary  history  and  sampie 
of  your  paper  to  Donald  W.  Diehl,  The  Ex¬ 
press,  TO  Box  391,  Easton  PA  18042. 


REPORTER 

Fast  paced  daily  business  news¬ 
paper  wants  experienced  reporter 
for  its  New  York  staff.  Must  be 
abie  to  meet  early  deadlines  and 
work  with  detailed  Information 
quickly.  At  least  3  years  daily  re- 
TOrting  experience  necessary. 
Business  and  economics  back¬ 
ground  helpful.  Send  resume  and 
salary  requirements  to:  Box  JL, 
Suite  816,  50  Rockefeller  Plaza, 
New  York  NY  10020. 

An  equal  opportunity  employer  M/F 


MANAGING  EDITOR 

We  need  someone  experienced  in  people 
management  and  news.  We  need  imagina¬ 
tion  and  initiative.  We're  a  fast  growing, 
medium  sized  Zone  9  morning  daily,  a 
prize  winner  with  a  discriminating  audi¬ 
ence.  This  is  a  rare  opportunity  to  make 
your  experience  and  ideas  work.  Box 
34520,  Editor  &  Publisher. 


WANTED— Full  time  reporter-photogra¬ 
pher  for  city  council,  government,  features 
beat  in  ski  resort  area  of  Idaho.  Prefer  1-2 
years  experience,  knowledge  of  VDT  help¬ 
ful.  Full  time,  good  pay,  full  company  ben¬ 
efits.  Beautiful  area.  Present  reporter  just 
named  editor.  Send  resume,  clips  and  re¬ 
ferences  to  Don  Rosebrock,  managing 
editor.  Wood  River  Journal,  Box  988, 
Hailey  ID  83333. 


HELP  WANTED 


THRIVING  county  seat  tri-weekly  in  Zone  3 
has  an  immediate  opening  for  editor.  New 
plant,  new  front  end  system.  Applicants 
should  be  self  starters,  hard-working  and 
able  to  motivate  others.  Complete  editorial 
direction.  Major  company  benefits  to  in¬ 
clude  company  financed  pension  plan. 
Contact  Don  Conner  at  (615)  552-1808 
immediately. 


SPORTS  WRITER — Montana  daily  Is  look¬ 
ing  for  second  sports  writer  on  2-man  staff 
to  handle  high  school,  outdoors,  full  range 
of  features  and  some  layout.  Send  resume 
and  work  samples  to  Sports  Editor,  Daily 
Chronicle,  Bozeman  MT  59715. 


WE'RE  LOOKING  FOR  an  unusual  combi¬ 
nation  of  good  writing;  good  editing;  and  a 
flair  for  graphics  and  use  of  pictures  in  a 
person  to  edit  one  of  our  weekly  newspa¬ 
pers.  In  addition  to  this,  the  person  we  hire 
will  add  a  mature  hand  to  the  management 
of  our  staff.  The  pay  is  good  and  the  com¬ 
pany  of  23  weeklies  and  1  daily  offers 
plenty  of  opportunities.  Send  resumes  to 
Chesapeake  Publishing  Co,  Box  429, 
Elkton  MD  21921  or  call  Greg  Remain  at 
(301)  398-3311  to  arrange  for  an  inter¬ 
view. 


HIGHLY  SKILLED  copy  editor  for  editorial 
page  of  major  metropolitan  daily  in  Zone  5. 
Job  includes  editing,  layout,  copy  selec¬ 
tion.  Premium  placed  on  good  judgment 
and  utmost  precision.  At  least  2  years  of 
metropolitan  daily  copy  editing  experience 
required.  Experience  in  graphics  and  de¬ 
sign  preferred.  Must  be  available  for  a  paid 
tryout  period.  Send  thorough  resume  to 
Box  34470,  Editor  &  Publisher.  Equal  op¬ 
portunity  employer. 


NIGHT  ASSISTANT  CITY  EDITOR 
Fast  growing  medium  size  daily  is  seeking 
an  experienced  assistant  city  editor.  Ideal 
candidate  must  have  a  minimum  of  3  to  5 
years  previous  experience  as  city  editor  or 
assistant  city  editor.  Strong  news  judg¬ 
ment,  editing  skills  and  ability  to  handle 
breaking  news  required.  Top  pay  and  ben¬ 
efits.  Zone  4.  Please  send  resume  includ¬ 
ing  salary  histoiy,  references  and  samples 
to  Box  34530,  Editor  &  Publisher. 


HELP  WANTED 


IMMEDIATE  OPENING  for  writer  who  can 
produce  lively  people-oriented  features  on 
topics  ranging  from  medical  and  consumer 
issues  to  fashions  and  cooking.  Excellent 
writing  skills,  minimum  of  3  years  daily- 
newspaper  experience  required.  Send  re¬ 
sume  and  clips  to  Joan  Thomas,  Dayton 
Daily  News,  4th  &  Ludlow  Sts,  Dayton  OH 
45401. 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone,  Forest  Hills  NY  11375. 


DIRECT  MAIL  DOER 

Energetic,  aggressive,  creative,  artistic, 
intelligent,  dedicated,  follow-through  per¬ 
son. 

21  year  old  Seattle  in  Portland  construc¬ 
tion  and  insurance  services  organization. 
We  have;  PDP  11/70  and  complete  print 
and  mail  shop. 

Reply  In  confidence  to  the  top;  Don,  Box 
9271,  Seattle  WA  98109. 


PRESSROOM 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


URBANITE  PRESSPERSON— Live  and 
work  on  Florida's  Gulf  Coast,  on  fast  grow¬ 
ing  daily.  Full  benefits  and  earnings  over 
$14,000.  Call  Naples  Daily  News  (813) 
262-3161. 


WORKING  FOREMAN— Zone  8,  6-day  daily 
seeks  hard  working  experienced  person  for 
our  Goss.  $16-18K  plus  incentive. 
Primadonnas  need  not  apply.  Good  bene¬ 
fits,  mild  climate.  Send  resume  to  Box 
34513,  Editor  &  Publisher. 


PRODUCTION 

MANAGER, 

BERMUDA 

The  Royal  Gazette,  Ltd.  requires  a  Production 
Manager  of  proven  experience  to  coordinate  the 
various  departments  involved  in  producing  their 
(morning)  daily,  together  with  a  variety  of  weekly 
and  periodic  publications. 

A  very  strong  technical  background  is  an  absolute 
prerequisite.  Our  geographically  isolated  situation 
means  that  all  trouble-shooting  has  to  be  dealt  with 
"in-house"  as  it  occurs,  in  order  to  ensure  uninter¬ 
rupted  publication. 

Personal  qualities  of  confidence,  leadership  by 
example  and  the  ability  to  command  respect  in  all 
labour  relationships  are  equally  important. 

The  applicant  should  be  thoroughly  knowledgeable 
about  new  technology,  since  it  is  planned  that  he/she 
would  have  to  spearhead  the  introduction  of  further 
levels  of  technical  advancement  in  the  fairly  near 
future. 

Please  submit  a  comprehensive  resume  to: 


The  Manager, 

The  Royal  Gazette,  Ltd., 
P.O.  Box  1025, 
Hamilton  5,  Bermuda 


HELP  WANTED 


PRODUCTION 


PASTE-UP  PERSON,  experience  in  follow¬ 
ing  ad  layouts  and  pasting  up  tabloid 
newspapers.  Must  be  able  to  type.  Modern 
Compujraphic  equipment.  Call  Mr.  Bow¬ 
ers,  (7(53)  549-CI004,  Alexandria  VA. 


COMPOSING 

Texas  30,000  daily  needs  experienced 
composing  room  foreman  with  strong 
background  in  management,  cost  control 
and  front-end  technology.  Excellent  bene¬ 
fits  and  quality  of  life  in  the  heart  of  the 
Sun  Belt.  Send  complete  resume  including 
all  salary  requirements  to  Box  34551, 
Editor  &  Publisher. 


WELL  ORGANIZED  production  manager 
needed  to  take  hold  of  fast  growing  daily 
and  web  offset  printing  operation,  (jualifi- 
cations,  in  this  order,  1.  Organization  and 
planning  abilities;  2.  Web  offset  presses 
and  printing;  3.  Camera  to  plate;  4.  Com¬ 
posing  room.  We  are  outgrowing  ourselves 
until  we  can  get  organized  with  personnel, 
scheduling,  product  handline  and  billing. 
The  best  new  equipment  top  to  bottom. 
Zone  1.  Box  34538,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  COPYWRITER— Major  mid- 
western  metro  daily  and  Sunday  news¬ 
paper  has  an  immediate  opening  for  a 
promotion  copywriter  with  1-2  years  ex¬ 
perience.  This  person,  who  may  now  be 
doing  it  all  at  a  small  to  mid-sized  daily, 
will  act  as  a  copywriter  and  project  co¬ 
ordinator  reporting  to  the  promotion  man¬ 
ager.  Responsibilities  include  acting  as  a 
liaison  with  client  and  service  depart¬ 
ments,  writing  for:  In-paper;  direct  mail; 
marketing  brochures;  A/V  presentations; 
radio  spots;  trade  publication  advertising 
and  other  promotion  projects.  Starting 
salary  is  in  the  mid-teens  for  this  position 
offering  career-growth  and  advancement 
opportunities.  Please  send  resume  and 
samples  to  Box  34314,  Editor  &  Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment, 
products  and  services;  or  maybe  find  that 
profitable  weekly  you  ve  wanted  to  own. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


GENERAL  MANAGER — Looking  to  return 
to  full-time  newspaper  work  as  general 
manager,  publisher  or  assistant  to  the  pub¬ 
lisher  on  a  small  to  medium-sized  PM  daily. 
Have  run  both  daily  and  weekly  newspa¬ 
pers.  Will  also  consider  managing  editor 
and/or  city  editor  position  under  a  sound, 
progressive  "old-time”  newspaperman 
with  an  opportunity  to  move  up.  Prefer 
Zones  3,  4.  1,5  and  2,  in  that  order.  Write: 
Clarence  (Andy)  Anderson,  PO  Box  705, 
Mexico  NY  13114. 


PRESENTLY  GENERAL  MANAGER  M/E/S 
with  marketing  background.  Deadended. 
Seeks  challenge/opportunity  as  General 
Manager  medium  size  daily/or  Marketing/ 
Ad  Director  major  market.  Relocate  any¬ 
where.  Box  34398,  Editor  &  Publisher. 


GENERAL  MANAGER/Publisher  able  to 
obtain  maximum  advertising,  editorial  re¬ 
sults  in  shortest  time.  Can  do  it  all  after  28 
years  in  the  business.  Box  34536,  Editor  & 
Publisher. 


ADVERTISING 


AD  PRO  with  13  years  of  sales  and  man¬ 
agement  wishes  to  find  a  home  with  a 
newspaper  or  chain  which  needs  my  man¬ 
agement  skills  and  offers  opportunity  for 
growth.  Prefer  Zone  6  or  Southwestern 
state.  Box  34523,  Editor  &  Publisher. 


JCARTCXINIST  currently  employed  as  court¬ 
room  artist  for  television,  seeks  full  time 
position  with  daily.  Winner  of  state  and 
national  awards.  Member  of  National  Car¬ 
toonist  Society.  Four  years  experience  plus 
BA  degree  in  design.  Resume  and  sample 
I  on  request.  Box  34222,  Editor&  Publisher. 
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POSITIONS  WANTED 


ARTIST 


CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  %81§. 

SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


AMY  RAUDENBUSH-artist,  6  years  experi¬ 
ence  in  design  illustration  and  layout 
wishes  to  join  daily  or  weekly  in  area  2. 
Samples  sent  upon  request.  425  Radcliff 
St.  Bristol,  PA  19007. 


You  May  Take  One  Giant  Step  .  .  . 
toward  a  better  job 
by  placing  your  ad  in  E  &  P's 
Positions  Wanted  section! 


CIRCULATION 


CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  34310,  Editor  & 
Publisher, 


CIRCULATION  MANAGER  Experienced  in 
all  phases  of  circulation  work.  Strong 
administrator,  conscientious,  promotion 
minded.  Seeking  position  with  suburban 
daily  or  weekly.  No  Sunday!  Prefer  Zone  2 
but  will  consider  right  opportunity 
elsewhere.  Box  34460,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  success 
record  at  7,000  to  40,000  dailies;  includes 
little  merchant,  adult,  TMC;  strong  in 
motivation,  development,  promotion  and 
personnel.  Seeks  company  that  has  a  goal 
to  reach  where  personal  growth  also  possi¬ 
ble.  Box  34402,  Editor  &  Publisher. 


MORE  THAN  A  DECADE  of  experience  in 
all  areas  of  circulation,  including  field 
through  circulation  manager.  Record 
proves  ability.  Need  new  challenge.  Box 
34401,  Editor  &  Publisher. 


EDITORIAL 


TWO  TIME  Pulitzer  Prize  nominee,  11 
years  experience  seeks  challenging  report¬ 
ing  position.  Major  international  fellowship 
winner,  four  other  awards.  Now  available 
because  paper  folded.  Prefer  Zone  2,  will 
consider  all.  Box  34239,  Editor  & 
Publisher. 


ASSISTANT  state  editor  for  80,000  circu¬ 
lation  AM  daily  in  Zone  2  seeks  copy  editor 
position  on  large  metropolitan  AM  daily, 
preferably  in  Zone  2.  ASE  2  years,  copy 
editor  9  years.  Box  34231,  Editor  & 
Publisher. 


EDITOR-IN-CHIEF  of  college  paper  seeks 
full  time  entry  level  work  in  any  Zone. 
Ambitious,  energetic,  will  do  anything.  Tim 
Hayes,  Box  1076,  Gambier  OH  43022, 


BUSINESS  REPORTER  with  flair  for  fea¬ 
tures  seeks  position  on  Zone  2  or  Florida 
daily.  Box  34362,  Editor  &  Publisher. 


FEATURE  WRITER-Wire  service  bureau 
chief,  whose  by-lined  features  are  regu¬ 
larly  displayed  throughout  country,  seeks 
daily  newspaper  position  as  feature  writer, 
lifestyle  section  reporter  or  columnist.  Box 
34461,  Editor  &  Publisher. 


EDITORIAL  WRITER,  special  assignment 
reporter  with  extensive  Southeast  Asia  and 
Pacific  experience.  Presently  executive 
editor  highly  successful  growing  Zone  5 
weekly  group.  Seeking  opprtunity  for 
more  creative  appiication  of  talents.  Box 
34117,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  seeks  start 

with  daily  or  weekly;  degrees  in  English 

and  photography  (Brooks  Institute);  4 

years  as  Navy  journalist;  award-winner; 

Zones  1.  2,  5,  9;  slide-condensed  portfolio, 

resume,  excellent  references,  contact 
Dave  Hock,  620  W.  Gutierrez  #257,  Santa 
Barbara,  CA  93101  (805)  963-5461. 


AWARD-WINNING  VETERAN  reporter, 
seven  years  experience,  seeks  job  with 
large  metro,  any  Zone.  Has  covered  city 
haH.  politics,  energy/environment,  capitol, 
police.  Nuclear  power  a  specialty.  Box 
34107,  Editor  &  Publisher, 


EDITORIAL  WRITER— Highly  experienced, 
skilled,  productive  page  editor  and  writer 
with  1()0, 000-class  newspapers.  Box 
34100,  Editor  &  Publisher. 


POSITIONS  WANTED 

EDITORIAL 

PHOTO  EDITOR 

4etro  experience,  page  layout,  VDT  cap¬ 
tions,  wide  background  in  B&W  and  color 
photography.  Box  34458,  Editor  & 
Publisher. 

REPORTER— 2V2  years  experience  includ¬ 
ing  UPl  work.  Court/crime  writer  for 
20,000  daily.  Good  reference.  Consider  all. 
Gary  (213)  936-0971. 

PULITZER  NOMINEE 
Scripps-Howard  winner,  other  major  state 

and  national  awards.  Seeking  editorship  or 

managing  editor  job  on  daily  below  SOM,  or 
nvestigative  reporting  job  on  100,000- 
plus  daily.  (713)  985^%93. 

GENERAL  MANAGER-EDITOR.  Twenty 
years  experience,  last  16  with  small 
family-owned  daily.  Call  (405)  256-6468 
after  5  p.m.  (CST),  or  write  P.O.  Box  893, 
Woodward.  OK  73M1. 

AWARD-WINNING  newsman.  Experienced 
running  daily,  weekly  operations;  expand¬ 
ing  new  ones  and  revitalizing  moribund 
ones.  Good  with  young  staffers.  Strong  in 
graphics.  Box  34427,  Editor  &  Publisher. 

IT’S  TIME— Young  aggressive  sportswriter, 
editor  wants  shot  at  sports  editor  or  assis¬ 
tant  sports  editor  on  small  to  medium 
sized  daily.  If  you  are  looking  for  an 
award-winning  section,  check  it  out.  Ex¬ 
tensive  writing,  layout,  graphics  and  VDT 
experience.  Box  34409,  Editor  & 
Publisher. 

TAKE-CHARGE,  award-winning  photo- 
journalist  seeks  return  to  editing  weekly  or 
fine  arts,  police  or  government  beat  for 
daily.  PR,  profit  oriented.  Zone  6.  Box 
34^9,  Editor  &  Publisher. 

NEW  LOCALE,  new  opportunities  with  a 
small  or  medium  sized  daily  is  my  goal. 
Three  years  part  time  experience  under  my 
belt  as  a  reporter-photographer  with 
hometown  13,000  AM  daily  during  college. 
At  home  newsroom  and  darkroom.  Box 
34403,  Editor  &  Publisher. 

SPORTS  LAYOUT  is  my  specialty.  Ten 
years  experience,  five  as  sports  editor. 
Seeking  new  challenge  as  sports  editor  or 
deskman.  Box  34574,  Editor  &  Publisher. 

REPORTING  spot  as  low  man  on  small 
daily  sought  by  high  honors  Michigan  State 
J-grad  with  3  years  on  campus  daily.  Box 
34558.  Editor  &  Publisher. 

SPORTS  WRITER/EDITOR  at  a  major  big- 
ten  school  is  seeking  an  entry  level  posi¬ 
tion  with  a  small-medium  sized  daily.  Pre¬ 
fers  either  Indiana  or  Zone  5,  but  will  work 
in  any  Zone.  Has  three  years  experience 
with  college  paper  and  recently  received 
BA  in  Journalism.  Contact  Box  34546, 
Editor  &  Publisher. 

TALENTED,  DEDICATED  writer/reporter.  2 
years  writing  news,  society,  features;  copy 
editing,  paste-up,  proofreading,  typeset¬ 
ting  at  weekly.  Syracuse  Universih  grad, 
solid  college  daily  experience.  Earned 
weeks  paid  trial  at  New  York  Times.  Seeks 
reporters  job  with  daily  in  California  or 
Zone  2.  I’m  qualified  to  do  the  job  well,  and 

1  won’t  settle  for  less!  Box  34545,  Editor  & 
Publisher. 

SPORTS  EDITOR  Midwest  weekly,  J-school 
’79.  wants  job  on  daily.  Top  skill  writing, 
reporting;  experience  in  college,  high 
school  sports,  knowledgeable  in  pro.  Desk 
adequate-plus.  Takes  pictures  but  to  call 
self  photographer  would  suggest  delusions 
of  grandeur.  CV,  lots  of  clips,  references 
on  request.  Box  34544,  Editor  &  Publisher. 

EDITORIAL  WRITER,  30,  broad  experi¬ 
ence.  Conservative  tendencies;  concerned 
and  consistent.  News,  editing  background. 
Seeks  small  daily  position  in  Zones  2,  3  or 
4.  Box  ^528,  Editor  &  Publisher. 

AMBITIOUS  EDITOR-WRITER,  Swarth- 
more  graduate,  seeks  entry-level  copy- 
desk  job  on  weekly  or  small  daily.  Manag¬ 
ing  editor,  copy  chief  on  college  paper; 
intern  on  large  weekly.  VDT  experience. 
Any  location.  Box  34527.  Editor  & 
Publisher. 

NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Car 
Weinschenk,  3051  (Irand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 

PEOPLE  MAGAZINE’S  No.  2  person  in 
Boston  seeks  return  to  daily  journalism, 
preferably  in  Northeast.  Box  34471,  Editor 
&  Publisher. 


POSITIONS  WANTED 

EDITORIAL 

TALENTED  writer/photographer.  Some  ex- 
aerience,  college  grad,  veteran,  desires  af¬ 
filiation  with  quality  daily.  Box  34519, 
Editor  &  Publisher. 

WRITER/EDITOR  seeks  challenging  posi¬ 
tion  in  newspapers  or  magazines.  Execu¬ 
tive  editor  of  regional  lifestyle  magazine. 
Former  general  assignment  and  investiga¬ 
tive  reporter  for  Knight-Ridder  daily;  MA, 
University  of  Missouri  School  of  Jour¬ 
nalism.  Bill  Tarrant,  300  NW  Second  Av, 
Boca  Raton  FL  33432. 

THE  TV  EDITOR  you’re  looking  for.  Nation¬ 
ally  respected  TV  critic  with  editing,  dia¬ 
gramming  mileage  desires  title  to  match 
ability.  Introduce  tv  coverage  where 
there’s  none,  or  relieve  burden  of  enter¬ 
tainment  department.  Box  34503,  Editor  & 
Publisher. 

SPORTSWRITER— My  copy  speaks  for  it¬ 
self.  Extensive  weekly  experience  in  cover¬ 
ing  scholastic,  collegiate  and  national 
sports.  Also  strong  VDT  and  layout  experi¬ 
ence.  Call  John  (717)  822-0610. 

SPARKLING  LAYOUTS,  bright  headlines, 
special  graphics  can  be  yours  from  a  copy 
editor  with  7  years  of  experience.  Seeking 
desk  job  on  AM  daily  in  Zone  2,  4,  6  or  9. 
Prefer  electronic  editing.  Box  34493, 
Editor  &  Publisher. 

VETERAN  editor-teacher  seeks  to  direct 
editorial  side  of  newspaper.  Will  produce 
excellence  if  given  publisher-financial 
backing.  Also  interested  in  directing  vigor¬ 
ous  editorial,  op-editorial  pages  with  lib¬ 
eral  bent.  Salary  less  important  than  edito¬ 
rial  freedom.  Call  (907)  479-3460. 

EDITOR-WRITER,  31,  9  years  reporting 
and  editing  for  newspapers,  freelance  for 
national  magazines.  New  York  Daily  News 
Sunday  Magazine,  seeks  job  on  San  Fran¬ 
cisco  Bay  Area  newspaper  or  magazine. 
Bart,  2288  Fulton,  ^rkeley  CA  94704, 
(415)  845-5663. 

WEEKLY  EDITOR-Can  do  it  all.  15  years 
in,  prefer  East.  MA,  top  credentials.  Box 
34486,  Editor  &  Publisher. 

COPY  READER— Metro  size  paper,  VDT  ok, 
prefer  East,  have  MA,  top  background.  Box 
34485,  Editor  &  Publisher. 

SPORTSWRITER  for  hire.  Experienced. 
Box  34483, 

Editor  &  Publisher. 

FREELANCE 

NEED  A  STRINGER?  37,  10  years  experi¬ 
ence  as  freelance,  accidents,  sports,  fea¬ 
tures.  the  unusual,  unique.  Will  send  re¬ 
sume,  portfolio,  clippings.  Have  stock 
photos  with  captioned  stories  that  will  as¬ 
tonish  your  readers.  On  scene,  on  time, 
dependable,  capturing  at  moment.  Zone  2. 
3,  4,  have  worked  all  Zones.  Contact  Mike 
Grogan  Photography,  PO  Box  19342, 
Greensboro  NC  27410.  (919)  292-6900. 

FORMER  ISRAELI-BASED,  wire  service 
reporter  returning  to  Israel  for  five  weeks 
seeks  freelance  assignments.  (301)  949- 
4840. 


POSITIONS  WANTED 

FREELANCE 

THE  LAW— Experienced  attorney-writer 
will  give  you  clear,  interesting,  informative 
articles  on  legal  topics  of  personal  and 
popular  interest.  M.  Sparacino,  90-64  201 
St,  Hollis  NY  11423. 

MARKET  RESEARCH 

MARKET  RESEARCH,  Business  Jour¬ 
nalism.  MBA,  experienced.  29  years  old, 
will  relocate.  Call  Ted  Maenuson  at  (305) 
272-8266. 

PHOTOJOURNALISM 

AWARD  WINNING  people  photographer. 
Skilled  in  finding  features  and  news.  Crea¬ 
tive.  Known  for  sensing  and  capturing  the 
unexpected.  Meets  and  works  well  with 
people.  Box  34554,  Editor  &  Publisher. 

HARD-WORKING,  self-starting  photog¬ 
rapher  with  5  years  experience  on  week¬ 
lies  and  small  daily  seeks  position  on 
photo-conscious  medium  or  large  newspa¬ 
per.  Strong  background  in  news,  feature 
and  sports  writing.  Box  34498,  Editor  & 
Publisher. 

PRODUCTION 

EXPERIENCED  SUPERVISOR.  Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Newspaper. 
Box  32328,  Editor  &  Publisher. 

PROMOTION 

PROMOTION  MANAGER— Experienced  in 
ad  agency  liaison,  radio-TV  promotion, 
trade  journal  advertising,  editorial  and  cir¬ 
culation  promotion,  internal  promotion, 
special  events  projects.  Box  34316,  Editor 
&  Publisher. 

PUBUC  RELATIONS 

SPORTSWRITER,  editor  for  award-winning 
newspaper  wants  to  get  into  public  rela¬ 
tions.  Five  years  of  daily  newspaper  ex¬ 
perience.  Have  seen  public  relations  from 
other  side  of  the  fence.  L^ut,  graphics 
experience.  Box  34410,  Editor  & 
Publisher. 

NEWSPAPERMAN  and  longtime  Kansas 
Citian  tired  of  the  daily  news  grind  and 
looking  for  a  communications  or  public  re¬ 
lations  position  with  a  quality  Kansas  City 
area  agency  or  company.  I’m  under  30, 
bright  and  stubborn.  Box  34516,  Editor  & 
Publisher. 

DESIRE  "PSYCHIC  INCOME”  satisfaction 
of  educational  PR.  where  I  had  8  years  of 
success  before  entering  corporate  PR- 
(regular  promotions  but  not  happy).  Skilled 
writer,  all  media;  publications  know-how; 
special  events;  natural,  sincere  "touch"  in 
human  relations.  Capable  of  REAL  dedica¬ 
tion.  Medill  School  of  Journalism  grad 
(Northwestern);  MS  in  PR-(worked  way 
through  both  universities).  If  job  is  right, 
any  Zone  will  do  and  salary  negotiable.  Box 
34479,  Editor  &  Publisher. 
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UPl  president  stresses 
need  for  2  wire  services 


The  president  of  United  Press  Interna¬ 
tional  says  competitive  news  services  are 
essential  to  the  credibility  of  the  news 
media. 

Roderick  W.  Beaton,  in  an  address 
(May  8)  at  Ohio  University,  says  the 
competition  insures  quality  reporting, 
news  and  technical  innovations  and 
competitive  contractual  terms  for  the 
newspapers,  television  and  radio  stations 
of  the  country. 

“The  heavy  losers,  without  competi¬ 
tive  services,  would  be  the  very  industry 
that  has  questioned  the  essential  nature 
of  two  general  services— and  of  course 
all  of  us,  the  American  people  who  bene¬ 
fit  from  that  cooperation,”  he  said. 

Beaton  spoke  at  the  World  Communi¬ 
cations  Conference  journalism  awards 
banquet  at  the  University.  He  received 
the  Carr  Van  Anda  Award  for  distin¬ 
guished  service  in  journalism.  The  award 
is  named  for  the  managing  editor  of  the 
New  York  Times  from  1904  to  1925  who 
died  in  1945. 

Beaton  said  the  existence  of  two  ser¬ 
vices  enabled  the  American  public  to  re¬ 
ceive  direct,  detailed  coverage  of  the 
hostage  situation  in  Tehran  during  the 
first  12  days  of  the  crisis,  just  after  the 
Associated  Press  had  been  expelled  from 
the  country. 

News  service  competition  also  is 
needed,  he  said,  to  preserve  press  free¬ 
dom  and  independence  in  this  country  at 
a  time  that  it  is  being  challenged  in  legis¬ 
lative  bodies  and  in  court. 

Referring  to  a  Gallup  Poll  that  gave 
journalists  a  33  percent  favorable  rating 
for  honesty  and  integrity,  Beaton  said: 

“I  wonder  what  Gallup’s  poll  would 
show  if  our  industry  failed  to  provide 
itself  with  more  than  one  major  source  of 
worldwide  news. 

“I  cannot  think  of  anything  that  would 
be  more  likely  to  invite  government  in¬ 
terference  in  our  news  collection  and  de¬ 
livery  processes.  And,  I  am  also  afraid 
that  many  of  us  would  simply  be  laughed 
out  of  freedom-of-press  hearing  rooms  at 
national  and  state  levels.” 

Beaton  also  cited  technological  ad¬ 
vances  involving  computerization  and 
satellite  communications  that  “might  not 
have  occurred”  without  news  service 
competition. 

Beaton  said  there  was  a  reversal  last 
year  in  the  trend  that  saw  many  Ameri¬ 
can  newspapers  and  broadcast  outlets 
switch  from  two  news  services  to  just 
one  as  an  economy  measure,  but  noted 
the  new  trend  could  be  threatened  by  the 
recession. 

“I  understand  the  desire  of  publishers 
and  editors  for  an  improved  bottom  line, 
but  first  things  do  come  first,”  he  said. 


“American  news  agencies  deserve  a 
much  bigger  place  in  the  scheme  of 
things,  for  an  industry  whose  turnover 
approaches  $30  billion  each  year.” 

Beaton  said  that  for  both  major  news 
services  to  prosper,  “We  must  gain  great¬ 
er  support  within  our  industry  and  rec¬ 
ognition  for  the  things  we  do  so  well,  and 
that  of  course  imposes  an  obligation  for 
an  improving  performance  by  the  news 
services  themselves. 

“United  Press  International  has  no 
fear  concerning  its  ability  to  produce  on 
its  end  of  the  bargain.” 

Newspapers  win 
battle  for  more 
floor  passes 

Newspapers  have  won  their  battle 
with  the  Democratic  arrangements 
committee  and  have  been  awarded  180 
floor  passes  for  the  upcoming  Democra¬ 
tic  National  Convention — a  50%  increase 
over  the  number  of  floor  passes  issued  to 
daily  newspapers  for  the  1976  conven¬ 
tion. 

Paul  Houston  of  the  Los  Angeles 
Times  and  chairman  of  the  Senate  Stand¬ 
ing  Committee  of  Correspondents  said, 
“We  feel  like  we  are  relatively  close  to 
parity  (with  the  non-network  tv  stations 
that  will  be  covering  the  convention.”) 

At  the  1976  Democratic  Convention, 
daily  newspapers  received  80  less  floor 
passes — 120— than  were  allocated  to 
non-network  tv  stations.  As  a  result, 
newspaper  reporters  were  allowed  only 
15  minutes  each  on  the  convention  floor, 
while  tv  and  radio  reporters  got  to  stay 
on  the  floor  an  average  of  30  minutes. 

Houston  said  the  boost  in  the  number 
of  floor  passes  awarded  to  newspapers 
will  “hopefully  reduce  substantially  the 
time  people  will  have  to  wait  in  line  (for 
floor  passes)  and  will  also  increase  floor 
time  to  20  or  25  minutes.” 

The  Democrats’  decision  to  boost  the 
number  of  floor  passes  to  newspapers  by 
50%  over  1976,  came  after  a  battle  waged 
by  newspapers  since  last  October  (E&P, 
Mar.  29.) 

The  Republican  arrangements  commit¬ 
tee  has  also  held  its  meeting  and  heard 
arguments  for  parity  from  newspaper 
representatives,  but  has  yet  to  announce 
plans. 

In  1976,  newspapers  asked  for  200 
floor  passes  for  the  Republican  Conven¬ 
tion  in  Kansas  City  and  were  awarded 
100.  Houston  said  this  year,  newspapers 
are  hoping  for  an  increase  to  150. 

Newspapers  have  set  up  a  national 
“clout”  committee  to  apply  pressure  to 
get  more  floor  passes. 


Neuharth  awarded 
honorary  degree 

Allen  Neuharth,  chairman  and  presi¬ 
dent  of  Gannett  Co.,  has  received  an 
honorary  Doctor  of  Letters  degree  from 
St.  Bonaventure  University. 

“His  commitment  to  the  constitu¬ 
tional  obligations  of  and  to  a  free  press 
has  made  him  the  leading  spokesman  for 
the  news  business  enterprise  and  for  all 
others  who  cherish  freedom,”  read  the 
citation  to  the  honorary  degree.  It  was 
written  by  Dr.  Russell  J.  Jandoli,  head  of 
the  Department  of  Mass  Communica¬ 
tion,  at  St.  Boneventure. 

Reuters  votes 
to  retain  Guild 

United  States  employees  of  Reuters, 
the  British  news  agency,  have  voted  by 
1 10  to  68  to  retain  the  New  York  News¬ 
paper  Guild  as  their  bargaining  agent. 

The  National  Labor  Relations  Board 
conducted  the  election,  involving  1 1 
Reuters  offices  around  the  country.  The 
election  was  ordered  under  a  petition 
filed  with  the  NLRB  on  March  3. 

The  Guild  has  represented  Reuters 
employees  since  1950.  The  Guild  is  seek¬ 
ing  renewal  of  a  contract  that  expired  on 
December  31 ,  1979. 

Degnan  to  head 
N.Y.  Times’  Chicago 
circulation  drive 

A  group  of  three  circulation  specialists 
has  been  made  responsible  for  the  dis¬ 
tribution  of  the  new  edition  of  the  New 
York  Times,  which  will  be  printed  in 
Chicago. 

John  B.  Degnan,  national  circulation 
manager,  will  direct  circulation  opera¬ 
tions  for  the  new  edition,  which  will  be 
launched  in  July.  A  new  circulation  man¬ 
ager,  Middle  West,  Paul  Kenik,  and  his 
assistant,  Charles  Wilhelm,  will  work 
with  Degnan. 

The  new  edition  will  be  edited  in  New 
York,  beamed  to  Chicago  by  satellite  and 
printed  there  for  distribution  to  a  nine- 
state  area  of  the  Middle  West  and  to 
other  cities  now  served  by  air  freight 
from  New  York. 

Degnan  joined  The  Times  as  a  college 
and  school  representative  in  June  1964. 
He  held  managerial  positions  in  the  old 
book  and  education  division,  spent  a 
short  time  in  retail  advertising  and  re¬ 
turned  to  college  and  school  as  assistant 
manager.  He  was  named  manager  of  col¬ 
lege  and  school  in  1975  and  took  over  his 
national  circulation  duties  a  year  ago. 

Kenik  has  been  a  consumer  marketing 
representative  in  Washington,  D.C.,  and 
Wilhelm  has  held  a  similar  position  in 
Boston. 
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QHow  many 

cameras  are 
lin  thisad? 


You  probably  know  about  Chemco’s  Spartan 
III.  It’s  the  roll  film  camera  that  produces  quality 
negatives  at  high  speed  and 
low  cost. 

But  you  might  not 
know  that  the  Spartan  III 
can  also  produce  line  or 
halftone  pyints  in  one  step. 

Chemco’s  Powerlith  Print 
System  eliminates  the  need 
for  a  second  imaging  system 
for  paste-up  prints.  The 
system  is  a  Spartan  III 
equipped  with  the  Chemco 
In-line  Image  Reverser,  using 
Powerlith  Duplicating  Paper 
on  one  of  its  four  film  reels. 

The  Powerlith  Print 
System  can  cut  up  to  60%  from  the  cost  of  making 
prints,  depending  upon  the  system  you  presently 
use.  Dot  quality  is  equal  to  or  better  than 
diffusion  transfer  systems  and  superior  to 
electronic  imaging  and  stat  camera  systems. 

And,  in  a  moment,  you  can  be  back  to 


making  film  negatives  quickly  and  economically. 

Several  accessones  further  increase  Spartan  I  IPs 
productivity.  Using  the  In-line  Image  Reverser  with 
film  allows  quick  selection  ofright-or  wrong-reading 
negatives;  the  Chemco-Alan  prime/ variable  squeeze 


lens  gives  you  normal  or  ‘squeezed”  images  for  copy 
reproportioning;  and  the  Repeatamatic  System  can 
produce  two  negatives  per  minute. 

So  if  you  still  see  only  one  camera  in  this  ad,  call 
your  Chemcoman  or  use  the  coupon. We  11  show  you  how 
one  Spartan  III  can  be  two  or  more  cameras  for  you. 

Spartan  III 


See  it  demonstrated  at  ANPA,  Booth  827 


It  does  more,  you  do  less. 


Charles  Street,  Glen  Cove,  N.Y.  11542 

Telephone  (516) 676-4000  edso 


Send  me  full  details  on  the  Spartan  III  camera. 


1 

1 

Name 

Title 

1 

1 

■ 

Company 

Tblephone 

■ 

■ 

k 

(Attach  to  your  letterhead  or  business  caixl  and  mail.) 

■ 

You  buy  the 
earth  station 

well  help 
foot  the  bill 


UPl  presents  a  very  logical  alternative 
to  the  free-use  receiving  dish 
offered  by  another  news  service. 


The  key  is  control;  we  believe  that — for  the  good  of  the  industry  as  a 
whole  and  for  each  of  us  individually — control  of  the  individual 
receiving  dish  must  remain  in  the  hands  of  the  individual  newspaper 
or  station. 


UPl  has  developed  a  plan  that  keeps  this  control  firmly  in  your  hands: 


You  purchase  the  receiving  dish  from  the  maker  at  a  discount  price 
arranged  by  UPl.  We’ll  then  credit  your  UPl  account  up  to  $1,200  a 
year  (providing  your  rate  meets  national  policy  standards)  for  five  years. 


You  buy  the  earth  station,  we  help  foot  the  bill. 

It’s  your  earth  station ...  so  y^  get  all  the  investment  tax  credit  and  tax 
benefits  from  day  one.  It’s  your  earth  station  ...  so  you  can  use  it  for 
any  other  available  satellite-delivered  services,  any  time  you  wish. 


UPl  has  been  the  leader  in  satellite  news  delivery  since  1977  when  the 
first  field  experiments  started.  Now  we’re  continuing  to  maintain  that 
lead  by  offering  a  system  that  keeps  your  expenses  to  a  minimum 
while  keeping  your  control  at  the  maximum. 


There’s  a  lot  more  you’ll  want  to  learn  about  this  offer. 
Ask  your  local  UPl  representative  for  the  details. 


United  Press  International 

220  East  42  Street,  New  York,  NY  10017 
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